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INTRODUCTION

The major purpose of the present research 15 to study saving among
high-income families in Puerto Rico. A related objective 18 to study some
of the factors which determine whether or not saved money will be chan-
neled into investment in new industry and expansion of existing industry.

Over the past few years, Puerto Rico has been attempting to find ways
and means of raising the standard of living of its people and providing
employment opportunities for a growing labor force. Increasing industrial-
ization (by encouraging the establishment of new manufacturing plants;
has been a major element 1n Puerto Hico’s program of economic develop-
ment. The factors affecting the growth of industrialization are, of course,
extremely complex, The possibility of building and maintaining new indus-
tries depends, among other things, upon the balance of trade with the
Tnited States, population pressure, competitive aciivities of continental
businessmen, and tax policies of the Insular Government. Duch factors as
these influence particularly the availability of capital for wvesument in
new Puerto Rican indusiry. The present study deals with one circum-
scribed aspect of the total problem of industrialization: the development
of ioval capital through individual saving.

While 1t 15 usually possible to obtain capital 1o continental money mar-
kets, there are disadvantages, both social and ecohomie, 0 1mporting all
the Island’s capital, and the question arises as to whether it is possible
10 develop a local money market of significant proportions. Accumulation
of pools of capital would require that some segment of the economy save.
A large segment of Puerto Rican families, of course, have incomes so low
that they cannot save significani amounts of money. But what about those
with enough income to permit some saving—do they save as much as
might be expected, by comparison, say, with people of similar inceme in
the continents! United States? Do they save in forms which make the
accumitlated money avaiiable for investment? Before policies can be de-
veloped to encourage the growth of a local money market, 1t appears neces-
sary to do some fact-finding concerning the existing amounts and forms
of savings, and it is for this reason that the Social Science Research Center
of the University of Puerto Rico has undertaken the present study. It s
hoped that the study may also provide information which will be useful
in relation to some of the Island’s other economic problems, but individual

Xv



xvi SAVING AMONG UPPER-INCOME FAMILIES

savings as they affect the accumulation of capital {or mvestment are the
main focus of the study.

The study is based upon interviews with the heads of 630 fambies. All
the families interviewed had incomes of $2000 or more in 1950, Famibes
were selected by the use of random sampling methods and nearly all the
families who were asked to participate were willing 1o do so: henve 1t
possible to rely on the sample as being representative of all the higher-
income families in the island. Interviewing was carried on primarily durnng
March and April, 1951, by a staff of trained interviewers. Interviews were
usually conducted in the homes of the respondents, and took from an hour
to an hour and a half, on the average. For the questions on hnancial de-
tails, interviewers carried a printed form on which they recorded the rele-
vant amounts. For questions in which the respondents were asked o ex-
press their opinions or attitudes, the interviewers recorded the respondents’
remarks in a notebook, as nearly verbatim as possible, and these full
angwers were later categorized and tabulated.

After discussion with interested people in various departments of the
Insular Government and in the University of Puerto Rico, Millard Hansen,
Director of the Social Science Research Center, made preluninary plaus for
having the study done. Eleanor E. Macceoby,* Project Director, and Frances
Fielder, Assistant Director, drew up detailed plans for the study. alier
consitltation with economists, statisticians, and financiers o government
agencies and elsewhere. Miss Fielder had full responsibility for the gather-
ing of interview data in the field and for classifying the data into code
categories in preparation for machine tabulations. Throughout these proc
esses she had the invaluable assistance of Mrs, Isabel 8. Guerrero, Research
Assistant for the project, who plaved a major role in pretesting the mter-
view schedule, selecting, training and supervising the interviewers, editing
the schedule, developing the code, and training and supervising the coders.

Pedro Mufioz Amato, Dean of the College of Social Seiences, and Millard
Hansen made important contributions 1o the planning and conduct of the
study through their suggestions and cnticisms, and assistance i carrying
the research 1o its completion

The authors wish 1o express their indebtedness w0 the foliowing people
for their advice and suggestions when the study was being planned: M
Alicia C. Irizarry, Juan Labadie-BEurite, Harvev Perloff, Ralael Pucd, bs
teben A. Bird, Roberto Montavio, Lais A. Nazario, Santiago Daz Pacheco,

' For s detatled descriplion of the sampling methods, see Appendix B

* or. Maceoby s Lecturer in The Department of Social Relations at Harvard Una
versity, and Research Associate in the Laboratory of Human Development at Har
vard. She was formerly a Study Direetor at the Burvey Researeh Center, Umversit:
of Michigan, and worked on the surveys of consumer finances condueted by the Center
for the Federal Reserve Board



INTRODUCTION XVil

and Horacio M. Royo. Others, 1o numerous 10 be listed, helped in many
ways, either in the planning or conduet of the study. We are especially
grateful to Mrs. Inzarry and other stafl members of the Insular Bureau
of Labor Statistics for their cooperation and assistance in drawing the
sample of familes, and to Mrs. Inzarry for her personal participation in
the interviewer training.

We are mndebted to the Survey Research Center of the University of
Michigan {and 1 particalar to Rensis Likert, George Katona, Angus
Campbell, and Hoe Goodman) for the basic methods and concepis em-
ployed in the present research; these methods and concepts were developed
during the series of studies conducted by the Center for the Board of
Governors of the Federal Reserve System. We are also indebted to the
Division of Research and Suatistics of the Federal Reserve Board {or their
reporis of the resubts of these siudies, and particutarty to Homer Jones,
Irving Schweiger, and John A. Frechtling for their interest and cooperation
in making available findings from the current United Btates survey 1o
enable us to make eomparsons with some of our major findings.

The authors are particularly grateful 1o the interviewers and coders {or
the skill and mutiative with which they carried out their part of the study.
The Interviewers overcame great obstacles 1o locate the respondents and
enlist their cooperation, and their success 1s attesied to by the fact that
they located and interviewed all but 5 9 of the people orginally designated
for interview ® They worked with enthusiasro and careful attention to de-
tails and thereby incresmsed manyiold the dependability of the survey
findings. The interviewers were Leida C. Aldahondo, Carmen C. Alveres,
Moritlda Béaezr Murpby, Enilda 1. Bobadilla, Edna V. Billoch, Alaa 8.
Capestany, Juan A. Carrillo, Laura U. Cuevas, lLeticia Diaz Deigado,
Manuela D, Gallardo, Corinne J. Junénez, Abigail H. Langley, Irma R,
Mora, Anget L. Rodriguez, Rosaura 8. Rubio, Gilberto Torres Diaz, Aurea
(. Valeareel, and Candida Wiscovich.

The editing and coding work was done by Ileana P. Cordova, Carmen
M., Cancio, Muna M. Rosado, Manuela D, Gallardo, Alberto Rives Sanego,
Radl Bocanegra Soldona, and Ruth D. Fogleman. Their skill, eareful atten-
tion to accuracy, and objectivity in judgment are reflecied in an efheient
and highly reliable categorization of the interview data. The quality of
their work has thus enhanced considerably the extent to whieh a complete
and dependable report of the survey findings was possible.

Juan Padin assisted in pre-testing the questionnaire, i tramung nter-
viewers, and 1 the preliminary development of code categonies. Grace
Wyshak handled all the work of machine tabulations and computations
in the analysis of the survey data.

* AL 3% of the dwellings, no one could be found at home afier repeated calls; a1
29%,, the oecupants refused to be Interviewed






CHaprER 1

LIQUID ASSETS

The central objective of the present research is to study the savings of
Puerto Rican families with incomes of $2000 or more. It was decided to
confine the study to this “upper-income” group because people with in-
comes of less than $2000 have very little opportunity to save, and cannot
save in amounts sufficient to influence capital aceurmulation appreciably.
Families with incomes of $2000 or more constitute approximately 109 of
the families in Puerto Rico—a very different situation from that prevailing
in the continental United States, where approximately 70 %, of the families
had incomes of 32000 or more in 1950

Chapter 4 will describe the pet savings of these families, taking into
account their additions 1o and withdrawals from the many different forms
of savings. ¥irst, however, we will examine some of the major components
of net savings. One of these is hquid assets.! For some people ,bank accounts
and holdings in government bonds represent the major forms of accumu-
lated savings from years past, and their current additions to and with-
drawals from these holdings are the major element in current saving or
“dissaving.” For other families, hquid assets are a minor element in the
net savings picture. The present chapter will discuss total holdings in liquid
assets and current changes in holdings as they affect current savings.

In Puerto Rico, slightly more than half of the spending units® with in-
comes of §2000 or more have some amount of liquid financial reserves. The
amounts held vary considerably, from a few dollars te mere than $10,000.

! Liguid assets, in this chapter, include holdings in savings accounts in banks,
postal savings accounts, cheeking accounts, United States savings bonds, and eash
reserves set aside as savings {(not including pocket money)}. The value of holdings in
bonds is computed at 83% of the maturity value, except for bonds purchased during
the eurrent year, which are computed at 75% of maturity value. In tables where eom-
parison is being made with figures from the Survey Researeh Center studies for the
continentsl United States, cash holdings have been excluded from the Puerio Rican
figures, since they are not included in liguid assets in the 8BC studies.

* A spending unit is & group of people whoe live in the same dwelling, are related by
blood or marriage, and depend upon a common or “pooled’’ income for mager hﬂng
expenses. (See Appendix C, page 144)

1
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TasLe 1, Liguid Asset Holdings of Spending Unils with 1950 Incomes of $2000 or More

TFotal liguid asset holdings i Per cent of spending units

None ... ... ... . 43
$100-%200 .. .. . . o . . O
$500-8600 . . 6
S700-$599 o ) ) 6
§1000-82000 . .. e 12
$3000-84995 . . . L - . o 3
$10,000 or more. . . .. . e z
Holdings not ascertained ... ... .. ... . ... ... .. . ) 1

10609,

Savings or checking accounts in banks are the most common type of
liquid asset holdings, with savings bonds and cash reserves being held by
relatively few. Checking accounts are popular among the weli-to-do and
rare among those with incomes under 84000, Savings accounts are less
concentrated at any particular income level. Accumulation of cash as a
form of saving oceurs more commonly among the families of incomes be-
tween $2000 and $4000 than at the higher levels (see Tahble 2.

The median amounts® held in each form of hiquid asset by those who have
some holdings are as follows:

Savings accounts. . . o . . 8310
Cheeking accounts o o . 8400
1.8, savings bonds. . . A . 8324
Cash savings. .. . . . . . $225

Preference for particular forms of liquid assels seems to be determined
in part by an individual’s cccupation: if be is in business, he is more bkely
to use a checking account, which serves as a pool from which both family
living expenses and many business expenses can be met. Busipessmen in
general are less likely to have savings sccounts than are professional and
clerical people. The professional people choose saVings accounts and check-
ing aceounts about equally often, two fifths of them having each land.
People in clerical occupations prefer BaVings accounts and relatively seldom
use checking accounts (see Appendix A, Table 69

When people are asked directly what they consider to be the best form

* The size distribution of amounts held in each form is shown in Appentix A,
Table 68.
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in which to keep liguid savings, they express a more favorable attitude
toward government bonds than would be indicated by their actual use of
this form of savings. The guestion asked in this survey was put thus:

Tanre 2. Per Cent of Spending Units Holding Each ’Iype of Liguid Assets

1930 Income

Type of liguid assets

; e All units
;%%_ si% &i{g‘g— ‘;2224 o?x?s?:e ; ‘i[:g.;cm
Savings accounts (Gnel, postsal :

SAVINES). ......... ... ..... 20 20 40 4l 38 31
Checking accounts . . .. .......0 6 i8 41 . 56 68 30
U.S. savings bonds. ... ... ... 3 10 4 ] 25 24 12
Cash savings. .. .. 10 14 5 © 5 10 10
Unita having more than one ef i

above types. . . .. 3! b 71 i 8l 85 57
Median amount held b‘f those i ‘

having some liquid assets. 300 $300 $350 8800 $1730 | $570

TABLE 3 Preferences jor Parizcular F orms of Laiguid Savings

Form of savings i Per cent of spending nnits
Bank account. . ... ... ... L ' b2
Government bonds. ...... | e T ) 31
Postal savings. . ... ... ... ... ¢
Cagh. 5
Not ascertsimed.. .. .. ... ... . ... ... 2*
1009,

* About half of this group includes persons who could not make a ehoice among
the alternative ways of keeping liquid savings and mentioned instead their preference
for putting their money in non-liguid form (real estate, business investment, ete.).
Bome people who stated a prelerence for one of the alternative forms of liquid saving
would probably have chosen real estate or corporation stocks if these alternatives
bad been included in the question. The purpose of the guestion was to determine
preference among Houid forms of saving.

“Suppose & person has some money over and above what he needs for his
expenses: what do you think is the best thing for him to do with it-—put
it in the bank, buy government bonds with it, put it in postal savings, or
keep it in the form of cash?” The replies are seen in Tabile .

Banks and government bonds are both considered safe forms of savings
by the people who choose them as a preferred forrn. However, banks are
congidered more convenient (hquidity of assets), while bonds are considered
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more profitable. To some people the presumed fact that there is red tape
involved in getting one’s money out of bonds 1s considered an advantage
beeause it increases the pressure against spending the money one has saved.
For more people, however, the difficuliies they believe they would en-

TABLE é Reasons for Chotce of Form of Liquid Savings

Reasons gmi"é“iﬁi (cif;,;f Illatiz?lfcs) th(f‘;‘é“éiil ggga::?:ur?és )
Safe. ... .. : 63 56
Good returns on money.......... ... ..., ... 35 ‘ L
Convenient {easy to put money in or take zt
oubl. ... 43 . 2
Patriotic (belps eountry). ... ... .. ... ... % 0 : 24
Promotes saving (not easy 1o get money out).. 4 : 14

?These columns add to more than 1009 because many respondenis menticned
more than one reason for their choice.

Tasue §. Reasons for Not Choosing Various Forms of Savings (given by those who
do not choose these forms)

Bank Account Government Savings Boads Postal Saviags i Cash
No interest, or Too difficult and/or takes i Too meuch trouble to Not safe ... .. 509,
too little inter- tos long to cash . 24%  take momey out. ... 279 No interest or
[ S 189, Too difficuli or toe much Interest too low ..., 2 dividends ... 4
Notsafe. ... .. 12 trouble to keep bonds in Too easy to take money Too emsy to
Too easy to take safe place . ...... ... .. ... 3 mopey out.... ...... 1 spend ... ... 24
money out.... 8 Need too much momey af Limit on amount one QOther regsons . 2
Not worthwhile one time to buy bonds... 9 can putin toolow.. 3 | Noreason..... 4
for small No dividends, low interest. & | Too much trouble %o Not ascertained 7
amonnts .. .... 2 | Do pot knew about Gov- put money in ... ... 2
Other ressons... 7 ernment bonds. .. ... ... 8 | Do not know about : 0%,
Mo reason.... .. Bf Other reasons ... ......... .
Not ascertained. 2 | Noreason............ .. -
——| Not ascertained. ...........
W%

counter in cashing bonds operate as a barrier against buying them. This
conclusion is further documented by a study of the attitudes expressed
toward the different forms of Liquid assets by people who do mot choose
each form (see Table 5). The difficulty of cashing bonds ranks first as a
reason for not choosing them. It is interesting to note that a fairly large
number of people also believe that postal savings aceounts have the same
disadvantage: that it is inconvenient to get one’s money out.

As we have seen, Puerto Ricans more often choose banks than govern-
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ment bonds as a form of liquid savings. The opposite is true among upper-
income families (those with incomes over $3000) in the United States.
The difference is probably due in part to the fact that in the United States
there have been extensive bond campaigns, especially during the second
world war, and that payroil deduction plans have given large groups of
people experience with bonds who had never had experience with any form
of securities before. In Puerto Rico this widespread experience is lacking.
There seems, however, to be a favorable attitude towards bonds as a form
of saving which creates a potential for future bond sales, should bond
campalgns be undertaken.

TanpLE 6. Potential Interest in Small-Denomination Insular Bonds

Attitude Per cent of spending units
Would buy 74
Good way to save—safe, good return on money...... .. 53
Buying bonds would belp the country. ... .. .. .. ... .. 18
No reasen given ‘ 3
Would buy under cer%am cand;tmng if method coRveni-
ent, 1If money used for public good, ete.
Would not buy 20
Do not have enough money, need money for other ex-
penses. . .
No cenﬁdence in hew Government Wotﬂd USE INOREY. . . ..
Other investments are preferable . ... ... .. . .. ... .. ..
Notsale. .. .. .. ... ... ... R
No reason given.  ........... . ... .. T,
Not ascertained. ... .. e e 4

1009

[\

L e OB

There has been some discussion of the possibility of 1ssuing smali-denom-
ination insular bonds for loeal purchase by individual families. Whag i3 the
likelihood that people would buy such bonds? In answer to the question,
“1f the Insular Government issued small-denomination bonds that pay
interest, do you think you wouid want to purchase some of these honds®”
a large majority expressed an interest in buying them {see Table §),

It 15 interesting that there is so hittle feeling expressed that other invest-
meitts would be preferable, considering that real estate and business invest-
ments are generally regarded very favorably, as will be seen later. Of course
the question did not specify how much interest the bonds would pay, and
possibly some people assumed, in answering the question, that the interest
rate would be high enough to compete with other investments. The chances
are, however, that most people assumed that the bonds would be gimilar
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1o those issued by the United States Government in interest rate and other
characteristics, and if this is so, it appears that insular bonds might compete
successiully with investments which often produce a higher return.

‘While it has been possible in the past for individuals to earn relatively
high rates of interest on their money (8 %-10%) by lending it out in small
individual loans, this avenue of investment is likely to shrink as low-interest
loans become more widely available to borrowers (for example, the govern-
ment loan fund available to government employees). And while real estate
investment has frequently proved more profitable than government bonds
would be, the amounts of money required for down-payment on property
are fairly large and may become larger, so that people must save i some
other form, such as bonds, before they are in a position to buy real estate.
In & sense, then, bonds may appeal to buyers not as an allernative to real
estate investment, but as a supplement or preliminary step to the purchase
of property. All these considerations mean that people are interesied in
buying insular bonds despite the fact that other forms of nvestmment have
offered the possibility of higher earnings. The favorable attitudes toward
insular bonds are partly based on the belief $hat they would be saler than
many other forms of investment. Furthermore, it is felt that in buying them
an individual could have his money where it would benefit Puerto Rico at
the same time that it was earning income for the bolder. A substantial
number of people said first that insular bonds would be a good form of
saving and then mentioned that it would be patriotic to buy them—these
people do not appear as part of the 189 listed as giving patriotic reasons
in Table 6, since only the first reason given appears in thiz table. This
means that the total volume of patriotic comment is considerably greater
than the 18 % would indicate.

It must not be assumed, of course, that all the people who said they
would be interested in insular bonds actually would buy them if they were
offered for sale. There would be competing demands for income, and many
would undoubtedly feel that they could not afford to buy if an actual
opportunity arose to do so. Nevertheless, a substantial potential market
i indicated by the responses shown in Table 6. A favorable attitude toward
insular bonds 1s found just as often among self-employed people (business-
men and professionals in private practice) as among salaried people working
for private business or government (see Appendix A, Table 71). In general,
all groups in the community appear to be favorably disposed toward in-
sular bonds.

We have seen something about the number of people who hold the dif-
ferent kinds of liquid assets, and the amounts they hold. How does the
liquid asset situation of Puerto Rican families compare with that of families
with similar incomes in the United States? As Table 7 shows, {amilies in
Puerto Rico have considerably smaller accumnulations of liquid assets.
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The fact that Puerto Rican families have much smalier amounts saved
w the form of Liguid assets than their continental counterparts may to
some extent reflect differences in past ineome level. If the head of a Puerto

Lican family at the $5000 income level has attained this level only recently,

he has not had the opportunity to amass as many assets ag a Continental
who had reached the 85000 income level much eariier. Another factor
undoeubtedly s that Puerto Ricans tend vo prefer other forms of saving
such as real estate. This preference will be discussed later.

Proportionally there are considerably more Puerto Rican families who
have no liguid assets in any form than {families of sinilar incomes 1o the
United States. When particular types of liguid assets are considered, the
greatest difference between the two groups is found in holdings of United
States Government savings bonds. In the United Siates, this s a very
popular form of saving, while in Puerto Rico 1t is rare: there are nearly

Tavre 7. Medwan Holdings of Tolal Laguid Assets®

FifoRien  TumoRien  Conomual U.S.
$2000-82099 . . o [1] { £180
$3000-83999. . . o &1l ¢ §250
$4000-84999 . . $175 $135 $530
$5000-§7409 oo £606 $600 $1000

87500 and more . . £11% $1000 £3R60

* Median computed on the basis of all cases in the income elass, including those
who have no liquid assets.
five times as many bond-holders in the Unmited States as in Puerto Rico
among private families in the $2000-or-more income bracket. (See Table 8
{Checking or savings accounts are much more common among United
States families than among Puerto Rican, although the difference 1s not so
great as with respect to bonds. 1t 1s not possible to compare the populanty of
cash as a form of hauid asset holdings since the United States studies do
not include cash., There s reason 1o bebeve, however, that this {form of
saving may be more commoen among families in Puerto Rico. Ten per eent
report some aceumudation in the form of cash other than what is used for
current spending. A small group (6% express the hehel that banks are
not safe places to keep money, and this may be a {actor influencing a few
people Lo keep their money within physieal reach. Furthermere, in areas
of the Island where transporiation 1o banks is inconvenient, cash is hkely
10 be kept for unexpected needs. The majority do express the feeling that
cash is not a safe form in which to keep savings because of the danger of
theft but there remains a group who prefer it, either because of s con-
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vendence or because of the weight of tradition and suspicion of more modern
forms of saving.

It is interesting to raise the question whether Lhogwid asset holdings are
more or less concentrated in Puerto Rico than they are in the United States,
Usnfortunately, the fact that the present study covers only the top ten per
cent of the Puerto Rican income distribution makes comparisens difhcult.
1t is possible, however, to compare the concentration of hquid asset holdings
within the segment of each population with incomes of 82000 or more.
When this iz done, it appears that there is little difference 1 concentration
at the upper end of the scale, but some difference at the lower end (Tabile
9.

Tasre 8. Per Cent of Spending Units in Puerto Rico and the Unitled
States Having Each Form of Liquid Assels®

Checking | Savings | United States Some liguid

acoounts : accounts? ! savings bonds assetss
Income group B e e T
Paerto United ! Puerto | United | Puerto | Upited . Puerto United
Rico | States | Rice | States | Rico | States © Rice  Htates
$2000-§2899 . ... 6 28 ¢ 20 | 42 3. 42 23 65
$3000-83089. . ... ... ... . ..0 18 a7 29 51 14 48 45 T8
£4000-84009 o 41 48 40 52 : 14 : B8 7i 87
$5000-87499. .. . . ... 59 91 . 41 60 . 2% . 64 79 94
$7500 and more. .. ........... 68 92 | 38 64 24 78 0 82 99
All speading units with in- ‘
comes of $2000 or more. . ..; 3 48 = 81 52 12 55 51 %1

* The figures for the continental United States are taken from the 1949 survey of
consiimer finances, and represent holdings in early 1949, The figures are not direetly
comparable, since they are taken al time periods $wo years apart,

1 Including postal savings.

} For this table, total liguid asset holdings de not ineiude cash holdings

It mausgt be borne in mind that the figures in the above table are based
upon approximately 709, of all spending units in the United States, and
upon only 10% of Puerto Rican spending units. Nevertheless the tahle
shows that the highest income bracket holds about the same proportion of
the total iquid assets in Puerto Rico as it does in the United States, relative
to the proportion of all spending units that are found in the bracket. Thus,
the highest income bracket has 99, of the spending units and 329 of the
lguid assets i the United States—a ratio of about 334 to 1. And in Puerto
Rico, the highest bracket has 14 % of the spending units and 51 ¢ of the
sgsets-—again a ratio of about 334 to 1. At the lower end of the seale, the
picture is somewhat different. The $2000-33000 bracket holds a much
gmaller proportion of the total liquid assets (relative to the pumber of
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families in the bracket) than it does in the United States. Do these figures
provide any basis for estimating what the concentration of assets would
be 1If data were available over the entire income range? Judging from the
very rapid falling-off in holdings at the $2000-$2999 level in Puerto Rico,
holdings at the next lower brackets are likely to be very small indeed, and
this would argue for a somewhat greater concentration in Puerto Rico.
Another approach to the guestion s to prepare an estimate of the total
amount of bank deposits held by families of $2000 income or more. This
can be done by multiplying by 70* the total amount of liquid assets owned
by all families in the sample. The amount thus obtained may then be
compared with the total amount of bank deposits reported in the fiscal
statements of Puerto Rican banks. While this procedure is very rough, it

TasrLe 9. Concentration of Liguid Asset Holdings

United States* Puerio Rico
Income - T ;
Per cent of Per cent of total Per cent of i Per cent of totai

i spendiog units holdings | spending wmits | holdings
$2000--2999 27 13 ; 33 : 5
$2000-3990 . ... .. 27 14 i 25 14
$4000-4998 .. 17 14 12 G
$3000-7499 ... 20 27 : 16 2]
§7500 or more. . .. g 32 : 14 5l

100%, 00% 0 100% 1009

* United States figures have been recomputed to exclude the holdings of those
with incomes under $2000.

does indicate that the group mecluded 1n the sample (the 109, of Puerto
Rican {amilies who have the highest incomes) hold a considerably larger
proportion of bank deposits than the 10 % with highest incomes do in the
United States. The fragmentary evidence which is available therefore sug-
gests that, in Puerto Rico, Hauid assets are more highly concentrated in
the hands of the highest income level than is true in the United States.
How much more concentrated cannot be determined from the evidence
at hand.

We have seen thal approximately hall the spending units in Puerte
Rico have some form of hquid assets—fewer than in the United States—
and that people who do have liguid assels have, on the average, between
$500 and $600 in total holdings, which is a small amount by comparison
with average United States holdings. Is this picture a relatively sigble

* The sample included every 70th family in the income brackets being Stadxeé
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one, or are there substantial changes going on at present in the number of
people accumuwlating hquid assets and the amounts they are accwnulating?
This question would best be answered, of course, by a series of studies
spaced several years apart. Bui some light can be thrown on the problem
by examining the changes in liguid asset holdings which occurred during
1950, the year covered by the present study. In general, it appears that
while there is considerable activity in making additions to and withdrawals
from liquid assets, there ig little net change in the number of holders.

TasLE 10. Change in Liguid Asset Holdings during 1960

Met change in total Hguid asset holdings Per cent of spending units
Inmeresse. ... ... L 23
Initiated liquid asset holdings in 1950. ... ... ... .. : 5
Had some at beginping of 1950, ... ... .. .. ... .... 18
Deecresse. ....... ... .. ... .. ... ... 28
Exhsausted liguid asset holdings in 1950 = = : 7
Had some liquid asset holdings at the end of 1950 . 21
No change. . . o : 4%
Had some liquid assets . ... ... ... .. ... .. ... il

Had none at beginning or end of 1850, . .. . . .. 37

Change not aseertained. ... ... . . ... . ... H

1009,

There is considerable variation in the amounts added to or withdrawn
from hquid assets. Table 11 indicates that there were slightly more people
decreasing than increasing liquid assets in 1950. The table also suggests
that the amounts withdrawn outweighed the amounts added to liquid
assets, taking the sample as a whole, 50 that the net holdings of the income
classes represented by this study declined during 1950 °

At every income bracket a considerable group were found who redueed
their liquid asset holdings in 1950 (see Table 12).

¢ This finding should be interpreted with caution. 1n the studies done in the United
Btates, it has been found that people consistently overestimate the amount of liquid
assets they possessed a year earlier. Thersfors, when their present holdings are com-
pared with their recollection of the holdings s vear earlier, there is a eonstant error
in the direction of overestimating the decreases in liguid assels. It is likely that the
same kind of memory error would be found in Puerto Rieo, to some degree, although
whether the ervor is larger or smaller than in the United Siates is imnpossible o esti
mate from the data at hand, Considering that the difference between the number of
peopie reporting increases and the number of people reporting deereases in their Liy-
uid assets is small, the entire difference could be due to memory error. It is guite pos-
sible that there was in fact no net decline in liguid assets and thai as many people
added to their assets as withdrew from them.



LIGQUID ASSETS 11

1t 18 interesting that there is so little relationship between an individual’s
income ievel and the likelithood that he will reduce or increase his hiquid
assets, In the United Siates, high-income people consistently add to their
liquid assets, and low-income people consistently draw upon them. Possibly
the reason for the difference may be found in the fact that people in the
8200054000 bracket in Puerto Rico less often have liquid resources upon

Tarne 11, Amounts Added to or Withdrawn from Liguid Assels

Net change ; Ter cent of spendiag upits

Increage $1000 or more. . ..
Increase $500-8999

Increase $200-84990

Increase $1-8199

No change . . .. ..
Deereage $1-8199.

Decrease $200-8496.

Decrease $500-8999

Decrease 1000 or more
Change not sscertained

<
23 O & e o

-t

=2 I =7

1009,

TasLe 12. Relation of Income to Change in Liguid Assels

1930 Income
Change in liquid assets

. $2000-2009 | $3000-3999 | $4000-4999 | $3000-7499 1$7400 or more

Increase. ... ... . ....... 129, 269, : 25%, 3497, 289,

Nochange. ... ... ..., 66 53 ;28 ;32 30
Decrease. . B 22 21 : 47 i3 33

100%, 100% 0% 1009% 1009,
Median change {(of those whose :
holdings changed). . ... .. ... — 8163 £31 . -$167 —43 - $101

which to draw; moreover, Puerto Rican familes with higher incomes tend
1o put their money into other forms of savings instead of using it to increase
liquid assets.

For what purposes did people use the money they drew out of liguid
assets? For the most part, the money appears to have been used for con-
sumption, although a small group transferred the money to other forms
of savings—that is, to investment in real estate or business enterprises
{see table 13).

Compared with familes in the United States, Puerto Ricans less often
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draw upon their hguid assets t0 meet medical expenses. They are also less
likely to use hquid assets for the purchase of durable goods. As will be seen
i Chapter 3, Puerto Rican families very frequently borrow money for these
purposes, and it is likely that borrowing takes the place of the use of assets.
Of course, many Puerto Rican families in the income bracket of $2000-
%4000 bave no liquid assets, and they are more often forced to borrow if
SINETEENnCY eXpenses arise,

TasLr 18, Uses of Money Drawn from Liguid Asseis

s S
Purchase of durable goods.... . . . ... 15
Medical expenses. . ............... ... I . 14
Travel (vacatioa orstudy). ... . ... . .. . R R 16
IAVIDZ @XPOnsSes. . .. ... ... . ... 16
Payment of debts or taxes. . . . &
Purchase of real estate, or caplta} ;mprovemems on propert‘f 18
Investment in business or farm... . .. ... .. ... .. .. .. . 13
Other. . i 15
Not asf'erzamed e 5

* This tabie adds to more than 1009 because some people mentioned more than
one purpose for which the money was used.

Tanus 14. Uses of Funds Withdrawn from Liquid Assels

Amount Withdrawn®

i 1

! Less than $500 $300 or more
Investmaent. ......... . ... ... .. ....... ... 3 229, 389,
Comsumption.......... .. . ... .. ... .. ... ‘ 749, 599,

* These columns do not add to 100% because uses of liguid assets which eould not
be elassified as investment or consumption were excluded.

When one considers the amownts by which liquid assets are reduced, it
appears that people who use large amounts of their liquid assets are some-
what more likely to use the money for investment than the people who use
only small amounts (see table 14). Thus the amounts of money being trans-
ferred from liquid to nen-liquid forms of savings are greater than would be
indicated by Table 13 alone. However, even those who used large amounts
of their liquid assets generally used the money for consumption, so that
even when the amounts involved are considered the conclusion from Table
13 is supported, namely: that when money was drawn out of liquid assets
in 1950, it went primarily into eonsumption and not into investment. It
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should be borne in mind, however, that a majority of holders did not reduce
their holdings for any purpose in 1950; consequently a majority of those
who were in a position to use their liquid assets for consumption in {act did
not do so.

In general it should be erophasized that the families who have Lquid
assets do not intend 1o use them for immediate consumption. When asked

Tasue 15. Planned Use of Savings in Banks and Bonds

i Per cent of those having

Anticipated uses some liguid assets

Current Living expenses N ) 14
Purchase of durable goods .. . ... . ' 2
Payments of debts or taxes ... . ... . _° 4
Purchase of home or other property. ... . VU 32
Repairs or additions to property . .. . R ‘ 2
Investinent in business or farm. ... ... . . ... ... ... .. 7
Education (of children erself). .. . .. . .. ... ... 5
Other (travel, moving, oid age}. .. . ... ... ... 11
Retention in liguid form. B o 16
None | e . 24
1009,

TanLe 16. Planned Use of Assets by Large and Small Holders

Amauni of liquid assets held”
Anticipated uses

$i490 ; $500-999 3 $1000 or moze
Consumption.. .. . . ..., 259, e 309, 2%
Investment ... . . ... . ... . . I 8 ! 25 30
Retention in liquid ferm. ... .. .. ... .. : 22 : 22 g 18

* These columns do not add to 1009, because some plans for use of assets which
could not be easily deseribed as consumption, investment, or keeping in liquid form
were not included in the table.

what their plans were for the use of ligquid assets only about one fourth of
the holders mentioned consimption expenditure and most people replied in
terms of long-range goals {(see Table 15).

Presumably, a good many of those who have no plans for the use of
their liquid assets will simply ieave them in their present form. Including
this group, then, we see that nearly three fourths of the holders of liquid
assets plan to keep their assets for long-range uses, or to reinvest them,
either by buying land or by investing in business enterprises. The people
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who do plan to reinvest are, in general, the people with the largest holdings
in liguid assets (see Table 16).

It appears, then, that the largest holdings of liquid assets are the least
likely to be heid i this form over a long period of time. This does not
necessarily mean that the net holdings will decline: while some large holders
draw out their money to make down-payments on houses, {for example,
others will be building up their lhquid assets in order to be able to buy
houses later on. But the findings do suggest that for some people, espe-
-clally large holders, liquid assets are considered a relatively temporary
repository of money. This does not mean that liquid assets are “hot money”
in the sense that any large proportion will be spent rapidly {or consumer
goods—the opposite is true. But a considerable amount of money 1s likely
to move through liquid forms into non-liquid investment.



CHAFPTER 2
CONSUMER DURABLES AND HOUSING

Purchase of a house, car, furniture, refrigerator, or other major items
represents fairly large allocations of a family’s present or future income,
and often involves drawing upon previously aceumulated assets. Housing
is perhaps in a special category, since it combines some of the features of
both consumption and savings. While it 18 true that durable goods (particu-
larly cars) have some function as an asset, in the sense that they have
some re-sale value, their primary function is one of current consumption,
and they depreciate rapidly. Houses, on the other hand, depreciate slowly
(or may even appreciate in mflationary times), snd constitute an asset
which may be transformed into Liguid reserves or used as security {or a
loan; at the same time, a house 1s 4 consumption tem, smce it, provides
shelter, saves the owner outlays for rent, and may serve certain status-
giving functions as well.

The present chapter i1s devoted to the ownership and purchase of major
gonsumer items, including houses. Real estate (houses not occupled by the
owner, iots, ete.) which is held primarily for investinent will be considered
in a later chapter.

Consumer durables other than cars

The volume of consumer purchases of major household tems such as
furniture, refrigerators, radios and other electrical apphances appears to
have been falrly high during 1950. Half of all families with incomes of
2000 or more purchased some items. About half of all buyers purchased
two or more items and about one third of the buvers spent $500 or more in
total purchases. Low-income families bought some durables (at least one
itern) as commonly as did high-income families, despite the difference in
ability to pay for them.

Asis seen in Table 17, the high-income families who do purchase durables
buy a somewhat greater number of items, on the average, than the low-
income families; they also spend larger total amounts. However, at least
one third of the low-invome families who bought household durables pur-
chased two or more items. Low-income families usually resorted to the use

1 For a definition of comsumer durables, see Appendix C, page 144.
i5
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of installment credit to finance durable purehases (Appendix A, Table 104).

The sample of families is not large enough to permit study of the difier-
ent kinds of durables purchased, or of the number of families acquinng
such ttems for the first time and the number buying replacements. While
the purchase of some durables is equally common at ali income levels, 1t 1s
very probable that the particular kind or class of durables bought is related
to the family’s income level and the stabihity of this income level over the
Pervious year or so.

TasLe 17. Purchase of Durable Itemas in 1950 by Spending Units with Incomes of $2000
or More, and Amounis Spent

; 1956 lncome

Number of items . :

All units $7500 or

$260¢ or $2000-2999 © $3000-3909 | $4000-4900 | $S000-T499 | mere
more :

One. . .. . o7er 3097 289z, 349, 19% . 15%

Two.. . 16 12 20 9 17 P2
More than t.wo ......... il ] : 9 17 20 15
Nome. . ... ... ... . 48 52 43 40 44 45

1609, 1009, 100% 0%, 1009 100%

Total amount of purchases

$300 or more............ 149, 7% 1477, 17% 2% . HU%

$1-499 40 4 | 43 43 34 3l
Nome. .. ................ 46 52 i43 40 44 - 45

0% | 100% - 100% = 100% © 100% . 100%

Comparing the purchase of durables (other than cars) in the United
States and 1 Puerto Rico, we find that in the two localities almost the
same proportion of families with ineomes of 82000 or more bought some
household durables in 1950.% The pattern of buying among different income

2 Larger numbers of eonsumers in the United States purchased household durables
in ¥950 than in any previous postwar year; increases ocourred primarily among fam-
ilies with incomes of $5000 or more. Purchases of television sets and washing machines
increased, while purchages of other items either remained the same or declined
slightly. (Bee Federal Reserve Bulletin, July 1951, “Purehases of Durable Goods and
Houses in 1950.”") Whether similar increases in the number of purchasers cecurred in
Puerto Rico cannot be determined in the absence of comparable data for purchases
in previous years. However, since anticipatory buying or market responsge to new
models would be expected to oeour primarily at the highest income levels, it appears
that at least some of the factors responsible for the spurt of buying in the United
States may not have biden reflected in purchases in Puerto Rico.
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levels in the two groups, however, is considerably different. In the United
States high-income families (85000 or more) buy durables more often than
the lower income families, and in 1950 this difference was especially marked.

The fact that there is so little difference in the relative number of Puerto
Rican {amilies at different levels who buy durable goods {in marked con-
trast t0 what oceurs in the United States) raises some interesting questions.
Why do the high-income families in Puerto Rico (87500 or more) tend to
buy durables less often, while, at the lower end of the scale, we find & muceh
greater percentage of Puerto Rican families buying durables than in the
United States?

The faliure of the Puerto Rican families at the upper end of the income
scale to buy durables as frequently as families of similar income in the
United States may reflect several phenomena. First of ali, as will be seen

TasLe 18, Per Cent in Hach Income Group Who Purchased Durables (excluding car)

wn 1960
1950 Income Puerto Rico United States
$3000-$3999. . . o e ‘ 57 51
$4000-84999 . ... L. : 60 51
£7500 or more .. o ! 55 : 65
All income groups. ... ... ... ... .. 54 49

later, Puerto Ricans buy higher-priced cars, which leaves less money for
househoid durable items. Furthermore a good many people, particularly at
the upper income levels, spend fairly large sums for travel and education
abroad; the Island has many cultural and commercial contacts with the
eontinental United States, South America, and Burope and to maintain
these involves expensive travel. The money so emploved is of course not
available for expenditures on consumer goods. Another factor is that some
kinds of durables commonly purchased by high-income {amilies in the
United States, are not available or not in demand in Puerto Rico. Television
sets are & good example of this: they aceounted for a substantial proportion
of the durables bought in the United States in 1950.

Why are there reiatively so many more low-income families in Puerte
Rico who buy durables than in the United States? The data in the present
study do not provide a definitive answer to this question but possible
explanations are suggested. Puerto Riean families make much more fre-
quent use of mstallment credit than do families in the United States {see
Appendix A, Table 106) and, as will be discussed later, they are more
likely to have current consumer debt than families in the United States.
It is possible that the fear of going into debt prevents many low-inicome
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{amilies in the United States from buying durables. Another possible factor
is that the “low-income” group in the present study are, after all, part of
the upper 10 % in Puerto Rico, as far as income is concerned, and it is not
unlikely that they feel a need to maintain s higher standard of fiving than
would be the case if they felt themselves to be members of a “working
elass” group.® As will be seen later, the Puerto Rican {amilies with ineomes
of $2000-83000 have a considerably higher economic aspiration, relative
to their present income, than the high-income {amilies have, which sug-
gests a greater feeling of pressure to attain a higher standard of living at
this lower income level.

What is likely to bappen to the volume of purchasing of consumer dur-
abies (other than ears} in the near future? When asked directly about their
plans for the coming year, only about a fourth of the families said they

TaBLE 19. Anticipated Purchase of Durables during Coming Year

: Per cent ol spending unigy

Definitely expect to buy...... ] . . 24

Probably will buy.... ... ... ... L 2
Will not buy. 75
1007

planned to buy some large durable item (such as furniture, a radio or re-
frigerator)-—a considerably smaller number than bought in 1950.

How indicative are these plans of the actual volume of buying which
may be expeeted? Buying plans may change, of course, due to unexpected
price changes, income changes, breakdown of items currently in use, new
models, expected shortages, and so on. The experience of studies made in
the United States indicates that consumers usually underestimate by a
considerable margin the number of durables they will buy during the com-
ing year. It is risky to apply the ratio of planned to actual purchases in
the United States directly to Puerto Rico, for there are probably some
important differences in local factors affecting changes in consumer plans.
For example, buying to replace worn-out durables may be lower in Puerto
Rico. Probably there is also a longer time lag in the introduction of new
models and new items on the market: for example, television is not yet
available to Puerto Rican families, and this item alone undoubtedly ac-
counted for a sizeable amount of unplanned purchasing in the United States.

* The Puerto Rican population at income levels of $2000 or more is predominatly
& “'white collar” group while in the United States almost half of the pepulation in the
same.income group are *laboring’’ peopie.
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Auwlomobiles

About two fifths of Puerto Rican families with incomes of $2000 or more
own a car This s a very much lower frequency of ownership than in the
United States, where over two thirds of families above the 82000 level have
a car. This difference is further reflected in the volume of car buying during
1950: 15 % of such families in Puerto Rico bought cars, while in the United
States 27 % did so.

As might be expected, the Puerto Rican {families who bought cars in
1950 were concentrated among the upper-income brackets (see Appendix
A, Table 78). The median price paid was Just over $2000.

The prices Puerto Ricans pay for cars appear to be high by United
States standards. The median price paid for all cars (new and used) in the
United States in 1950 was 81420, while the median amount paid by families
in Puerte Rieo with incomes of 82000 or more was approximately $2000.°

Tasre 20, Price of Car Purchased by Spending Units during 1950

Purchase price Per cent of buyers”
Liesg than §1000 | B . 25%
£1000-1996 . 21
$2000-2999. e - 30
£3000 or more . . 24
1009,

o Includes buvers of both new and used cars.

These figures may mean that Puerto Ricans buy luxury models of cars
more often than people in the United Staies with similar incomes, On the
other hand, they may simply refieet higher car prices and excise taxes in
Puerto Rico. There is some indication, however, that more than a difference
in price level is involved: the families in the present study were asked what
make of car they own. Only one fourth own a Ford, Chevrolet, or Plymouth.
The majority own higher-priced makes, such as Pontiacs, Buicks, Olds-
mobiles, Dodges, and DeSotos, and 8 % have Cadiliacs or Lincolns.® Very
few of all spending units owning cars own more thau one car.

* Excluding trucks, pick-ups, and public cars excepl in those cases where a per-
sonal family car is also used as a public car.

s These medians are not directly comparable, since the United States figure in-
chides families with incomes under 52000, However, this low-income group con-
stitues only a little over 109% of all United States car-buyers, and consequently it is
unlikely that the median price paid for cars would be as high in the United States as
in Puerto Rico if the below $2000 group were excluded.

® Polk Agency figures for new car sales in 1950 and 1951 indicate thatin the United
States, Chevrolets, Fords, and Plymouths have about half the market, while Cad-
illaes and Lincolns have about 5%



20 SAVING AMONG UPPER-INCOME FAMILIES

About the same number of families expect to buy & car in the next year
or so as bought during 1950. Experience with studies in the United States
has shown, however, that more people will probably buy dunng a given
year than plan to buy at the beginning of that year. In {act, in 1950 i the
United States, there were approximately twice as many buyers as people
who expected to buy the year before” If the same {actors govern expecied
buying in Puerto Rico, we should suppose that over 20 % will buy cars in
1951-—san increase over the volume of car-buying in 193). However, there
have been increases in car prices since this survey was made and shortages
of material are developing which may affect the availability of cars, so that
the anticipated increase in the purchase of cars may not take piace.

Most of those who plan to buy a ear expect to use installment credit to
finance it {Appendix A, Table 80).

TasLe 21. Anticipated Purchase of a Car

Expect tobuy. . ... ... 3%

Donotexpect to buy ... ... . b2l

Don™ KBOW.. . ]
1004

Purchase and cwnership of houses

About hall of all the {amilies in Puerto Rieo with incomes of $2000 or
more own the houses in whieh they live. About one third pay rent.

TasLE 22. Ownership of Homes

Owns home ... ... .. e 55%

Pays Tent. .. ... ..t 35

Neither owns home nor paysrent. ... .. ... .. ............ 10
1009,

A small group (30% of the home owners, 59 of the entire sample)
bought or built houses in 1950. While the study ineludes too few cases of
recent house-buyers to provide stable figures on the prices paid or the
methods of financing, it may be of some interest to suramarize qualitatively
some of the details of the transactions which were reported. The houses
purchased were either high-priced (over $10,000) or low-priced (under
$5000); no prices in the middle range were reported. A few purchasers were

! The increase cannot be attributed in any signifieant degree to scare buying re.

sulting from the Ko ¥, for about the same ratio of planned to actual buying
was found in earlier years,
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able to pay cash for their houses, buy most borrowed and those who did
borrow usually borrowed at least three fourths of the purchase price. Sev-
eral buyers, in fact, borrowed 1009, of the price: presumably, they took
out an ordinary mortgage and then borrowed the down-payment from
other sources. The interest rates paid were relatively low: usually under 5 %,

Nearly two thirds of the home owners own thelr homes debt free (see
Table 233.* Owning one's home free of debt is more common in Puerto Rico
than it 1s in the United States, where approximately half the home owners
have some mortagage debi on their houses. In Puerto Rico, it is most often
the owners of low-priced houses {35000 or less) who own their houses debt
free, and the fact that there are more low-priced houses in Puerto Rico than

Taere 23, FPayments on Home Morigage during 19560

Per ceat of home ownerss

Made paymenis on lean prineipsl* . . .. 35
Amount of pavments

199 . . A 18

$200-20% . . L . _ 7

£300-99% . ‘ o 2

$1000 or more . 2
Made no mortgage payments. . - 64
Not ascertained - e 51

1009,

* Dees not include lump-sum repayvments made in the process of selling a house.

in the United States among the wmcome group being considered may account
for the fact that a higher proportion of the families are able 1o pay the
entire cost of the house. As might be expected, hgh-income families more
often own their homes than lower-income families, and while the majority
of the high-income families own homes valued at $10,000 or more, the value
of the homes owned by families with incomes below 83000 1s considerably
less {Appendix A, Tables 82 and 83} There is little difference in home
ownershup among people in different kinds of occupations; however younger
peoplie much less frequently own their home than older people.

Home ownership 1s as frequent in Puerto Rieo as it 1s in the United
States among families of $2000 income or more. When one considers the

* The assumption is that if a family made no payment on & home morigage 1a 1950
they did not owe money on the house. There may be a few cases in whieh there was a
debt but no payment was made, as for exampleif a person bought in late 1950 and had
not made the first pavment on the loan. In general, however, paymenis must be made
regularly on home mortgages.
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value of the homes owned (as estimated by thewr owners®), however, an
interesting differenice between Puerto Rico and the United States emerges:
in the United States there are a large number of “middle-priced” homes
{between 35000 and $i0,000;, while in Puerto Rico there are relatively {ew
such homes; the owners tend to have erther high-priced or low-priced homes,
The situation is shown graphically in the following chart.

Per cent of
home owners

50% |-

¥Of

305

20% 1+

10% =
YUnder 35500- 31;,000
§5000 9993 or fmore

VYalue of house

CrarT 1. Relative Value of Houses 1o Puerio Rico and the United States

TasLe 24. Anticipated Purchase of House or Keal Estate during Comang Y ear

Purchases Pet cent of spendung units
House (purchase or build)*. .. . .. . R 13
Land (ncluding farm property) . . R R 2
HReal estate (kind not specified). .. ... ... . ... . ... .. .. 4
None. . e &
Not ascertained. . . ... .. .. .. 1
017

* May include some prospective hu}-'ers' who will buy a house for investinen:
purposes; however in view of the proportion of home owners as compared with
owners of non-occupled houses at least 109 can be expected to buy for their own
oCoUpDaney.

It 15 difheult to evaluate these findings in terms of the adequacy of
housing in Puerto Rico. Differences in climate mean that it should be
possible {other things being equal} to construct a house meeting the basic
requirements at lower cost in Puerto Rico than in most parts of the United
States. On the other hand, land costs are very high in Puerto Rico. It
cannot be assumed that the large group of Puerto Ricans who own houses
valued at less than $5000 are all inadequately housed, as a first, comparison

* Owners were asked: “Could you tell me what the present value of vour home
ig—1 mean, about what would it bring if you sold it today?!!
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with the United States figures might suggest, although undoubtedly where
large families are concerned the figures do point to cossiderable crowding 1t

About hall of all home owners in Puerto Rico had some expenditures
during 1950 for improvements on their homes ' Home owners at all income
levels were equally likely 10 have expenditures of this kind, however,
vounger people more often made some addition to their home than older
people and spent larger total amounts for the improvements or additions
{Appendix A, Table 41,

About one hifth of all famibes expect to buy a house or other real estate
in the next year or so, most of the prospective buyers being interested in a
hoase for their own oceupancy. High-income families are more often pro-
spective buyers of real estate than lower-income families {Appendix A,
Table 93}, Almost half of the progpective buyers plan to invest $10,000 or
more in the new purchases and the majority plan to borrow in order o
finance these purchuses. When we compare the number of people who say
they expect to buy a house (assuming that at least 109 plan to buy a
house for their own use) with the actual number who bought during 1950
(0%} 1t appears that there may be Increasing pressure on the prices of new
and existing homes during the next year, since twice as many people plan
to buy as bought last year. And when we compare prospective buyers in
Puerto Rico with prospective buyers in the United States (Appendix A,
Table 98, we see further evidence of possible increasing pressure on the
Puerto Hican real estate market. About twice as many Puerto Rican as
United States families plan to buy a house in 1951, Whether this expecta-
tion will be translated into action is of course a function of many changing
economic factors, such as the avallability of building materials and of
loans, 1ax policies, and so on.

# For u discussion of the bousing situation of families with incomes under $2000,
see Falterns of Living in Puerio Rican Families, Lydia J. Roberts and Rosa Luisa
Stephani, University of Puerto Rieco, 1940

1 Exeluding expenditures for normal maintenance and repairs
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CONSUMER BORROWING

Consumer borrowing is of interest for mnany reasens: 1t affects the savings
of individual families, and the resulting debt constitutes a prior claun on
ineome so that current purchasing power is affected. From the standpomn
of the effects of borrowing on a family’s rate of saving, two kinds of borrow-
ing may be distinguished: borrowing which is done {or reinvestment, and
borrewing which is done for consumption expenditures. When a f{amily
borrows money and invests it in real estate or business expansion, {or
example, there is no net dissaving since the new debt is balanced by the
acquisition of a new asset. When borrowed money s spent {or consumption,
however, there is a net dissaving, unless borrowing is eounterbalanced by
saving in other forms.

Mortgage borrowing {(for the purchase of real estate) iz of the first
variety and will be discussed separstely. The current discussion will be
confined primarily to the second variety which may be called "consumer
debt.” Consumer debt is defined as money owed on installment purchases,
on charge accounts at stores, and on personal loans from banks, other
iending organizations, or private individuals:®

A large majority (about two thirds) of Puerto Rican famihies with incomes

t Some of the personal loans are probably of the reinvestment variety. Bome busi-
nessmen in the sample undoubtedly borrowed money for use in their business or
farming enterprises. This is suggested by the fact that although they took oul per
sonal loans fairly often, they tended to save more than other groups, thus indicating
that their borrowing was more than balanced by business investment, The personal
loans taken cut by businessmen specificaliy for business operation and investment
were probably relatively large in amount, but it is also likely that only a smali pro-
portion of the total sample borrowed for this purpose

The present study is intended, of course, Lo report canly persens! family finaneis!
transactions, and an efiort was made to execlude business transsetions from consid-
eration. This was not difficult in the case of ineorporated businesses, the owners of
which normally keep business and personal finances separate. Small, unincorporated
businessmen, however, sometimes meet both business and family expenses cut of the
same funds and do not keep separate records. In such cases business transactions
affect the present report,

24
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of 2000 or more owed money in some form other than mortgages at the
end of 19590 (see Table 25;.

Consumer indebtedness is as common among high-income as among
low-income families. However, the high-income families who owe money
usually owe congiderably larger amounts (see Table 26;.

Tavrr 25, Indebledness of Puerto Rican Families with 1950 Incomes of 82000 or More

Amount of debt Per cent of spending units
Liess than 8100 S . . . ] 13
$100-399 . . . L ‘ 25
$400-999 . o . . 13
$1000-2494 o . e i1
$2500 or more . . . A &
68
Neane o . L R o 31
Not ascertained . o A 1
0%

Tasne 26, Amount of Censumer Indebtedness 1n Each Income Group, End of 1850

1930 Income
Amount . X
. All units : B
C8000 0 | 52000-2909 | $3000-3999 | $4000-4999 | $5000-T499 | ST or
maoTe H B

$1000 or more. .. ... 1% | 5% | 14% 179, 19% | 35%
$400-990. ... ... ... 13 14 1% 25 w8
$1-399 . ............. 3R 5% 49 2 3 B
None. . ... ....... .31 31 n 37 7 35
Not ascertained . . ... .. 1 ; G ] it 0 i}

C100% | 10% 100%  100% | 100% 10

Older people are more likely 1o be debt-free than young people. This 1s
true despite the fact that they borrow money nearly as often, through
instaliment buying or personsal joans. Their more favorable position with
respect to current indebiedness seems to be due to the {act that when they
buy ou the installment plan, they pay off the debt more rapidly than
voung people do. Government employees are particularly likely to be in
debt, as compared with self-employed people or people working for private
industry {see Table 27;.
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The amount a family owes at any particular point in time {{or exampie,
at the end of 1950) is of course a product of any different transactions:
some of the debt may be carried over from previous years, some of 1L may
have been incurred through new instaliment purchases durmg the curremn
year, some of 1t may reflect recently incurred debt on personal loans. Table
28 shows how these different components of consumer debt combnne among
different groups in the population.

Let us consider first the use of nstallment credit. Nearly hall (45 %, of
the families with incomes of 82000 o1 more made use of this form of con
sumer borrowing during 1950, to buy ears or other durable goods. Business
men {(who make up the majority of people with incomes of $7500 or more:
make relatively little use of installment credit, despite the fact that they
are as likely to buy durable goods as people 13 other oceupations; i general,
they buy their durable goods for cash. Professicnal people, elerical peopic.

TarLe 27. Consumer Indebtedness according to Type of Employment

Indebiedness CGovernment I}::i}i:;:; E mgi"ﬁi“m )
Have debt . 81% 65% 655
Owe $400 or more S ] . .. (373 : (22} (36
Owe less than $400. . . (445 ' (433 (2
Have no debt P 19 35 35
10097, 16009 Hi

and people doing skilled or unskilled labor, on the other hand, very com-
monly buy on the instaliment plan. Laboring people are particularly hkely
to buy on the installment plan if they do buy durable goods; they usually
have lower cwrrent mncomes than people in cther oceupations, and rarely
have liquid assets accumulated in any form, so that it is very difficult {or
them to pay cash. Furthermore they pay off their instaliment debts more
slowly than others, so that at any particular time they are more likely 1o
owe money on items they have purchased.

Duning 1950, nearly a third (30 9%; of all {famiiies with incomes of $2000
or more were making payments on durable goods they had bought on the
installment plan in an earlier year.

Personal loans funetion differently from installmeni credits in terms of
the people who make use of such loans. Businessmen, who do not use
installment credit very widely, frequently borrow money from banks, lend-
ing organizations, or private individuals. Since many businessmen and
farm owners do not keep their personal accounts separate from business
accounts, much of the borrowing reported by them undoubtedly represents
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borrowing in connection with their business and farm transactions. It is
also likely that they are considered a better risk for loans than many wage-
earners, so that credit facilities are more widely svailable 10 them. Govern-
ment employees exceed other groups in their use of hoth instatiment credit
and personal loans. They, too, have good {acilities for getting credit; they
contribute to a savings and loan fund currently and may borrow from the
fund at & relatively low rate of interest. Judging, however, from the fre-
yuency with which they pay interest rates Aigher than those charged by

Tasug 25 Conswmer Indebledness according to Ineome, Cccupation, and 1ype of

Employment
: . : Making .
origwed paga;:;gts ;Haﬂ\;e i?fbt Bci;rrowed ha)r';llents I;:g:
Characteristic SRS | dursbies | Stainent beroa | peonal S
in 1950 | PYENASEE T end of "1 TBSM | incurred ;bog%w;?g,
ncl. car) o5 1950 bleg;;'e 1950
All spending units. . . 4539%, 309, 43%, 439% 219% . 359
1956 tncome :
$2000-52094 P : 31 o 44 36 30 .3
$3000-$3999 ‘ 36 55 46 25 . 4l
$4000-8499% 20 41 51 21 ;33
$5000-87498 S 12 38 43 22 ¢ 30
87500 or more . . ... .. 10 26 48 i% | 34
(eeupalion of untl head
Professional 34 43 45 | 31 ]
Managerial 25 31 48 o7 . 35
Clerieal or sales 25 48 44 % 0m
Labor 36 56 4 2 P35
Type of employment :
Private Industry.. .. ... 4§ 3 45 32 ;18 .22
Government .. B2 P35 54 54 P31 45
Sell-empioyvment . . . oo 33 Lo 30 46 P16 . 34

the government Joan fund (see Appendix A, Table 1125, they undoubtedly
Lorrow freguently through other channels as well. Government employees
not only take out personal loans frequently, but they are especially likely
to carry over indebtedness on such loans from year to year. Self-employved
people, by contrast, pay off their personal loans fairly rapidly. The lowest
income group makes somewhat less use of personal loans than those with
higher incomes, probably because they have more difficulty obtaining crednt.

People who had taken out personal loans were asked what rate of interest
they were paying. The rates varied from 14 % to no interest (the latter
probably representing borrowing from relatives). The rates most commenly
reported were 4 %, 6 %, and 8%, with the median at 7 %. Of course, when
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loans are carried over from year to vear, the total amount of mterest paid
over the life of the loan may exceed considerably the rate of imerest ap
pearing on the loan contract. In any case, it appears that guite a bt of
borrowing is done al rates lower than those generally believed o prevail

In general, a comparison of installment borrowing with personal loans
reveals that, although both forms of consumer borrowing are common

TapLE 28, Personal Loans during 1550

1630 Jacome

Amourt borrowed ‘ All units

52000 or | $2000-2099 . $3000-3099 : $4000-4999 . $3000-7449 37;‘&0'
H more i
$1000 or more. . ......... 1% 69 129 249, _ 2, 364,
$500-99 . ... 8 7T . 13 5 8 6
$1—499 .. .......... ....0 1% 23 ) 21 23 15 6
NORE. o i 64 B4 . 49 7 o
0 i} : 0 0 3

Not asecertained . .. ... .. 1

0% . W% . 106% 100% 100% 1009,

Tasre 30, Consumer Indebtedness among Spending Units 1 Puerto Rico and the
Uinited States with Incomes of 83000 or Move

indebtedaess Puerto Rico . Usited S1ates
Havedebt.. .. . . . .. . .. .. ... .. 6897, 580
Have nodebt. .. ... . .. e : 31 4%
Netascertamed,,,,,,,,,..x,..k..A......‘.i‘ H 0
‘ 1009, 1009,
Type of debt
installment . . .. R : 4397, A
Perscnal loans. ... .. . ... .. ... 35 : 14

Charge aceounts. . ... o 3z 25

among ali groups of the population, there 1s a tendency for mstalimens
credit to be used by the “small” man, and personal loans by the “big”
man. Consistent with this iz the fact that the amounts owed on personal
icans are usually considerably larger than the amounts owed on instaliment
purchases {see Appendix A, Table 111). The high-income managerial and
professional groups can and do borrow large sunounts when they borrow
at all (see Table 29}.

With so many people using consumer eredit, the question anses as to
how many are borrowing currently to meet previously incurred debt. This
seems to be {airly common, particudarly among the people who borrow
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through personal joans. Of those whe were making pavinents on personal
foans incurred before 1950, 73 % borrowed again during 1950--presumably
m part, 1o enable them to pay their old debts.

We have seen that two thirds of the Puerto Rican families with incomes
of 2000 or more owe money, either for goods bought on the instailment
plan or for personal loans. 1z this a high volume of consumer indebtedness?
One answer 1o this question may be furnished by making a comparison

Change Fer cent of spending units
Netineresse. . . ... .. ... .. ... ... ....... : 43
Amount
$100-20G. e 25
8300-499 . . 19
£500-90¢ F 13
$1000 or more . . ... ... 20
1009,
Net decrease . . 26
Amouni
$1-99. . T 22
$100-269 . R 31
500989 . 15
$1000 or move. .. ... 12
1009,
No change, including those having no debt. 30
Notascertalned . ... .00 i

100%

with families of similar income i the United States. The conelusion which
emerges from such a comparison s very clear: Puerto Rican {amilies eraploy
all forms of consumer credit more frequently than their continental counter-
parts {see Tabile 30).

At all income levels, United States buyers of durable goods pay cash
more often than Puerto Rican families do {Appendix A, Table 107}, and,
taking all income groups together, two thirds of the Puerto Rican families
who buy durables use the installment plan, while about half of the United
States families at the same ineome levels do so.

1t is evident that the present level of consumption for many famihes in
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the group having incomes of 82000 or more meaus golng into debt, What
is happening in terms of changes in the debt level among consumers? While
it would be more desirable to have trends over a jonger period of time, an
examination of the smount of debt outstanding at the beginning of 1950
with that ocutstanding at the end of the year will show whether there was
an increasing or decreasing amount of consumer indebledness dunng 1950,
or whether there was a tendency to keep prior commitments on meome ul
& stable level.

Almost hall (439%) of all familes increased the amount they owed on
consumer debts during the vear, only one fourth (26%) decreased the
amount owed. This points to an overall increase in the level of consumer
indebteduess. An inereasing indebtedness 1s even more evident when we
look at the amounts of increase as compared with the amounts of decrease
{see Table 31).

Since the sample includes only the upper-income families (109 of the
total population) it is not possible to make even n gross estimate of the
changes 1 consumer indebtedness among the total population. However,
it 18 quite probable that families with somewhat lower incomes (between
81200 and $2000) have some facilities {or borrowing (particularty install-
ment eredit and small shori-term loansg), and are under considerable pres-
sure 1o borrow for current expenditures. Buch borrowing is Hkely 1o be
even more costly to the low-income families sinee they have fewer assels (o
use as security for loans and may therefore pay higher interest rutes

That the use of credit 15 3 much more freguent and active phenomenon
in Puerto Rico than in the United States is seen when we compare the net
change in consumer indebtedness during the vear among families of similar
incomes In the two groups (see Appendix A, Table 1131, At every 1mcome
jevel relatively more Puerto Rican families increased their debts than
United States families, and there are relatively as many {or more in some
groups) who decreased debis; many families in the United States have
static indebiledness, neither borrowing nor repaying.
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CONSUMER SAVING

In the preceding chaplers we have been discussing changes in liquid asset
holdings and changes in mdebtedness, both of which are elements in savings.
Let us now turn our attention to total savings: the net resuit of all the
additions to and withdrawals from assets and all the changes in indebted-
ness, durng 1950

Before embarking on a deseription of the findings, 1t will be well o raise
the guestion of what is meant by “saving.”” There are several possible
definitions of the concept, and the choice of a definition for a particular
piece of resesrch must be governed by the objectives of that research.
For our purposes, saving 1s defined as the difference between mcome and
expenditures. This difference may be elther positive or negative: if ex-
penditures are less than income, savings are positive. If expenditures are
more than income (as they may be if a family supplements its income in a
given year through borrowing or through the use of previcusly accurmulated
assels), savings are negative.

There has been much discussion of the way in which changes in indebted-
ness should be handled 1 a study of saving. Payvments on debis are not
considered as expenditures, and therefore when saving 18 defined as the
difference between expenditure and income, paymenis on debis are counted
as positive saving and borrowing as negative saving. ¥rom a common-sense
standpoint, on firgt thought, it is difheult to regard paying debts as a form
of saving, since there are no accumulated assets to show for 1t when money
is used in this way. On the other hand, it 1s clear that debt repayment
improves obe’s financial position, 1 that 1t improves one’s credit {and
therefore adds 1o a financial resource), and by eliminating prior clauns on
income makes 1t possible to save later in more tangible forms. From the
standpoint of the economist, debi repayment amounts to saving for a
purchase afier the expenditure has been made rather than before, a distine-
tion which makes little difference to the economy, for 1 both cases a family
is setting aside funds in a given peried of time to cover expenditures in a
different period of time. It is clear that the guestion of how much a family

31
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saves might have different answers, depending on the time period durnng
which savings are being computed. A family might add $400 to its hguid
assels during one year and take this amount out of the bank 1o spend n
for consumer durables the next. H savings are being compuied on a ovne-
vear tlme period, this family would be listed as positive savers the firs
yvear and negative savers the next, whereas il a two-year tume period were
considered, they would be neither positive nor negative. Bimilarly, a {family
might borrow one vear and repay the next--with no net gain or loss over
the longer time period, but with a negative balance 1n the lncome-expendi-
ture budge$ the first year and a positive balance the next.

For the current survey, savings have been studied duning the period of
one year, 1950. Changes in liabilities have been considered as an elemewt
in total savings, just as changes in accumulated assets have been

About two thirds of all Puerto Rican families with incomes of $2000 or
more saved something out of their incomes during 1930. About one fourth
dissaved (speni more than they received i income during the vear). The
amounl. saved by an individual spending unit during 1950 is estimated by
considering the additions 1o or withdrawals from assets during 1950 and
the changes in indebtedness during the vear.® Saving part of current income
1 more cormmon among high-income {arnilies; however, the majority of
spending units at all income levels saved part of their income, in some {form.
during 1950 (see Table 32).

Most of the families who had some positive saving at the end of the vear
saved at least 109 of their incomes; a high-income family usually saved
209 or more of its 1950 income. Dissaving 1s nearly as common among
people with high income as among the low-income families, and people
who dissave, at any income level, dissave a fairiy constant proportion of
their income—about ten per cent (see Table 33}

About half of all {amilies who saved something out of their 1950 income
saved at jeast §500 {Appendix A, Table 116). Most families with incomes
under 33000 have, as might be expected, relatively small amounts left {or

i The definition of savings employed in this study 1s identical with that used in the
Burveys of Consumer Finances conducted by the Survey Research Center {or the
Federal Heserve Board. Thus comparisons between the two studies will be possible

® The savings of an individual spending unit are computed by adding the dolia
amounts of itemized additions to savings and subtracting the total amount of item
ized withdrawals. (See Table 35 for the separate items comprising “additions’ to and
“withdrawals” from savings.) When the amount of withdrawals is greater than the
amount of additions, the spending unit spent more during the year than its in
come for that year and is classified as a negative saver or dissaver. Any amounts
received which are not classified as income (lottery winnings, inheritances; are
sabtracted from savings in order that the savings figure shall represent amounis
saved oul of income.
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saving after necessary living costs have been met. However, one out of ten
families in the lower income group saved $500 or more in 1950,

TapLE 32. Suving among Spending Unils during 1950

Saving from 1930 income All units

32000 or | $2000-3999
more H H
Saved. . ... ... .. L83 5%
Neither saved nor dis- :
saved. ... . ... .. .. 10 15
Dissaved . ... ... 26 31
Not ascertained | o 1 G
1609, 1009%,

1950 locome

$3000-3099 | $3000-4999 | $5000-7499 |

w9
28 2
0 1

100% 100%

B2, 64%

$7300 ot
more

Tanve 33. Per Cent of Income Saved or Dissaved among Spending Units

1950 income

Per cent of income .Aiinu-nit_s
$2080 or | $2000-200¢
more
Savers !
0% or more. . L 5% 1%
30499% .. ... : 8 5
0-299% . . ... 12 5
W0-199%. . ... .. 16 16
1-9% . ... .. o 22 7
Dissavers
1-9%. .. ... ... .. 13 16
10-24%,. ... ... ... .. 7 7
259 or more . . ... 6 8
None ... ... . ... ... ... 10 15
Not ascertained . ... .. .. 1 0
HELSA 1009,
Median per cent of in-
come saved®. . ... ... : 6 2

$3000-3999 | $4000—4999

$5000-7400

19 6%, 49,
3 13 12
15 15 13
1% 13 23
25 17 18
15 12 13
8 5 10
5 9 3
10 g 4
D 1 0

009, 1009, | 1009
5 8 11

$7500 or
more

23

nothing or dissaved.

The per cent of wcome dissaved was very sumilar at the various income
levels. The amounts dissaved were typically larger at the higher inceme
levels. From one standpoint this is surprising, since it might be expected
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that high-lncome families could live within their lneomes more easily than
families at the $2000-84000 level and therefore would dissave less often
and, when they dissave, would dissave a smaller proportion of their total
neome. 1t should be borne in mind, however, that 11 takes resources Lo
dissave. Low-income people may feel the need 1o spend more than their
incomes but be unable to do so, having no previously accumaulated assets
to draw upon and only limited credit for borrowing. Findings from studies
in the United States also indicate that wheu high-income people dissave,
they do s0 by larger amounts than do low-income dissavers.

As mentioned earlier, high-income families more often save something
out of income and save in larger amounts than low-ineome families. During
1950, the high-income group (87500 or more), though including only 14 o
of all spending units, accounted for three fourths of the ageregate net

TavLk 3. Contribution of Eack Income Class 1o Total Suvings and Dissavings

Per cent of Per cent of Per cent of

tncome grouy Pocie lape st

savers al dissavers unils
$2000-2006 o33 6 2%
530003098 . [ 256 8 16 &
3406004599 FE 12 : 5 24 4
$5000-7400. Ce 16 14 15 13
§7500 or more . .. 14 _ 64 25 75

1009, 1009, 1009 10609

saving® of all consumers with incomes of $2000 and above. Though the
high-income families make the major contribution to total consumer saving,
it iz interesting to note that on balance each income group accounts for
some portion of the total net saving, and no income group dissaved more
than it saved (see Table 34).

The amounts o consumer savings which go into the various forms of
savings are important in considering present and potential eflecis of savings
on the Insular economy. In 1950, the most popular forms of saving were
life insurance and payments into retirement funds (see Table 35;.

Adding to liguid assets, making payments on mortgages, and paying off
past consumer debts were equally common as forms of saving, each being
employed by about one fourth of the spending units. The form of saving
which a family will use is a function, te some exient, of its income level:

* Difference between total amount of additions te savings and withdrawals from
savings of all spending units with incomes of $2000 or more
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high-income {amilies have life insurance considerably more often than do
families at the lower end of the lncome scale. Payments into retirement
funds are found chiefly among the “middle” income group—those earning
from 83000 1o $3000. Payments on old debts, on the other hand, are
equally common at all income levels {see Chart 2).

Tansre 35 Spending Units Reporting Additions to and Withdrawals from Sawngs
e 1960

Per cent making Per cent making

Type of Savings additions withdrawals

Consumer indebtedness _

Increases . o ] N 44

Decreases R 26
Life insurance

Payment of premiuma . . .. . 40

Cash pavinent received from ;)ohc} R @
Liguid asset holdings (incl. cash} ‘

Increases . A e 23

Decreases . L 2K
Heal estale '

Purchases

New morigages

Sales. . .

Payments on mortgages . .

Home and property :mprgvpmenth .......
Retirement {unds

Payments 1o such funds
Securities transaciions

Increases in holdings

Decreases in holdings. . o ]
Business 1nvestments :

lncreases . e 13

Decreases .. 1
Farm equipment ;mrchases wxcludmg pur-

chase of real estatey . . . . . ... 4

§ BE -1
=T

foe)

We have seen that 1 terms of the number of spending units using a
particwdar form of saving, payvinents into life insurance and retirement
funds are the cutstanding forms of saving. When we vonsider the wmounts
of saving in each form, however, s different picture emerges. Consumer
investments in business enterprises secount for the largest proportion of
total consumer savipg in 1950, Increasing equities in real estate and
amounts spent on capital improvements of real estate are the next most
important in terms of total amount of saving. When amounts used to
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increase equity in real estate are added to amounts spent on capital im-
provements, real estate investments become almost as significant as busi-

Fer gent of Fer cent an each i
spending vnils having eath form of

Group

Life Insurance

-

&0F - -
A / Payments
s
p Retirement Fund ;/
505 I ——
/ Payments ~ 7
. S~
T -~
K . \
/ / Property .

Improvements

307 & o
.\ hd 4
. . L et oo o tey N
208 ¥ ST o . pay? Sy, ~ Tog
Y B, 1q33% Ung, ~
AR (S Ch
s ebz ~
T
13 \}0‘
jle
£ ) |
32000~ $3000- 400G §5000- $7500
2999 3999 Lo9s 7599 o murs
Income QIou)
Per cent of Fexr cent in each income group
spending units having each form of dissaving
s
- -~
-~ -
- -~
- Incressed |
74 3 ~— e
Consumer Debt
308
Decrgased
10800
Liguid Assets
1 | i
B2006- §3050- 34000 $9006- 37500
299% 3999 4999 Ty oI more

lncome group

Cuarr 2. Saving and Dissaving among Spending Units in Different Income
Groups.

ness investments in contributing to the total accumulation of consumer
saving (see Table 36).

When people spend more than their incomes, from what source is the
money drawn? An increase in consumer debt liabilities is the most common
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formn of negative saving; a reduction 1 assets i hgud form (bank holdings.
ete ) 1s next most common, Increasing consumer indebtedness occurs as
often at the high-income levelz as at the low. Decreases of hiquid assets are
somewhal more comraon at the high-income levels, which is not surprising
m view of the fact that low-income families usually have no accumulations
upon which 1o draw.

bt has been generally assumed that Puerto Rican families in the income
levels being studied save less than famibes with similar incomes in the
United 3tates. However, when we compare saving in the two groups we find

TasLe 36. Components of Aggregale Savings

Components Per cent of aggregale saviag

Business investment. ... .. . ... .. o 52
Amount invested in real estabe: :
Purchases “ minus sales; mortgage pay-

ments minus mortgages neurred. ... 23
Capital Unprovements on real estate . . 25
Farm investment . o i2
Pavmenis on insurance pohmes . 10
Pavments into retirement funds o 7
Net investments in mortgage loans and per-;

senal loans 5
Net change 1n consumer debt . . : -25

Decrease by those who decreased . 13
Increase by those who increased . — 3%
Net change in liquid holdings o -6
Inerease by those who inereased. . L 24
Decrease by those who decreased . . . —34
100%

that there iz little difference in the number who save or in the amounts
saved (see Table 37}

We have seen that Puerto Rican families with incomes of 32000 or more
save about the same amount as Unlted States famibes with comparable
ineomes. The question arises as to whether in the vwo cases the financial
abllity 10 save is strictly similar; possibly the level of prices or the tax
structuzre differs considerably and Puerto Rican {amilies may be in a better
or worse position to save. lncome taxes are somewhat higher in the United
States: however, this difference seems to be nearly cancelied out by the
somewhat higher price levels in Puerto Rico plus rather heavy excise taxes
{about 20 %) on durable goods. 1t appears, then, that with respect to
purchasing power and disposable income, families in Puerto Rico (in the
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income groups studied) can be legitunately compared with {amibes of
similar income in the United States.

There 1= considerable difference 1 the ways w which famibies 1n the two
groups save. Making regular fife Insurance premium payments 1s u common
form of saving in both groups; however, many more United States families
save in this form than 1s the case in Puerto Rico* Moreover, in the Unued
States saving in this form is fairly common among families at all mcome
levels {a¢ least it was in 1048, the last date for winch figures for the difler-

TasLe 37. Saving among All Puerlo Rican and U nited Stades Spercling L onus with
Incomes of 32000 or More during 1950°

Savers Puerto Ricot Umted States”

64% 69,

Positive savers. ... ... ...
Per cent of tncome saved 1 :

509, or mote . . A /A 5%

30499 .. RS B 1) ' 10

2-20% B e U 1

10-19% A 16 19

1-9% . . a2 24
Neither saved nor dissaved . 9 3
Negative savers. .. . . . ... .. : 27 28
FPer cent of income dissaved

9% . 14 12

W49 . 7 a

259 or more . . .. i} 7

1% 1004,

* Savings and per cent of income saved for both groups excludes changes 1n cush
holdings.
# Fxeluding those cases for whieh savings were not sscertained.

ent income levels are reported in the Federal Reserve Bulletin;, whereas i
Puerto Rico many more high-income families have life insurance than do
low-ancome famibes.

Decreasing or increasing consumer debi i o more comumon form of saving
and dissaving among Puerto Rican families than among United Suates
families. On the other hand, adding to liquid assets and withdrawing money
from them is & much more common form of saving and dissaving in the
United States than in Puerto Rico. The contrast in the use of credit versus
lipuad assets 1s clearly shown 1 Table 35%.

The {act that Puerto Ricans use eredit more actively than thelr counter-

« Table 120, Appendix A, shows the per cent of spending units in the United States
reporting additions Lo or withdrawals from savings in each form in 1950
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parts i the Lnited States 1s ho doubt due 1z part to the fact that they less
often have hauid assets on which Lo draw when they need money.
Reinvestivg business prohts or putting personal capival mio business
investments s more cornmont among Puerto Ricans with ineomes of 2000
or more than among United States families with sumiler incomes; 13 % of
the Puerto Rican families saved in this way in 1930, while only 39 of the
Urnited States famibies did so.% Businessmen make up 25 % of the {family-
heuads with 1ncomes of $2000 or more 11 Puerto Rico, and only 17 ¢, of the
familyv-heads of suniar mcome i the United States. Smce there are more
businessmen th the Puerto Rico sample, one would expect s higher per-

Taste 3. Charges wn Consumer Liebi and Luguid Asset Holdings among Spending
U nits with Incomes of 82000 or More [Hoving Posttive or Negutive Savings in 19607

Posiive savers Negatlive savers
LUhanges S T T T
Puerto ©  United Puerto | United
Rice ¢ 3tates Rico E States
In holdings, 1950 )

Nel inerense . S "% 4 829 12% ., 13%
No ehange Ooneluding no holdingsi. . 45 28 39 C 26
Net decrsuse . 21 20 49 61

W0% 0% 100% ., 100%

1n debt, 3950

Nel decrease AU 36 .27 5L 7
No change (ncluding no debt) 29 58 16 41
Net inerease o 35 15 74 52

00% 100% 100% . 1009

centage 10 save i this manner, However, the difference is sufficiently large
to suggest that businessmen in Puerto Rico more often save in this form
than do United States businessmen.

Which groups m the Puerto Rican communuty save and which spend
move that thenr meomes? We have seen that saving s related to income.
with nghancome people saving more, on the average, than low-ncome
people. 11 1» not surprising, then, that professional and managerial people
are more often I the ranks of the positive savers than laboring people, or
that young people more often dissave than the middle-aged, or that people
with considerable education tend to save more frequently than people

* United States hgure represents sll income levels; however, it the entire 5% whe

invested in business are assumed to have ineomes of $2000 or more, the differenee be-
pween the two groups s significant
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with littie edueation {see Appendix A, Table 119). All of these relationships
could be predicted on the basis of income alone.

It 1s more revealing to compare savings smong groups when mcome has
been held constant.® When this is done, the following conclusious emerge:
rural people save more, relative to their incomes, than urban people do.
This may be due, at leass in part, 1o the fact that rural famibes can grow
some of their own food and in other wavs supplement their money incomes
with non-money income. No doubt another contributing fuctor is that they
spend somewhat less for durable goods than do urban families (Appendix
A, Table 120

Managerial people save more than people in other vceupations who are
earning the same incomes. We have already discussed the fact thatl business
men save money by putting it into their businesses. In some nstances this
may be a kind of “forced” saving, in that the need to finance bLusiness
operations (such as buying business equipment or enlarging wventories
may take precedence over buying consumption goods. ln any case, the
businessman appears more willing to forego certain consumption expenc:-
tures in order to put money nto his business than other groups are 1o suve
in their characteristic ways,

There appears to be little or no relationship between saviug and the age
or education of the head of the spending unit, once the effects of mcome
are neutralized. Nor, surprisingly, does the number of people in the family
affect the amount of saving: large families save just as much as small
families at the same income level.

Of special interest in studying consumer saving are the particular achions
and decisions of individual spending units which eause dissaving. Families
who purchased household durables in 1950 more often spent in excess of
their income than families not making such purchases. This s not surprising
gince these fairly large expenditures cannot always be offset by reductions
in other kinds of expenses.

During 1950 about two thirds of all families having & net dissaving at
the end of the year purchased some durable items (excluding ear) us com-
pared with only half who had positive savings (see Appendix A, Table 125
The extent to which a family can finance these extra expenditures out of
current income depends of course on the amount of ineome and the ameount

* For the purposes of the present study, this was accomplished in the following
way: within each income group, spending units were arranged in rank arder, from the
spending unit which saved the largest amount o the spending unit whick saved the
least (or dissaved the most;. The spending usits in each income class were then o).
vided into three groups: the third who saved the most, {designated as high savers:,
the third who aaved intermediate amounts (medium savera} and the third who saved
the least {Jow savers). “High savers” as a group, then, are made up of the third of
every income class who were the largest savers in that income class
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of the extra expenditures. High-income families, with a greater amount of
disposable income after necessary hiving expenses are met, are under less
pressure Lo reduce assets or to borrow o make such purchases, and would
be less likely to dissave; rather the result would more probably be one of
reducing the amount going Into saving or into other tvpes of current ex-
penditures. But, regardiess of the amount of income a {amily has, those
buyving household durables or a car are usually low savers as compared with
others at their income level {Appendix A, Table 126).

It s interesting that the effect of buying durable goods upon saving

TasLe 34, Relation of Sovings to Purchases af Durables (other than car) in 1950

Savings, end of 1930 . Purchased durables : Purchased no durables
Saved. . . e 649, 629,
Neither saved por dissaved. AP 4 16
Diasaved . o 31 21
Not ascertsined . oo o H 1

1009 100%,

Tanve $. Method of Financing {rurable Purchases (excluding cary in 1850 by
Spending U nits

Saving relative to ali units in income group Cash Ipstaliment plan
High saver. . .. ... o .. o 399%, 249,
Medium saver . 25 35
Low saver. .. ... ... .. e ; 36 41
1009 1009,

depends on whether a family buys on the ipstallment plan or for cash.
Incurring an nstaliment debt counts as a minus element 10 eomputing
savings (unless the debt is repaid withm the year), so it 18 understandable
thal people who buy on credit should have a low score on savings, on the
average. But what about the people who buy for cash? Should not their
purchases ¢yt into the amouni of positive saving they can manage and
make them low savers too? As mayv be seen in Table 40, cash purchasing
does not have this effect. It appears that when people buy durables for
cash, they often absorb the cost into the family budget by reducing other
expenditures, g0 that ultimately they save as much as people who did not
buy any durables. Of course, some of their saving is foreed saving: if they
have taken outl an insurance policy, or have money deducted from their
pay for a retirement fund, or are making payments on previously incurred



42 SAVING AMONG UFPER-INCOME FAMILIES
debts, they have no alternative but to save in these forms and make their
purchases of durables out of what 1s left.

Consumer actions and decisions as to where they shop for necessary
consumer items (supermarkets or department stores, vendors, small neigh-
borhood stores, and so on} do not seem to be related to the wmoum of
income saved or dissaved (Appendix A, Table 127). It 18 quite possible that
the relation of these factors to saving s a complex one, There is some
evidence that consumers who are price conscious have higher savings than
those who are not? {see Table 41).

Table 41 furnishes some evidence thal savings are related to careful shop-
ping.® This raises an interesting question: is saving 1o some extent & con-
seiously planned phenomenon influenced by psyehologieal {actors, or is it
exclusively dependent on strictly economic factors such as incoms and
market conditions? Though the study findings are not conclusive in snswer-
ing this question they do suggest that “savivg-mindedness” {(or a predis

TasLe 41, Saving, End of 1966, among Frice-Conscrous Spending L nite

{30 sot mention

Saving refative Lo all units ia income group Meution price levels srice levels
High saver. .. o B, 309 319,
Medium saver. . R, 34 335
Low saver. ... . ... .. : 27 36
1009 10097

position to save) is related to the amount consumers currently save,
regardless of the amount of income at their disposal {assuming equal avail-
ability of goods for all families within the income group). Table 41 fits in
with this analysis. A further piece of evidence is that when peopie sre asked
what they would do with the additional money if their incomes were -
creased, those who suy they would use part or all of the money 1o invest or
save in other ways, save more, relative to their present mcome level, than
those who say they would not {see Table 42,

It s interesting that the same relationship does not exist when people
talk about how they would use lottery winnings (Appendix A, Table 125
Since lottery winnings are more in the category of & “one-time windiall”’
extra money from this source is probably not considered in the same light
as regular income. Expected uses of such extra money are likely to deviate
from the current patiern of disposing of income How people would use thus
exira money 15 discussed in Chapter 7.

? The difference 1n comparing the two groups more than meets the 5% level of eon-

fidenee but is not quite significant at the 19 level.
® More will be said about consumer buying habits in Chapter 7.
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The psychology of the consumer with respect to providing for his future
economic security 18 likely to be one factor determining how he allocates
hix income between consumption expenditures and saving or nvessment.
To investigate this relationship, all people interviewed were asked whether
or not they felt thev should currently make some provisions for their

TasrLr 42, Planned Uses of Adddional Income®

Sawings or investment Purchas? :)L.food aad Extra consumer
. . s e ' clothin, expenditures?
Saving relative to all unitz in 5 ¥

IRNCOME ZIoup

Do nnt Do aet

Mentian zf?e{:z?i?:; ) Mention mention Mentian mention
High saver. . ... .. 35% 200, 32% 329 329, 319
Medium saver .. 34 30 32 : 32 3z 25
Low saver 81 4] 36 36 36 31

180% 100%, 106% 100% 1009, 106%,

* The question asked was, “If yvou had the higher income yvou think vou need,
what would vou de with 1t which you are unable to do now?"

t Excludes basie necessities of food, elothing, and shelter; 1ncludes sueh expen-
ditures as ear, travel, durables, or house furnishings, education.

Tasue 43, Savengs among Those Guoong Keasons Jor Provihing for o Tune When They
Are Not Earning an Income

Reasons
. . e : . Desirable 1o
Suving relative to all units in income group Need to provide Desirable  :  save (no
for own seourity | mot to i reference to
{basic depend an | fear of
necessities) others ¢ insecurity of
¢ dependency:
High saver. . ‘ ) a6, 8447, 269,
Medium saver 33 33 39
Low saver 31 32 35
1009, 1005 1009

future.? Almost all {feel they should make provisions currently 1o have some
mecome when they are older; however, there 1s considerable variation i the
motives expressed for doing so. For one group (41 % of all heads of families;
such action 18 percelved as necessary 1o order 1o secure the basic necessities

? The question was asked, “Some people feel that as they go aleng they should
make solue provision o have an income when they retire and are no longer earning s
reguisr income. Other people feel for many reasons that they do not need to do this.
How do you feel about this matter?”
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for themselves and their families later on. Another group (33 % of all heads
of famiiies) feel they should provide for their future su thai they will not
have to depend on others for their livelihood in oid age. The remander
indicate no feeling that they must provide for basic necessities wheu they
are older or that they want to avold being dependent. Some say mstead
that saving now wili increase their standard of living or msure a more
comfortable way of life later on, and others that 1t s a person’s duly or
responsibility to provide for his future (Appendix A, Table 124

That “saving-mindedness’”’ seems to accompany the act of saving is
further borne out when we compare curreni saving among famifies clussed
in the above mentioned groups. Those who can be assumed to feel » sironger
peed 1o save (savings relevant to meguiring necessary goods and services
when they are older} eurrently save more than other famibies with com-
parable ineomes (see Table 43).



CHAPTER 5

THE INVESTOR

The effort to develop the Puerto Rican economy to the point of provid-
ing more adequate employment opportunities for a growing labor force
and increasing the output of goods for local eonsumption and export re-
quires a large outlay of investment capital, particularly in manufacturing
and service industries. Outside sources have been needed and wil continue
to be needed to supply capital for the rate and scope of expansion required ;
however, local capital in the form of savings of individuals and corporations
15 needed both for mobilizing the maximum amount of eapital for invest-
ment and for increasing the equity of Puerto Ricans in their own economy.

The problem is a two-fold one of encouraging individual saving, and of
encouraging the flow of savings into local productive investments rather
than into outside nvestments or to “cash holdings” not available for in-
vestmentis, The amounts and forms of consumer saving, including amounts
saved through investment, are discussed in Chapter 4. Investments, then,
are important as an element in savings; but beyond this, the practices and
opinions of potential investors have special significance in the light of the
problem of accumulating capital investments in productive enterprises.
The types of investments held by individual {amilies, the reasons why
particular investments are preferred and others rejected, and the opinions
held by potential investors' concerning investment in Puerto Rican enter-
prises are diseussed 1n this chapter.

What are the forms of investment eurrently employed by the upper n-
come group of families? Major forms of capital investment, In terms of
dollar volume, can of course be determined more readily from already exist-
ing records than by interviewing actual investors, However, it is lmportant
to know something of how such mvestments arve distributed among the
population; who the people are who have certain kinds of investments, and
why they invest in some ways and not in others.

Real estate and business ownership are the most common kind of invest-

! All people having investments in real esiate, husiness, stoeks, mortgages or liquid
asset holdings of $500 or more.

45
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ments among all families with incomes of $2000 or more, About one third of
all such families own some real estate (other than the home they live in:
and about one fourth have full or part ownership in a business

People who own real estate (other than their home) usually own other
houses {including apartment dwellings}; ownership of lots and commereial
property is less common {(Appendix A, Table 130}, About one tenth of those
who have investment 11t real estate acquired some or all of these properties
during 1950

The amounts of capital which business owners have nvested in their
businesses vary greatly: the median estimated value of husiness s between
$3000 and $10,000; a fifth of the businessmen value their businesses at
§25,000 or more, while an appreximately egual number have ther bLusi-
nesses valued at less than 31000

Families having some type of investment (or substantial holdings in

TasLe 44. Per Cent of Spending Units Having Investment of Various Kinads

Stocks or

Real estate® . Own Business benelat Motigages
Some investment. . ... 31% 259, T 29,
No lnvestment .. o 69 75 as S
0% - 100%, 1009 9,

* Other than owner-occupled houses
t Does pot inelude Government bonds that pay interest al maturity; Series A-F

hguid form® are, of course, typically high income families: however. one
third of the lowest income group ($2000-82999) have some form of invest-
ment hoidings (Appendix A, Table 133},

How do these investors regard the various types of investments, which
do they prefer, and what are the main factors that make some investments
atiractive to Investors and others not? Real estale s the most popula
form of investment; almost half of the potential investors said theyv pre-
ferred this way of invesiing money {(see Table 45

As s not surprising, investors are primarily interested either in the profit-
earning value of investments or in having their money in what they con-
sider a safe investment; frequently they are interested 1n both. Other con.
siderations, mostly personal, influence selection of Investment forms among
about one fifth of the investors (Appendix A, Table 136). Real estate, the
most popuiar form of investment, primarily appeals to investors because

* Business owner’s estimated value of his business, early 1951

> Those having some son-liquid sssetz or holding at least $500 worth of liquid
assels.
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i 1s thought to be a sale way to invest money, though it is not lacking in
profit-carning appeal, as is evidenced by the number {29 %) who prefer
real estale investment because it returns high profits on their investment,
Having a business of one’s own, on the other hand, 1s considered a profitable
venture but one which offers Httle security of investment (Appendix A,
Table 137).

Further evidence of the populanty of real estate investments is seen in
the relatively few who think there are disadvantages 1o this form of in-
vestment, whether or not it is the way they prefer to invest.

TasLE 45. Types of Investment Freferred

Per cent of potential

Type investors
leal estate. ... . R 43
{rwn business . ... . e S 22
Mertgages . . R 18
Stocks and bonds R 8
Not ascertained R e 9
10097,

TarLe #6. Altitudes toward Vartous Kinds of Investment

: Stocks end

Attitude Real estate bu(g;zss Mertgages | 7 0
Mention advantages . o 669%, 549, 499 4397,
Mention disadvantages B, 21 a0 39 36
Mention neither advantages nor disadvan-
tages ... L 13 16 12 21

1009, 1069 1009, 1009

The people who believe that there are disadvantages to investing money
in real estate mentioned the following specific misgivings: cost of maintain-
ing real estate properties, uncertainty of their future value, and lowered
profits because of taxes (Appendix A, Table 138). Those who prefer busi-
ness generally do so because 1t vields high profits: among those who say it
is not a good investment, there 1s rather high agreement that it is “risky.”

High profits are considered the main advantage to be gained from In-
vesting in mortgage loans: however, investors are almost equally divided

4« 1 addition to being asked why they preferred one Lype over all others, investors
were asked about their opinions eoncerning each type other than the one specified

as Lhe most proferable. Most responses were in terms of ove specific acvantage or dis-
advantsge; therefore only one opinion is coded for each case.
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on whether this is a good or poor way to invest money. Most of those who
express. negative opinions regarding this form of investment say that they
personally dislike being in the situation of making mortgage loans or col-
lecting payments and interest, le., that the implications of usury make 1t
personally undesirable as a way to earn profits,

Opinions concerning the advantages and disadvantages of investing in
stocks and bonds are somewhat ambiguous. People who think this a good
way to invest believe that stocks and bonds are both safe and profitable
forms of investment, while those who think this is not & good way to Invest
say it is “risky” because the investor has no knowledge or control of the
management of his investment, the corporation might go bankrupt, and
30 on. In addifion, some say that investment in stocks and bonds is not
good for the small investor because his money is tied up too long with in-
sufficient gains in the form of interest returns. The clarity of opinions con-
cerning investment in stocks and bonds suffers somewhat from the fact
that very few of the people interviewed were sufficiently familiar with this
form of investment to express opinions regarding the pros and cons.

It is evident that investors seek to earn maximum profits on their invest-
ments, but they also look for assurances of safety and security for their
investrent capital. Undoubtedly it is to the investor's interest to put his
money into investments that combine these $wo features, if such invest-
ments are available to him. (High profits and risk-taking no doubt become
somewhat relative in terms of the investor’s perception of the comparative
rating of both factors among all types of investment open to him. Iu other
words, an investment with relatively high returns and offering maximum
safety may be perceived as the best on both counts, even though some
other in sectual faet refurns higher profits per dollar invested.) The problem
of attracting “risk’ eapital for investment in new enterprises makes it im-
portant to examine which of the two factors, safety or high profits, is the
stronger foree in attracting people to specific types of investment. To what
extent will investors assume certain risks, passing up what they consider
safer investments to put their money into Investments earning higher
profits?

Investors were asked which of the four kinds of investment was the
safest and which paid the highest returns on investment. When opinions as
to the safest and most profitable investments are matched with the in-
dividual's stated preference for: particular investments we find that about
the same nimber prefer the more “risky” but higher paying investments
as prefer the. “safe” but lower paying investments. There appears to be a
sizeable group:of potettial investors in Puerto Rico who are quite willing
to take risks for high profits, and among these preferring business invest-
ments profits are cleaily the main gitraction.
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Table 47 suggests that the important question is not primarily whether
Puerto Rican capital 1s available for “risk enterprises” but whether the
form of risk-taking investment chosen (retail rather than manufacturing
enterprise, for example) is the form suited to optimal development of the
Insular economy.

The extent to which an investor will risk capital 1o increase his level of
earnings would be expected to depend partly on the amount of his resources.
It is probably advantageous to the high-income investor to put capital into
“risk ventures” rather than hold large amounts of non-invested capital;
moreover he can probably afford 1o spread his investments among safe but
less profitable, and “risky’” but more profitable, enterprises. The low-in-
come investor, on the other hand, may be more pressed to increase his
capital assets than a person a little higher on the income scale, and there-

Kind of investment preferred”

Rank -
Real estate Morigages  Business
Safest and pays highest returns .. ... ... ... . .. .. 2%, 319 119,
Safest, some other type pays higher returns. ... ...... 36 - 38 ]
Pays highest returns, some other type safer........... 14 ¢ 20 &9
Neither the safest nor pays highest returns. . ... .0 17 .10 17

Not ascertained. . . o 7 3 13

0% 100% . 100%

* The group preferring stocks and bonds is too small to be reported in this table.

fore may be more willing to undertake risks to earn high profits, The small
number of cases does not permit separate study of groups of investors with
varying amounts of resources. However, when we examine investment
preferences among the different income classes, preference for real estate,
the “safer” form of investment, is somewhat more predominate among the
middle-income group than either the low or high-income investors (Ap-
pendix A, Table 135). Though not conclusive, the evidence suggests that
the middie-income investor is more likely to reject new and ‘‘risky” in-
vestments, even though high profits are expected, than either the low- or
high-income imvestors,

How do investors view the potentialities of Puerto Rico’s industrial de-
velopment? In the foregoing discussion of current investment and invest-
ment preferences it is clear that capital tends to go into investment channels
not particuiarly productive in terms of present economic needs-—the de-
mand for real estate investments inflates the price of real estate but adds
relatively little to the economie productiveness of the Island. While stich
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activitity results in some employment opportunities in the construction
field its effect on the employment problem is probably not as stable or wide-
spread as would be the case with manufacturing enterprises. The tendency
10 invest in real estate is undoubtedly a real factor in limiting the participa-
tion of local capital in the ownership of new manufacturing enierprises.

It is sometimes assumed that the desire to invest in safe and profitable
investments would prompt Puerto Rican invesiors to prefer investments
outside of Puerto Rico. In fact, however, 67 9% of potential mmvestors believe
it would be better to invest in Puerto Rican industry than in outside in-
vestments: 18 9%, prefer investments cutside Puerto Rico, and 15 % have no
opimon.

Do these opinions reflect what the investor would actually do if faced
with the alternatives of investing in Puerto Rican industry or in industry

TaBrE 48. Reasons for Prejermng Investinent 1n Puerto Ricarn Industry®

Reason Fer cent of investors:
“HEasier 1o check up on what goes on’ . a7
“(Good for the country, stimulates mdustmal pwgress, makeg
more employment and ncreases consumer income’’ | i
“More profitable’” or “'possilxlities for expansion and IUCTEeRSINE
profits’ . ... 15
Other.............. ... ........... 13

* Per cent of those who say it is better to invest in Puerto Rican industry,
1 Totals more than 1009, as some investors mentioned more than one reasoun

outside the Island? Or were people merely saying what they felt they ought
t0o believe, in view of the Government’s effort to develop Puerto Rico's
industrial economy? An examination of the reasons for preferring mvest-
ments nside or outside Puerto Rico indicate the investor perceives real
personal advantages from investment in Puerto Rican industry. Heasons
for preferring either Puerto Rican industry or industry outside Puerto Rieo
generally reflect the desire to invest safely or to earn high profits, which,
as mentioned earlier, are the predominate motives in selecting investments.
Most of those who prefer Puerto Rican investiments to outside investments
feel there 1s more securily in investing in enterprises close at hand; about
one fourth chose loeal investments for reasons more closely related 1o the
general economie welfare of the Isiand (see Table 48;.

Those who believe it is better to invest in industry outside Puerto Rieco
are also concerned primarily with the safety of their investment, but they
believe safety is to be achieved in a different way than do those who seek
more security through investment in Puerto Rican industry. Outside in-
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vestments are thought to be safer because industry is more mature and
markets {or outside manufacturers are more stable.

Tasue 49, Reasons for Preferring Investment in Industry outside Puerto Rico*

Reason . Per cent of imvestors

“Invesimeni is safer; indusiry more mature; stable market

for goods; business management better™ . ... .. ... . ... 52
“More profitable” ] e 22
Other. . o5

* Per cent of those who prefer outgide investments.

TarLE 30. Advantages and Disadvantages of Investmenl in Recent
Puerto Rican Imdustries*

Per cent of investors

Advantages e 68
Little competiiion; good market expandmg markets. . 10 ‘
Tax exemnpiion, or other government baeking . 23
Profitable (not specified why) : 17
Low cost of labor and pmductmn cheap raw materlais,
free advertising by government R 5
Other advantages .. .. . ... . 32
Notspecified .. ... ... ... . 13
100%
Disadvantages. . e 14
Can’t compete with outs:de producers ................ 22
Can’t be sure of investment; too many failures., ... ., 33
Other disadvantages. ... .. ... ... ... .. .. ... . ... 35
Not specified .. . .. e e : 16
160%,
Not ascertatned . .. 18

1009,

* The question was put thus: “*As vou know, in the past few vears there has been
guite a large industrial development here in Puerto Rico. Do vou think an investor
would find it to his advantage or disadvantage to invest his money in some of these
manufacturing enterprises? Why "'

Among those preferring to invest in Puerte Rican industry, investment
i sugar and manufacturing industries other than sugar are chosen abowt
equally often (Appendix A, Table 141},
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Investors seem favorably disposed toward investing in some of the new
manufacturing industries developed in connection with the industrial ex-
pansion program. We have the guestion again of how muech patriotism is
reflected in these opinions and to what extent they refiect what the investor
would do if actually making s decision. Opinions concerning advantages to
be gained in such investments are somewhat varied; however, a fairly large
purnber assess the advantages in terms of specific local market or production
factors, or aspects of government backing, which make it profitable to in-
vest in the new manufacturing enterprises (see Table 50).

The evidence suggests that a favorable attitude exists toward investing
and participating in the current industrial development effort, but that a
strong offsetting factor is the attractiveness of real estate investments. The
amount of present liquid capital which could be invested is relatively small
{see discussion in Chapter 1); and as is seen in comparing the ways in which
consumers in Puerto Rico and the United States save {Chapter 4}, an in-
crease in “pooled’” amounts in banks available for investment purposes
does not seem likely. This raises the question, can this positive attitude
toward investment In Puerto Rican enterprises be translated into some
action that will direct more local capital into the industriabization program?
There is evidence that investing in Insular Government bonds would be
popular (see Chapter 1); in addition, investors generally feel that Puerto
Riean manufacturing enterprises would appes! to them if there were some
Government guarantee of their investments (Appendix A, Table 142).

However, unless the situation changes, either through limitations being
placed on real estate investments, or industrial investments becoming more
attractive, it appears that a large proportion of available eapital will con-
tinue t0 go into acquisition or maintenance of real estate. On the whole
there seems to be little inclinition to change from present investments to
different forms of investing. Persons now investing in real estate, business,
morigages, or stocks were almost unanimous in saying they were not think-
ing of changing to another type of investment. About one third said that
they would not consider changing under any circumstances, or that they
would change only if they had a complete loss in their present investments
{Appendix A, Table 144). Although investors appear 1o have fairly strong
personal commitments to present investments, about one fourth said they
would change if anything happened to make their present investments less
profitable than at present, or if investment opportunities appeared which
promised higher profits or other advantages,

‘We have seen that a sizeable iumber of people prefer investments in
their own business and that substantial sums were invested in this way in
1950. Bome of this money undoubtedly. mtm the expanmn of industrial
enterprises: But the large majority of businessme i
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vestments in their own businesses take the form of expansion of inventory,
modernized sales facilities, and so on. It is problematical whether mueh of
this investment i as consistent with the well-being of the entire economy
as investment in mamufacturing enterprise would be. If it is not, the invest-
ment in small retail business may be viewed as an additional drain, along
with real estate, on potentially more useful capital.



CHapTER 6

THE BUSINESSMAN

In view of the present effort of the Puerto Rican people to improve their
economic position through increased industrialization and agricultural
production, it is interesting and important to find out something about the
relevance of businessmen’s motives and activities to this large undertaking.
Though many of their actions are determined by events in other sectors of
the economy which are in a sense beyond their control, businessmen do have
a certain latitude in deciding, for example, whether to raise or lower prices,
or whether to expand or contract their business investments, and their de-
cisions, taken together, influence greatly the amount of the economy’s re-
sources that will be channelled into new productive enterprise. This in turn
affects the level of employment and the volume of goods that will be avail-
able for local eonsumption.

The primary purpose of the present study is to investigate consumer
behavior as it relates to individual savings. An adequate study of the fac-
tors affecting entrepreneunal decisions would require a separate full-scale
research program. However, in the hope that some useful preliminary data
could be obtained which would suggest fruitful lines for later research, the
149 businessmen! included in the present sample were asked a number of
questions concerning the considerations which entered into some of their
business decisions,

It has been pointed out in economic writings® that much price-setting is
done by businessmen on the basis of habitual or traditional practices, and
that “rational” decisions based on the expected level of demand or other
current market conditions are not so common as had been supposed in
traditional economics. In Puerto Rico, a large proportion of the pricing
decision seem to be of the “habitual” or “non-rational” variety. Business-
men were asked, “Would you tell me something about how you decide what
prices to charge for the items you sell?”

! Owners of commmereial or manufacturing enterprises.
' ¥.g., George Katona;: Psychological Analysis of Economic Behavier, MeGraw-
Hill, 1951,

54
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The large group who set their prices on the basis of a traditional mark-up
may have considered market conditions at some time in the past when the
margin of profit was originally decided upon, but they do not seem to con-
gider present and expected market conditions.

In general, then, decisions in price-setting appear to follow habitual
practices or “established rules of the game.” Maximum and minimum price
limits are in some cases established outside the control of the individual
businessman; however, the evidence suggests that beyond this considera-
tion, decisions tend to be made on the basis of a fairly fixed pattern, one
that has been established as a suitable profit margin for selling an item
without particular regard to market changes which might make it more
profitable to adjust the profit margin. There is some question as to whether

Tanur bl. Factors Determining Price-setting

Determining lactor Per ceat of businessmen

Retail price established by producer or distributor..... . ... &
Margin of profit established by law. .. N 13
Frices of competitors. ... . 9
Habitual mark-up for p‘xrmcuiar 1tems mtbout referenee m

market conditions. e 27
Market eonditions: try m maximize proﬁt consldermg prob-

able volume of sales at different price levels. ... ... ... ... : 11
Other gonsiderations. .. ............ . .. ... ..., 5
Not ascertained. . ... .. ... .. ... ... ..., | 27

100%;

the practice of adhering to price levels set by competitors is a habitual form
of behavior or whether this decision is examined currently on a rational
basis. However, the assumption can be made that in the absence of specific
reference to other factors operating in the situation this represents a fairly
traditional mode of price-setting. Since there is considerable competition
among smail businesses in Puerto Rico it might be expected that a larger
nurober of business owners would be sensitive to consumer reaction to price
levels. Any interpretation of the responses of businessmen shown in Table
51 musi, of course, take account of the fact that many factors operating in
the final decision on price level are outside the scope of this particular in-
vestigation. It is quite possible that there is a more significant tendency to
consider consumer reaction than is evident in the small number referring
directly to the consumer market, but that there are overriding limitations
on the business man’s freedom to act on price levels. It is possible to ex-
amine this further, however, and determine the extent to which business-
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men believe consumers are sensitive to price levels. In general they believe
consumers are aware of differential price levels. A majority said they would
have more customers if they were to lower the price on some items or to
have special sales more freguently (see Table 52).

When discussing the possible effects of lowering prices or running special
sales, & good many businessmen remarked spontaneously that they were
opposed to this: some felt it was unethical {“loss leaders” being misleading
{0 the customer or unfair to competitors), and others thought it would not
be profitable even if it did result in an increase in customers.

As will be seen in Chapter 7, a good many customers are tied 1o the stores
in which they have credit. Others select the stores in which they habitually

Tasir 52. Anticipated Difference in Number of Customers if Prices Were Lowered

P

Difference i Per cent of businessmen
]
“Would have more customers™. . ... . ... ... 47
“Would have more customers with an incresse in credit ac-
counts’ . L 3
‘“More customers but would lese money’’ or “‘not find it prof-
Itable™ . 8
“No change in number of customers” {(refers to no compet;-
tion in community and would not increase, ete.).......... ! 13
“Number would decrease™. ...... ... ... ... ... .. 2
“Don’t know"'; ““it depends”, or “‘ean’t reduce prices’ (fixed
bylaworby produeer).................. . i ot
|
100%

shop on the grounds that they are conveniently located or that the service
is good and the stocks complete. Relatively few seem {o shop around for
the lowest prices. An understanding of this situation is reflected among the
relatively small group of businessmen who say that they do not believe
their number of custemers would be materially affected by a decrease in
their price level. In general, however, it appears possible that many busi-
nessmen believe consumers te be meore price-conscious than they actually
are?

Of interest and some coneern in-the tots) problem of increasing the Insular
standard of living is the matter of inereasing the efficiency of distribution

3 One word of eantion about this conclusion: the customers who were interviewed
are the 109, with the highest incomed. The retailers interviewed, on the other hand,
have as their customers people at all income levels, including those with incomes
under’ $2000: The lower income groups may be more piiee-conscicus than the group
who were interviewed. At the same time, they are more likely o be restricted to a
particular retail cutlet where they have credit.
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systems. At present, many goods are sold by very small retail establish-
ments which obtain them through several levels of distributors. It has been
felt that a change from many marginal small-volume distributors to a
smaller number (and fewer levels) of large-volume distributors might result
in net savings to the consumer. It is not within the scope of the present
investigation 10 attempt any evaiuation of large- versus small-volume busi-
ness. But it was felt that it might be of interest to learn something about
businessmen’s willingness to venture into large-volume operations should
the opportunity arise.

Businessmen seem to be about equally divided in their preference for
small- or large-volume businesses, Of those interviewed, 50 % prefer small-
volume business and 44 % prefer large-volume; the preference of the re-
maining 6% was not ascertained, While objective factors no doubt play an
important part in whether or not a businessman will operate a large- or
small-volume husiness, his personal preference for one type or the other will
probably have considerable weight in certain decisions, as, for example,
whether to expand his business.

Most of the businessmen who prefer a small-volume business do so be-
cause they want Lo minimize capital risks or because they do not wish to
increage the amount they have tied up in inventories and operating ex-
penses. Equally important is the desire to minimize the amount of personal
time or effort required to operate the business profitably {Appendix A,
Table 145). In general these businessmen seem to prefer rather quick re-
turns on the money they have invested, or to feel that there would be no
financial advantages to larger-scale operations. Operating a larger-business
Is seen as requiring larger outlays of eapital, which may be difficult to
obtain.

Most of these businessmen, moreover, are reluctant to gointo iarger-seale
operations which would require more work and personal attention. Their
present operations represent a comfortable way of life, and, for some, the
greater burdens of management, beyond their known capacities to organize
and supervise, would mean added worries and nervous strain. A good many
small businesses are operated with family labor. Expansion might involve
employing outside labor which is sometimes seen as involving new and un-
familiar problems in financial management and interpersonal relations.

Those who would prefer a larger business generally believe that such a
business would yield higher income, either immediately or in the long run.
Very few refer 0 any personal satisfactions or-enjoyment from operatmg 8
larger business (Appendix A, Table 146).

‘We have seen that about half of the businessmen interviewed ;}erseaally
prefer to operate a large-volume business. How do they feel about the possi-
bilities of expansion in their own business? Are they optimistie about their
opportunities to make such expansions?
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Practically all of the business owners feel there are considerable difficul-
ties in expanding their particular kind of business. The most common
difficulty is lack of sufficient capital, either from their own resources or on
the credit terms which would permit borrowing for capital expansion (Ap-
pendix A, Table 147). Too much competition in their field or lack of con-
sumer purchasing power is another major problem which they see as limit-
ing the possibilities of increasing their sales.

In spite of these barriers to expanding their investiments, about one fifth
of all business owners are currently planning to expand their business. In
most cases such plans are definite, that is, plans have been developed to
make such expansion and are not likely to be altered unless something un-
expected intervenes. This indicates considerable optimism on the part of
the owners about the future of their businesses when viewed in terms of
the number who personally prefer operations on a larger scale, and the
problems encountered in making sueh expansions. The number who plan
to expand represent almost half of the total number who prefer a larger
volume of business.

Further evidence of optimism concerning the future is seen by the num-
ber of business owners who increased their capital investments during 1950,
either by reinvesting profits or putting new capital into the business (Ap-
pendix A, Table 149). About half inereased their ecapital investment. Such
investment usually took the form of increasing inventories or adding to
building or plant.

Although half of the business owners seem satisfied with small-volume
but profitable businesses, there remains a sizeable group who would prefer
to operate on a larger scale, and guite a few of these are actually planning
and carrying out business expansion. Considering that business investment
is generally thought to be less safe than other forms of investment, the
findings suggest that there is a group of active businessmen who are not
averse to risk-taking for the sake of profit. 1t has been generally assumed
that Puerto Rican capital is timid. Our findings suggest that this is not
generally true, at least as far as the willingness to risk money in retail and
wholesale trade is concerned. The willingness to risk money in manufactur-
ing enterprise, however, is a different question. Most of the expansion-
minded businessmen are engaged in trade and their experience and interests
lie in buying and selling, not in manufacturing.

It does net follow that because these businessmen are willing to risk
eapital in their own businesses they would also be willing to initiate or
participate in new manufacturing enterprises. This point will be discussed
more fully in the final chapter.



CHBAPTER 7

THE CONSUMER: SHOPPING HABITS
AND ASPIRATIONS

(ne of the purposes of the present study was to examine the relation of
certain consumer shopping habits, practices and aspirations, to the amount
of saving {or dissaving) out of current income. The relationship 10 savings
of consumers’ decisions to make certain expenditures, their choice of meth-
ods of financing purchases, and the atiention they give to price levels have
been discussed in the preceding chapters.

Why the consumer follows one pattern in shopping and not another and
what he aspires to 1n terms of income level, consumption or saving have
interest and importance beyond a direct relation to the amount of income
saved. For example, in more routine transactions such as roaking necessary
expenditures for food, consumers may try to maximize economic benefits
in their choleces of where they will purchase, or such choices may be made
for other reasons. Possibly a habitual or regular pattern of action is estab-
lished at one time but not generally reconsidered on a current basis. The
fiexibility of such shopping practices is related to the possible acceptance of
(or resistance to) new retail distribution outlets. Since possible changes in
the pattern of retail outlets are sometimes considered in the effort to effect
more economies in the distribution of goods in Puerto Rico, consumer
shopping habits are of considersble interest.

A majority of the consumers in Puerto Rico who have incomes of $2000
or more shop at small neighborhood stores for most of the food items
they buy (see Table 53).

The families with incomes near the $2000 level are particularly given to
shopping at small stores. Upper-income people, primarily professional and
managerial people, are the ones who make up the clientele of the Plaza
Provision, Praco, and other large stores (Appendix A, Table 152).

It might be expected that some consumers would choose to patronize
large stores on the grounds of certain presumed advantages of large-scale
distribution (lower prices due to large-volume buying, or fresh goods be-
cause of large-volume sales and constant replacements). Buf when cen-

59



60 SAVING AMONG UPPER-INCOME FAMILIES

sumers were asked their reasons for patronizing large or small stores, they
very seldom mentioned any advantages or disadvantages of large stores as
guch or of small stores as such. Instead, they were concerned with the virtue
of particular stores with which they had had experience, and did not seem
to consider the merits of different kinds of retail distribution systems. The
advantages of an individual store, then, rather than the advantages of the
class of store it represents, are most commonly given as the reason for
patronizing & particular kind of store. However, some people do consider
factors which are related to the elass of store, such as the fact that they
prefer a store which earries a variety of items and certain quality items
(Appendix A, Table 153).

Selecting a store because of 1ts characteristics as a retail outlet rather

TasLe 53. Kind of Food Store Preferred by Consumers

Kind Per cent of Consumers

]

Large store entirely. . ... ... . ... ... L.
Largestore and market . . ... ... .. ... .. .. ... ... . .. .
Large store and vendors. . ... ... ... ... . .. i
Small store entirely. . ... ... .. .. ...
Small storeapd market . ... .. ... . ... ... ... ... .. A
Small store and vendors. ... .. e
Wholesale and others....... .. ... ... ... ... ..
Vendor, ventorillo, or other combinations of kinds of stores.
Own food store or no purchsses made..... . .. ... . .. .. _

b
"R = 8D

D o b

100%

than for reasons relating to it as an individual store is more common among
those who shop at large stores than among those who shop at small stores.
People who shop at large stores do so primarily because of the large stock
of items from which they can select or because of the quality of goods,
whereas those who buy. at small stores do so because they are more con-
veniently located or because less time and effort are required for shopping
{Appendix A, Table 154).

To what extent do eonsumers shop around from store to store for the
most gdvantagesus buys in food? After once making the decision as to
where routine food purchases will be made the majority of consumers con-
tinue fo shep at one particular store. Consumers were asked, “Do you
usually buy food at the same place or do you shop around and sometimes
buy in one store and sometimes in another?”, and as may be seen in Table
54, usually shop at 2 single store.

Buying at the same store regularly is equally eommeon among all groups
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in the community (Appendix A, Table 1535). That this is the typical pattern
of shopping for necessary food purchases suggests that routine purchases
usually do not involve current decision-making by the consumer (at least
not in the sense of comparison shopping), but follow more or less habitual
patterns. In examining the reasons why people shop at one place it appears
that, whether or not the action is from force of habit or is reconsidered
currently, most consumers see some specific personal advantages to be
gained from patronizing a particular store. Credit and convenience in mak-
ing purchases are the most usual specific advantages to be gained.

With low-income families, being able to buy food on credit is the pre-
dominate reason for continuing to shop at one particular store. While
high-income families (except those with very large incomes) like to shop
where they can buy on credit, certain conveniences such as shopping by
phone, having purchases delivered, and shopping near their homes or places

Tasre 54. Consumer Preference for One Store or for Several

Preference ; Per cent of consumers

Always buy at the same store .. e 64
Almost always buy at the same store ................... 3
Shop around at different stores.. . . L .ol
Do not purchase food (have prepareé food sent in; have meals

in restaurants or with relatives)............. ... .. ... .... 5
Not ascertained.. .. .. ... .. ... ... ... .. ... 1

100%,

of work are equally important to them. Very few shop at one place because
they believe they get better prices there than at other sfores. Self—emp}oyed
people attach less importance {o being able to obtain ¢redit where they shap
than others (Appendix A, Table 156).

The fact that prices are by no means the controlling factor in détermin-
ing the choice of the store where people shop is further indicated by the
fact that most people do not believe prices are lower at the store where
they shop than they are elsewhers, Low-income people are less likely to see
any difference in the prices of food items among different stores than are
high-income people, who more often believe they pay lower prices. Low-
income families, on-the other hand, tend to believe that prices are about
the same or do not'know how they compare:(Appendix A; Table:-157).

The strength of attachment to a particular piace for shopping is-evi-
denced by the number whoe say they have never considered sheppmg at
other places-for food items. A sense .of personal obligation to a store-owner
and reluctance to give up some of the conveniences of shiopping at.4 partics
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ular store are factors that hold people to the same store even when they
have at one time or another considered changing to other stores,

It is sometimes assumed that buying commodities by brand label be-
comes habitual, and that, particularly in making routine purchases, people
generally do not try new or different brands if the usual brand is available,
The extent to whieh this occurs may be related to the initial motivation in

TasLe 55. Reasons for Preferring One Food Store

! Per cent of those who

Reason shop at one store?

Can get eredit. ... ... 30
Convenient to buy there (store is near; store w1li send for

hat of items and deliver; can order by phone, ete.). . 7
Prefer to shop where known personally; good treatment by

OWIEET . .o ottt et s AV 20
Variety and quality of produets. ...... ...... . . ... .. .. 14
Have ties of blood or friendship with owner of store. . ...... Hil
Prices are cheaper. . o 9
Owner will obiain hard to ge% ﬁems for regular customers. . 4
Buy at own store; or member of consumer cooperative. ... .. 10
Not ascertained. . ... . ... .. ... L. 1

* Totals more than 100% ss some persons mentioned imore than one reason for
shopping at one particular store.

Tarie 56. Consumer Atllttude loward Prices ai Food Store Patronized

Attitude . Per cent of food buyers

Iis prices bigher than other stores”. ... ... ... .. . ... ... .. 12
Its prices about the same as other stores’. ... . ... ... ... .. 58
Its prices lower than other stores™ .. .. . ... ... ... .. 23
No opinion on comparative prices... ... . ... . . ... AU 4
Notasgeertained. .. ... ... ... ... ... . 3

selecting such brands or the extent of reinforcement through advertising.
People were asked whether they usually buy the same brand of canned
foods. Over half usually buy the same brand and an additional small
group semeﬁzm% buy the same brand. About one third do not buy by
brand label at all.

What are some of the buying practices that might indicate economies or
saving? Our. investigation. of this area, though not extensive, does include
some information concerning consumer actions which might affect the total
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amount consumers spend for food and clothing and for household durable
itemns. All people interviewed were asked whether they usually buy canned
or frozen vegetables (which are imported and relatively expensive) and
whether they make clothing in the home or buy it ready-made. Only about
one fourth buy substantial amounts of canned or frozen vegetables; most
buy fresh vegetables grown in Puerto Rico (Appendix A, Table 158). The
study did not investigate preferences, but it is likely that such vegetables

Tasne 57. Consumer Attitude loward Shopping at Food Store Other than That

Patronized
. | Per ceat of those patr-(;l;;;
Attitude ing only one siore
Have never thought of doingso. ... . ... . ... .. .. ... 82
Have thought of doing so. . . ... . . . . ... ... 10
Not applicable: shop at own store.. .. ... ... ... ... ... ... 7
Not ascertained.. . ... L 1

1009,

TasLe 38. Consumer Freference for Same Brand of Canned Foods

Freference i Per cent of consumers

Always buy the same brand ... . ... .
Almost always buy the same brand.. . .. :
Sometimes buy the same brand. ..., .. ...
Never buy any partiewlar brand.. . .. ... ... .. ... 0
Never buy canned foods. ... ... ... oL :
Not ascertained. ... .. ... . ...

—e B B8

100%

are preferred as much because they are fresh and home grown as because
they are cheaper than canned or frozen vegetables.

Clothing is seldom made in the home among families in the income groups
included in the study. About one third make part of their clothing, (Ap-
pendix A, Table 159). Almost all of those who make their own clothing do
80 beeause it is cheaper than buying ready-made.!

As is discussed in Chapter 3, large items such as stoves, refrigerators, and
furniture are commonly financed through installment credit. About-one
third (much Jess than the number who actually use installment credit) per-

t Because of the small pumber who buy canned vegetables and who"ﬁigi;é‘_t_heir
own slothing it was not possible to establish clearly whether théege sdtiong represent
economies in shopping and are related to amount of net saving.
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sonally prefer t0 use thismethod of financing durable purchases rather than
to wait until they are able to pay cash for such purchases. Those preferring
$o buy durable goods on installment credit indicate they prefer this method
because of the convenience of making small payments at regular intervals
or beeause of the long time it would take to save the necessary cash. Most

TasLe 59, Siated Preference for Buying in Installments or Paying Cash

Preference ¢ Per cent of spending units
Prefer to buy on installment plan. . .............. ..., 33
Prefertowaitand payeash. ... ... ... ... 66
Preference not aseertained. ... ... ... ... L H
100%

TasLe 60. Estimate of Optimum Income

1950 Income

Amount needed $7500 All units
$2000-2999 | $3000-3990 | $4000-4999 | $5000-7499 | T OF szxg(ca’or o
Less than present income 4%, 89, % 109, 329, 109,
Same as present income.; 13 17 26 43 34 23
More than present in-
come
Per eent increase
. 12 17 14 16 7 15
b S 18 25 20 15 7 19
4564, ... ... 15 12 12 10 9 12
65-104.............. 21 16 10 8 2 14
08 ormore........ ] 11 5 8 0 0 5
Not sgcertained . .......0 2 0 3 0 9 2
100% | 100% | 100% | 100% | 100% | 100%

of those who think it i3 better to walt until they can pay cash for purchases
feel they save by not.having {0 pay interest charges or by being able to
buy the same articles ai chieaper prices. (Appendix A, Table 161},

We have seen that few-consumers shop arcund for lower prices in their
day-to-day purchases .of food. There is sorae evidence, however, that at
least seme consumers attempt to get maximurs value for their money by
watching for low prices on pestponable kinds of expenditures. People were
asked whether they believed it was better-to buy nesded items now or to
postpone purcimses Opinion was about equally divided between those who
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believed that now is a good time to buy and those who believed it would
be better to postpone purchases. The reasons given for buying now or pest-

poning were very often price-oriented reasons: about a fourth of those who

Tasue 61. Anticipated Uses of Additional Income

195¢ Income

Uses | .
i All upits
$2000- | 33000~ | $4000~ | $5000- 1$7500 or '$2000 or

2999 3599 459% 7499 more ‘more

For food, clothing, medical care or other

basliomeeds. . ... .. ... . .. ... ... ... 47% 1 4589, | 309, | 10% | 9% | 33%
For payment of debts or reduction of bor-

TOWIRE .« o v oo s 10 10 16 7 6 10
For investment in property or business,

or Hguid savings. . ... ............ ... 41 33 37 24 22 32

For consumption, other than basic neces-
sities (car, furnishings, travel, ete.}.. .| 33 33 31 26 22 Pt

TaBLE 62. Aniicipated Uses of Lottery Winnings®

i Per cent of spending
Uses ! unitst

For purchase (or down payment) on real estate, or investment
I fATIO. . e e
For investment in own business or new business. ..............
For payment of debts (including mortgage debt)...............
For purchase of furnighingsorear. .. ... ................ ...,
For aid to relatives; gifts; charity............. ... ... o
For current household or medical expenses.....................
For other kinds of expenditures. .. .......... ... . .. on
Not ascertained.................... U :

pamam e B8

* People were asked, “‘Suppose you won one of the $1000 lottery prizes. What
do you think you would do with it?" In the case of families with incomes of $25,000
or more, the amount mentioned was $5000 rather than $1000.

+ Totals more than 100% as some respondents mentioned more than one way in
which they would use lottery winnings.

felt it would be better to postpone purchases held this view because they
thought prices would be lower later on. Over a third of those who advoeated
buying now did so on the grounds that prices would be higher later {Ap-
pendix A, Table 163). We see therefore that a substantist number of people
(nearly a third) in the income levels above $2000 behave as Economic Man
is supposed to behave: they time their postponable purchases according to
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their expectations. of market developments. There are others, however,
whose purchasing behavior is less clearly based on taking advantage of
optimuim market conditions: they may postpone buying on the grounds
that present prices are “too high,” without any explieit expectation that
prices will be lower later.

We have been discussing the extent to which consumers attempt to
maximize the purchasing power of their incomes by practicing economies
and adapting themselves to market conditions. Presumably, the savings
of an individual family will be determined to some extent by these factors,
and indeed we have seen in Chapter 4 that people who are price-conscious
tend to save somewhat more than others at the same income level, There
is another aspect of the psychology of the consumer which deserves con-
sideration, one which has a very important bearing on how the consumer
will allocate his disposable income to expenditure and savings: namely, the
standard of living to which the consumer aspires.

We have seen earlier that the people just over the $2000 level of income
more often buy durable goods than their counterparts in the United States.
They must resort to the use of installment credit to make these purchases,
and as a consequence they carry a higher level of current debt than people
of similar income in the United States. Their high volume of purchasing
suggests a considerable feeling of pressure to increase their standard of liv.
ing, and this is borne out by their answers to the question, "About how
much money do you feel you would need in a year for your family to have
the things they want and need to live comfortably?” The lower income
group have a considerably higher level of economic aspiration, relative to
their present income, than the high-income families. People with large
families or many dependents and the middle-aged, are especially likely to
feel they need considerably bigher incomes (Appendix A, Table 164).

People were asked what they would do with the additional income they
felt they needed. As may be seen in Table 61, low-income families would
like to increase expenditures in almost all areas—necessities, “luxury”
expenditures, and investments—whereas high-income people would either
increase their luxury expenditures or save or invest the money. This is not
surprising, since the high-income people would be expected to have satishied
their needs for basic consumption items to a much greater extent than low-
income people. When pecple were asked what they would do with the
money if they won a. eonszderabie amount in the lotiery, they emphasized
investment as. the way. they would prefer to use the money.

Lottery wmnmgs are evidently viewed in a different light from possible
increases in income, In the first place, the lottery winnings specified in the
question were larger ini smount than many of the income increases people
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discussed, and would be received in a lump sum. They would therefore be
more suitable for investment in a business, say, than would small sums
received piecemeal over a period of time. Then, too, income is looked upon
as money which is ordinarily budgeted for current expenses, while lottery
winnings have a windfall character which makes them seem more suitable
for uses outside the normal family expenditure pattern.



CHAPTER 8

SUMMARY AND DISCUSSION

The following findings are based upon interviews with the heads of 630
families. The interviews were taken in March and April, 1951. The sample
is representative of all the families in Puerto Rico with incomes of $2000
or more. These families constitute approximately 10% of ali the Island’s
families, and are mainly white-collar, business and professional people, the
large majority of whom live in urban areas. The financial data refer to the
year 1050

1. The economy of the upper-income groups in Puerto Rico 15 a saving
economy. Nearly two thirds of the people with incomes of $2000 or more
saved something from their incomes in 1950. The median amount saved by
this group was $567.

2. There is little or no difference between Puerto Rican families and
United States families of similar ineomes in the relative number who saved
or in the amounts saved in 19502

3. In Puerio Rico, the people who saved during 1950 saved a very much
larger total amount than was dissaved (borrowed or drawn out of previ-

t 1t should be borne in mind that the indings on which these conelusions are based
refer o the calendar vear 1850. How similar the picture would be for other vears s
an open guestion. The outbreak of the Korean war may have influenced somewhal
the fnancial situation of families both in Pusrto Rico and the United States, although
price increases Tesulting from the war were not reflected at the consumer level until
the latier part of 1950 and consequently would have had little direct effect on the
amounts saved during the year. Possibly decisions eoncerning investments and con-
sumer purchasing were affected, with some impaet upon saviogs. 1o any case, the
guestion of whether the volume of individual savings would be greater or less in a
more “normal’ year is one which c¢an only be answered by repeated studies over
time.

2 The suminary contains a number of comparisons between Puerio Rico and the
United States. How meaningful these somparisons are depends to some extent on
the gost of living in the two places. Btudies condueted by the Bureau of Labor Biatis-
ties indicate that the cost of living in Puerto Rieo is very similar 1o that in the
United States, with s slight but consistent difference in the direetion of higher cosis
in Puerto Rico.

68
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ously acoumulated assets) by those who spent more than their incomes?
Thus, the group studied improved their financial condition considerably
through their net additions 1o varlous forms of savings i 1950

4. Within the income range studied, people with high incomes saved
considerably more than people with low incomes. In fact, those with in-
comes of 87500 or more accounted for three fourths of all the savings ac-
cumulated by families with incomes of $2000 or more.

5. The forms of saving In Puerto Rico differ considerably from those in
the United States. Puerto Ricans more often save through investments in
real estate or business (usually the investor’s own business}, and less often
put money into life msurance. In the United States, additions to and with-
drawals from liquid assets are more common as forms of saving and dissav-
ing than in Puerto Rico. In Puerto Rico, this form of financial activity seers
to be replaced to some extent by borrowing and repayment of debt, both
of which are more common at all income levels than in the United States.

6. The fact that Puerto Rican {amilies save, on balance, is not accounted
for {except in some individual cases) by the fact that they put large amounts
into debt repayment. In 1950, consumer indebtedness increased. That is,
new borrowing exceeded repayruents of old debts. As a group, the spending
units with incomes of $2000 or more saved more than enough in other forms
(real estate, business investment, insurance and retirement funds) to offset
the net dissaving represented by increasing consumer indebtedness.

7. Puerto Ricans carry a considerably larger volume of ecurrent debt
than people of similar incomes in the United States. They make greater use
of instaliment borrowing when they buy durable goods, and nearly half
the families with incomes of $2000 or more borrowed money from banks or
loan companies during 1950—a considerably greater proportion than in
the United States. Borrowers commonly pay about 7 % interest on personal
loans-—a lower rate than is generally believed to be current.

%. Puerto Ricans have few accumulated liquid assets. Nearly half the
{amilies with incomes of $2000 or more have no lquid assets of any kind,
and those who do have some have much smaller amounts, on the average,
than their counterparts in the United States.

9. Puerto Rican families who do have Hquid assets generally hold them
in the form of savings or checking accounts in banks. Holdings in the form
of United States savings bonds are rare: only 12 % of Puerto Rican families
have such bonds, as compared with approximately half of the United States
famihes of similar income.

10. Half of all families in Puerto Rico with incomes of $2000 or more

* The net amount saved by savers was alinost five times as great aa the net amount
dissaved by dissavers.
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bought at least one major durable tem for their households in 1950, As
many people in the low income brackets ($2000-$3000) bought at least one
itern as those at the higher income levels—a situation quite different from
that in the United States where the frequency of purchases increases stead-
ily with income. People at the $2000-83000 level 1n Puerto Kico buy durabie
goods mueh more frequently than people of sumtlar income in the United
States.

11, The study provides some evidence that there is a considerable gap
between the “well-to-do” 1 Puerto Rico and those of moderste meome
{82000-$4000). There is & large group with moderate incomes, and a size-
able group with incomes of $7500 or more, while the number at the nter-
mediate levels is low, relative to the number of middle-income families in
the United States. The top-heavy nature of the income distribution is
indiested by the fact that the median income of the families included in the
study in $3550, while the mean income (arithmetic average) 1s $6170. A
further indication of the gap between those of high and those of moderate
ineome is the value of the houses in which these families live: they seem to
be either low in value (under $5000) or substantial {810,000 or more), with
very few houses valued by their owners at the intermediate amounts

These findings are in marked contrast to the United States, where most
indices of economie status show a large number of people at the middle
positions and a fairly smooth falling off in the number of people at the
upper end of the scale.

12. Puerto Ricans at the $2000-84000 income level feel themselves 1o be
under considerable financial pressure to maintain what they believe to be
a suitable standard of living. Their “economic aspiration level” is very
high. In Puerto Rico, the oid maxim of “‘the more you have the more you
want” 18 1ot borne out—it is the people of moderate ineome who want
most, relative to their preseni economic position.

The original purpose of this research was to study the savings of the
upper-income segment of Puerto Rico, with a view to learning something
about the potentialities for the accumulation of a local pool of capital.
What are the implications of the findings for this problem?

First of all it appears clear that although Puerto Ricans save consider-
able amounts, they do so in {forms which do not lend themselves to the
formation of capital for industrialization. They deposit little in bank ac-
counts and therefore the banks have limited amounts for investment in
local industry (assuming that they would choose to use the movey in this
way). Most people seem to want not a liquid fund but a piece of property:
to own their own homes, and beyond that, to sequire investment, property.
Large amonts are poured into real estate investment, and from the stand-
point of the total economy, this is unproductive: it serves to inflate the
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real estate market, and channels very bttle into new production. Of course,
whatever real estate investment involves new building does stimulate the
joeal building trades and create demand for building materials, but many
of these materials are imported, and conseguently do not provide the kind
of stimulus to new local investment that is needed.

On first thought it might appear that the marked tendency to invest
money in individual businesses would constitute a step in the direction of
industrial expansion. But the businesses into which this money goes are for
the most part small retail businesses: furniture stores, grocery stores and
the like. While Puerto Rico needs investment in her system of retail dis-
gribution, 1t is doubtful whether the expansion of individual small retail
outlets will provide the best solution, and in any case the money does not
go into the building of new industrial capacity for the island.

Hoselitz’ study on the development of entrepreneurship at the time of
the industrial revolution indicates that at that time, there were two groups
in the population who had money which they could have invested in in-
dustrialization: the money lenders and the traders (those who bought and
sold the available retail goods). His study reveals that these two groups
were not the ones who provided the impetus for industrialization: they had
no interest in investment in manufacturing enterprise and no manageriai
skill in this field. The managers and developers of manufacturing industry
came instead from the ranks of the skilied artisans, whohad the rudimentary
“know how”’ and engineering interest which permitted them {0 solve produe-
tion problems. They were handicapped, so Hoselitz says, by the fact that
they were considered ‘“‘workmen,” inferior to the traders and other dom-
inant groups in society. This low status of manufacturing may have been
one factor limiting the amount of participation in the growing industrial
enterprises by the already established leading financial groups.*

Will Puerto Rico recapitulate this history in the course of her industriali-
zation, or are there new factors present in her situation which will bring
about fuller participation by her businessmen and financiers?

Let us consider first the factors which may limit the participation of the
upper-income people in industrislization, and then turn to the factors
which would facilitate such participation.

The first Lmiting factor is the attractiveness of alternative forms of in-
vestment. The businessmen who are in a risk-taking frame of mind, ready
to embark on large-scale enterprise {and there are many such in Puerto
Rico) seem to be primarily interested in expanding their existing businesses,
or, in a few cases, in entering a new field of retail trade. At the present time
few of them have any plans for organizing new manufacturing enterprises

4 Dr. Hoselits is in the Department of Esonomies at the I}mvemty of Chieago.

The study referred to was reported &t the meetling of the Amerionn Paychiblogicsl
Association, in S8eptember 1951.



72 SAVING AMONG UPPER-INCOME FAMILES

or investing their money in such enterprises.® They have found investment
in their customary forms of business enterprise to be profitable and they
feel they are familiar with the problems involved in the management of
such businesses so that they can personally safeguard their investments.
It will be difficult for new manufacturing enterprise to atiract the money
which is eurrently being put into the expansion of small retail businesses,

Real estate investment is the other large competing attraction for funds
It is considered to be both safe and profitable, and recent expenences with
buying and selling property on a rising market have undoubtedly strength-
ened its attractiveness. Real estate is likely to remain, then, a very strong
competitor for investment funds, unless it were to become less attractive
through s marked change in existing conditions, for example, a drop in
property values or inereases in taxes on capital gains in the re-sale of
housses.

A seeond major problem in the acecumulation of mvestment capital by
Puerto Rico’s upper-income families is the high volume of consumer debt.
Undoubtedly, the use of credit up to the present time has had many bene-
ficial effects . the Puerto Rican economy: it has stimulated business sc-
tivity in general and has permitted advances in the standard of Iiving of
individual families who would not have been able to buy needed items
otherwise. In addition, families who have had to resort to costly borrowing
previously have been provided with more favorable credit facilities (co-
operative credit unions, (Government Savings and Loan fund, and so on)
which limit the drains on lneome nnposed by interest charges. Nevertheless,
from the standpoint of seccumulating eapital for industrial expansion, the
widespread use of consumer credit has certain disadvantages. First of all,
capital which might be available for industrial investment is tied up m
loans to consumers to finance nonproductive expenditures. Moreover, many
famihies eannot save in ways which eontribute to the aceumulation of in-
vestment capital, because their incomes are committed 10 the payment of
debt ineurred in consumption expenditures $

* It must be borne in mind that the sample of businessmen in the presen! study
18 small, and consequently the findings on these points are not conelusive, but enly
suggestive.

8 It might be noted here that families who carry a high current level of debt {bor-
rowing ciirrently to repay previously ineurred debts) save considerable mmounts in
the form of debt repayment, but they do their saving after expenditure rather than
before. If they saved money {in checking or savings aecounts) before spending it for
durables, this m{mey might be available for investment, i financial managers feh
the sccumulated funds were stable enough to justify investment. Thus it is possibie
that families could eontribute something to investment eapital even if they contianed
their present level of expenditures and did not ineresse their net amount of saving,
once they got off the treadmill of debt and saved for major expenditures before rather
than after making the pirchases.
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1t should be recognized, of course, that if a carmnpaign were o0 be success-
fully undertaken to persuade people to pay up old debts and limit their
new borrowing in order to get their finances on a more currently solvent
basis, there might be certain detrimental effects on the Island’s economy
during the transition period: purchasing of durable goods would drop off
somewhat, at least temporarily, and the resulting slump in retail business
would probably reverberate through all levels of the economic life of the
Island.

We have seen that the famibes of moderate income ($2000-%4000) have
a high level of economic aspiration, and that they buy large quantities of
consumer durable goods in an effort to raise their standard of living, even
when they must involve themselves in large debts to do so. The implications
of this fact for the problem of capital accumulation are difficult to assess.
The people with incomes of $2000 and over are a very different group
sociologically in Puerto Rico from their counterparts in the United States,
where approximately half of this income group are working people in the
skilled, semi-skilled, and unskilled cceupations. In Puerto Rico, only 19 %
are in these oceupations, and the $2000-84000 income bracket is made up
very largely of people in white-collar oeccupations, This may mean that in
Fuerto Rico the people at the $2000-84000 income level identify themselves
with a way of life which is very difficult for them to attain with their existing
incomes, It 18 probable, then, that even if these people were free of debt,
they would be under much pressure t0 spend most of their money and save
very little of it, and that they would contribute little to capital pools unless
they could be drawn into a system of contractual savings which would
promise them some increase in their status in the not-too-distant future.

Last among the factors imiting investment in jocal industry is inertia or
habit. People have littie experience with stoecks or bonds and frequently
think that investment in these forms should be left to the experts. They
have a feeling of security about the kinds of financial transactions they are
accustomed to and have a strong tendency to continue along habitual lines
unless something strongly impels them to change. Of course, if ever they
did begin buying local industrial securities in some regular way, the foree
of habit would work for rather than against the acecumulation of investment
capital.

We have been discussing the factors which limit the participation of
Puerto Rico’s upper-income families in her industrialization. Let us now
consider the factors which, either actually or potentially, facilitate their
participation.

The desire to save is strong among Puerto Rican families: a high value
is placed upon providing for the future, and many advaniages are seen in
aceumulating enough capital to acquire income-producing assets, We sus-



74 SAVING AMONG UPPER-INCOME FAMILIES

pect the desire to save is strong enough, in many cases, to compete suc-
cessfully with “luxury” spending, if the opportunity to save convemently
is provided.

People indicate that if they had money to invest in industry (through the
purchase of industrial securities) they would much prefer investing in
Puerto Rican industry to investing in industry elsewhere. This preference
is partly motivated by the desire to help in local industrial expansion, and
partly by the hardheaded business belief that it is best to invest one’s money
where one can keep an eye on it.

Indicating considerable potential participation in finaneing Puerto Rican
industry is the fact that when people were asked how they would feel about
buying bonds issued by the Government of Puerto Rico {presumably small-
denomination bonds similar to the United States savings bonds) a large
majority indicated that they would be interested in buying such bonds.
Thers seems to be confidence that such investments would be sale.

Despite the strong attractions of investment in retail business enterprise
and real estate, there are some people who feel that these investments
require “know-how” which they do not possess—who fear that they would
not know how to distinguish between ventures which were too risky and
those which were safe. These potential investors could be atiracted by
insular investments which would be managed for them by experts in whom
they had confidence.

In view of the sbove discussion, what steps can be taken to inierest the
Island’s upper-income families in eontributing to the financing of Puerto
Rico’s industrialization?

There has been some discussion of issuing insular bonds. The finding
of the present study suggest that this would be a very promising undertak-
ing indeed, Research done in the United States on the bond ecampaigns
there has indicated that it 18 of the greatest wmportance to incorporate
payroll deduetion plans into a bond-selling campaign, so that saving can
be accomplished regularly and automatically without the consumer’s having
to make a new decision to save every tine he receives a paycheck. Indica-
tions from the present study are that having 2 payroll deduction plan
would be equally or more important in Puerto Rico. Experience in the
United States suggests that many persons initially became bond purchasers
during the second world war thirough patriotic appeals backed up by efforts
to make it convenient for them {o purchase bonds, This experience has some
implications for Puerto Rico. Possibilities may be very good that the ex-
pressed positive attitude toward purchasing Insular Government bonds
can he translated o -aetion through patrictic appesls directed ad aiding
and investing in' Puerto Rico’s economic expansion, provided, of course,
that adeqa&tewm taken to facilitate the purchiase of such bonds.
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Puerto Rican investors are interested in sofe investioents, and the indi-
cations are that they would consider insular bonds safe. However, they
are also interested 1n the amount of return they will get on their money,
and many of them have had experience with forms of investment which
provide faudy substantial rates of return. It is possible, therefore, that
some nvestors (not the majority, but possibly those with the largest
amounts to invest) might be more interested in shares of an investment
trust fund which held a diversified portfolio of the stocks of several insular
industries than they would be in fixed-value bonds. Such shares would
provide better protection against inflation than fixed-value bonds, and
would offer the possibilities of a higher rate of return.

Selling some form of securities in new Puerto Rican industries would
provide potential investors with a concrete opportunity to participate in
the industriahization program. It appears to be highly important to provide
such opportunities, for there 18 resson to believe that at present people who
would be interested in participating do not know specifically what part
they can play, and conseguently feel that they can only confinue in the
role of spectator.

Potentially there are two ways in which an individual can participate
in the industrialization program: by investing money in new industry, and
by aetually organizing and managing such an industry. The first kind of
participation, of course, can be much more widespread than the second.
The present study does not provide a clear picture of how the two kinds
of potential participants view the industrialization program and their own
role in it: a research project studying these two groups in more detail would
be very fruitful. Do people believe that they must make large initial in-
investments in the actual management of new enterprises in order to
participate in the program? Are any individuals deterred-from atternpting
to organize new industries by a feeling that they lack certain technical or
managerial skills? If so, how would they react if technical and managerial
help were made available to them? To what extent do they feel that the
industrialization program is something of, by, and for outsiders? 1t is
clearly important to have the answers to these questions if Puerto Rico is
+0 mobilize for its industrislization program the same high level of imagina-
tion, skill and effort which the Puerto Rican community has brought to
bear on other central problems.
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TanrE 63. Characteristics of Spending Unils in Puerto Rico with 1950 Incomes of

22000 or More

Characteriitic of spending unit

Per cent of a.H
spending tzmis

‘Number of cases

Armount of iﬂcoyrw

FAO00-82000. . TV 339 207
ssee&—sm 25 159
$4000-$4999. ... ... .. 12 7%
m&a S 16 99
§7500 and Gver. .14 89
100%, 830
Oecupstion of head of spending unit

Professionsl or semi-professienal. ..................... A9, 125
Managerial. . ... ... ... 31 197
Clerteal orsales. . ... ... ... ... . ... ... ... ... 21 133
Labor. . 19 12¢
Ret:red or un-emp}ayed .............................. 8 50
Ocoupation nobaseertainted . .. ... ... ... ..l 1 5
10% 830
2% 186
31 193
T U 31 197
Eﬁmdormp; ed_ ... 8 5
ype of employer not mrtamsé ..................... 1 4
1009, 830

Km& efmémy i wkxhkaadof a’p&ﬂémg nnit mpioybé
- 6% 28
8 38
26 i
2 11
5 32
18 02
30 183
8 48
H ¢
1009 636

76
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TaBLE 63. Continued

e . : 2 Per cent of all
Characterigtic of spending unit spending units Naumber of cases

i-
Number of wage earners in spending unii |
ONE . . 87% 423
WO, . e 28 ; 179
Three OF TNOTE . . ...ttt e 4 27
Number not ascertained. . . .. ... .. .. ... ... ... 0
1009, 630
Number of persons in spending unit
DB . o 3Y%, 20
Two... ... .. . e 11 67
Three to five. . . . 60 375
Bixormore. .. ... ......... e 26 168
1009% 630
Age of head of spending unit
1&24 . .. S 29, 15
25-34. . PP PN 24 148
B s 32 201
4554 ... O 23 146
55-64....... ... .. P 14 84
B63orover. ... ... ...... O 5 33
Age not ascertained. ... .. . e 1 3
100%, 830
Location of spending unit—-Urban-Rural
Urban City.. ... e 199, 122
Urban Barrio. . ... . e 54 337
Rural Town . . ... e 12 76
Rurasl Barrio. . ... ... ... . .. . 15 95
1009, 830
Eduecation of head of spending unit
O-8 years. . .......... ... S | 8% 241
9-12 ... . O 28 ; 174
More than 12 ... ... 33 210
Edueation not ascertained. .. .............. ... .. 1 5
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TanLm 64. Por Cent of Spending Unils in Ocoupational, Age, Educalional, and
Size:of Jamily Groups Who Are in Bach Income Class

Occupation of head of spending unit

1930 Income L o ) ;
Professional! Managerial 2Cieré‘c:idﬁand Labor %uigg;ﬁgyg
$2000-$2080 . . . .. e 189, 22%, : 559, 489
$3000-83600 . . ... ... I 24 18 : 32 i 2b
$4000-84098. .. ... ... 13 14 g ;11
$5000-87400 . ... ... ... ... 26 18 4 13
$7500ormore. ... ... 19 28 5 P 5
! ‘
100% | 100% | 100% | 100% , 100%
Kind oi eaaployer
Private indusiry Government Seli-eraployed
$2000-82089 . ... ... 43% : 32% 209,
$3000-83099 . ... ... o 25 : 30 _ 22
$4000-$4009 . ... ... ... 11 ‘ 14 12
$5000-87499 . . .. ...l 13 ! 19 : 15
$7500 or more. . ... 8 5 ‘ 31
1009, i 100%, ; 100%,

i

Age of bead of spending unit

18-34 35-44 45-34 %5 or more
8% 329 w% 2%
29 2 % 2
10 16 g . 13
18 16 i2 ; 16
10 11 21 18
100% 100% 00% 100%
Education of bead of spending unit
08 yesrs 9-12 years College
46% 8% 15%
24 84 20
13 11 14
7 12 27
k71 ;] 24
100% 100% 100%,
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Tasus 64. Continued
‘ Number of persons in spending unit
1950 Income
One Two Three to Five| Six or more

§$2000-820609. ... ... ... 55%, 2897, 209, 40%,
$3000-83090. ... ... 20 24 25 N
$4000-8$4009 . . ... 5} 13 12 13
§5000-87409. ... ... 5 18 19 .9
$7500 oT ROTE. . ... ... 15 17 15 i1

100% 1009 100% 100%




TapLe 65. Characleristics of Spending Units wn Each Income Group

195C Income
Chatacteristic: e
$2000- $3900- $4000- $5000-  §7500
2999 3969 4999 7499 i and over
Oceupation of head of spending
Profegsional... . ...............] 10% 199, 21% 33%, 279,
Msnsgerial.....................0 21 23 36 36 63
Clerieal and ssles. . .......... .. 25 26 21 19 7
Laber...... ... .............. 32 24 14 & 0
Retired or unemployed. ... .....1 12 8 8 7 3

009 | 1009 | 100% | 100% | 100%

Type of employer of head of spend-

ing unit
Private industry. ..............1 38% 309, 269, 2597, 179,
Government. ... .............. 30 a7 36 37 11
Self-employed.. . ... ... .. . ... 20 27 3 29 60
Retired or unemployed... ... ... 12 6 7 7 3
Type of employer not ascer-

tained. ... ... .. 0 9 ¢ 2 0

100% | 100% | 100% | 10% | 100%

Age of head of spending unit

1824 ... 49, 4%, 1% 0% 09,
2534, 22 26 20 30 18
B5-44. ... 31 32 42 34 25
45-B4. ... ... 25 22 18 17 34
B5-64. ... ... ... ..., 13 12 13 12 13
8Goraever...................... 3 4 7 7 10
Agonot ageertained. ... .. ... ... ] o i 0 0

100%, 100% 100% 100%, 100%

units
One......... . __. U LA 3%, 1%, 1%, 3497,
TWO. g9 10 12 12 12
Threeto five......... ... ... . .. - 52 859 58 72 85
Sixormore. ................... 33 28 29 13 20

100%, 100%; 100% 1609, 100%

Urban. ... ... 0% | N% | M% | 1% 8%
Rural....... e e 3% 209%, 29% 25%, 17%

100% 1009, | 1009 1009 | 109




TasLE 66. Compurisen of Type of Employer and Age of Head of Spending Unit in
Different Educational Groups

Education of head of spending unit

‘ 0~3 years 4-8 years 912 years COrver 12 years
Type of employer
Private industry............. 18%, 339, 329, 29%
Government. . ............... il 13 38 48
Belf-employed................ 52 43 23 21
Retired or unemployed. .. ... 18 11 7 4
1009, 1009, 1009, 1009
Age
8B4 : 29 10% 43% 329,
344, : 17 30 37 34
45-B4. .. 25 30 17 22
5b years or more. . ........... 56 30 3 12
L% 1% 100% | 10%

TaBLE 67. Characteristics of Spending Units in Each Class of Employment

Type of employet of head of speading usnit
Characteristic

:ﬁPrivate industry; Government | Self-employed

Occupation of head of spending unit

Professiomal. ... ... ... ... ... ... ... ...... 169 359, 139,
Managerial....... ... ... ... .. ... ... 17 15 7¥
Clerical and sales . . ... .. ... ... ..... 37 28 8
Labor ... .. ... ... 30 22 10

100% 100% | 100%

1834 30%, 349 14%,
3544 34 38 30
4554 . . 27 18 26
55 YeRFE OT TNOTE . ... ..................... 9 9 )

1009, 100% 100%

Urban or Rural

Crbao-City ... ... .. e 17% 159, 5%
Urban-Barrio. ............... ... .. ... 61 60 44
Rural-Town.... ..., e . 6 15 12
Rural-Barrio..........................0, i §it) 19

100% 100% | 1009

81
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Tasre 88. Size Distribution of Holdings in Eoch Form of Ligquid Assels

United Btates savings bonds

0D . . 49,
$I00:8209. .. ... ... 2
$300-$499.. ... 2
$B00-8999. . ... ... 2
BI000-82000. . . . 1
$3000 A1 OVEE. ..ot 1
OB o o ot 88
1009
Savings acecounts (including postal savings)
$L-849. .. 7%
58100, . ... 5
2008400, . ... : 7.
5008000, . .. 4
SI0B0-82490. . .. ... .. 4
$2500 808 OVET. . oo ettt e 4
NOBE . .t e e e : 89
| 100%,
Checking sccounts
SI-840. . 29,
$50-B100. ... 4
$00-$490. . ... 10
$500-$999. .o 6
SHOO-82499. ... 4
$/OGandover. ... ... 4
ETEE o e et e e e 70
1009,
Cash holdings

900 .. %,
BB00-8400 .. ... 1
$500-8000. . ... e % 2
$I00080G OVOT. e e ) 2
Nl e 90
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TFanre 89, Per Cenl of Each Occupational Greup Having Each Form of Liquid Assel
Holding

Occupation of head of spending unit

Form of liquid assets

; Professional | Managerial Cler! .i:ﬁs“d i Labor
Bonds. . ... ... L1889 159, 149, g 207
Savings accounts {including postal sav-| i
ings)............... e .39 o6 E 38 |19
Checking accounts.. . ................. A 51 E20 ! 2
Cash boldings. . ... ... ... . BN R 13 .8 B 1

Some liquid assets (including cash).,..; 71 N 51 .-

TasLe 70. Reasons for Preferring Each Form of Liguid Assets by Those Whe Do So

. Goverp- Postal .

Reason Bank Brgneg;' Sa ostal Cashk

A safe way ... .. .. e B3% 569, 75%, 139,
Earns interest and/or interest is high.......... 35 BT 20 4]
Easy to deposit or withdraw money. ..........1 43 2 21 69
Good way to help Government, country........ 0 24 2 )
Establishes credit or finapcial rating. ... .. .. 4 0 0 f
Encourages saving—not easy to w:thdraw money, 4 14 11 0
Other . . . e 4 6 7 29
Not ascertained . . ... ... .. ... ... ... ... 2 2 Q 3

* Totals more than 1009, because some respondents mentioned more than onpe
Teason.

TaBLE T, Attitude of People in Different Kinds of Employment taward Bumng
Insular Government Bonds

Type of employer
Attitude

Pr Seif.

lnd::g Government| =S 4
Would want to buy. .... 72%, 729%, 789,
Would want to buy provrded spec:ﬁc ecmdltxons are

TBEL. . 3 1 2

Wouldnot buy. .. ... .. .. ... .. . 20 25 15
Not ascertained whether would want te buy......... 5 2 §

1009, 1069, 1009,
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Tasim. 72 Characieristics. of Spending Units Purchasing Durables (exeluding car)

in 1850
Chafscteristic Purchased : ggc)?::e
1950 Income ;
$R00082009. . i 20% 389,
$3000-83999. .. ... .. 26 24
$4000-$4999. .. e 14 S 5!
00087490 17 : 15
$7500 aDd OVET . . .. o 14 14
100%, 1009,
Age-of hiead. of apending unit
B34 299, 219,
8544 L e 34 31
BB BA. T o 20 27
Bo and OVET . . ... e 17 7 21
0%, 0%,
Oe¢oupation of head of spending unit
Professional .. .. . .. ... . ... 249, 15%
Managerial .. ... i 29 34
Clerical and SBales. ... ... . i e poeEasin e - 21 21
Labor. .. ... ... ..ol e e e e 18 2
Retired, unempioyeé ................................. 8 9
1009, 1009,
Type of employer of head of apending umt
Prigateindustry. .. ... 0L S /%, 31%,
GOVeTRIBEDt . .. ... it e 35 26
Self-employed. . ... .. ... 29 35
Retired, unemployed..... ... 8 8

100%, : 100%,
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TasLg 73. Amount Spent for Durable Purchases in 1850 (excluding car) according to
Qocupation, Age, and Location

Total amount of purchases, 1950

Occupation of hezd of spending unit

Profassionai! Managerial Clegi:f;“&% Labor uﬁﬁ;ﬁ;ﬁé
500 OF FOT®. ..o\ oo 7% | 0% | 5% | 12% 1%
$1-$490 .. ... 38 40 3 4 44
No purchases. ... .............. 35 50 46 i 48 49
100% | 100% | 100% | 100% | 100%
Type of emplaver of head of spending unit

Private Industry | Goversmest |  Self-mnployed
$500 ormore. .. .................. 12% 219 i 18%,
$1-$499 ... 39 41 | 37
No purchases. ................... 49 38 i 50

1009, 1009, i 1009,

Age of head of spending unit
Total amount of purchases, 1950
1834 3544 45~54 55 or older

$500 ormore. ........ .. ... iiiaas 219, 189, 129 9%,

$1-8400. .. ... ... ........l... 41 41 35 40

Nopurchases. ..................e 38 43 53 51
100% 100% 100%, 1007

Location of spending uait.

Urban (city) [Urban (bartio)] Rural (6it9) TRuval (Gaiiso)
$§50Gormoere. . ... i 129, 209, 5% %
$1-8490 . .. .. ... 35 38 45 48
Nopurchases. ................... 53 42 50 45

100% 100% 100% 100%,




TasLE 74. Income Groups Compared accoerding to Method of Financing Durables
(excluding car} Purchased in 1960

1950 Income
Method oo
Au%istgm S%gog | $2000-2099 | $3000-3000 | §4000-4006 | $5000-7400  $7300 or
or more | | more
| — | S
E H
Cash..............ooves 36% | 2% 2847, 33% 50% 63%,
Tnstallment . . . ......... 64 | 76 72 67 50 37
00% | 1009 | 100% | 100% | 100% | 100%

TaBLe 75. Income Groups in Puerto Rico and the United States Compared according
to Purchase of Durables {excluding car} in 1850

All spending :
mits, $2000 | $2000-209% | $3000-3999 | $4000-4099 | 3$5000-7409 7500 and aver
Dusable OF more '
Purchages; 1950 : - ;
Puerto [United [Puerto |United ‘Puerto |United | Puerto |United :Puerto [United  Puerto [United
Rico |States| Rico | States| Rico | States| Rico | States; Rico States| Rico | States
' i | !
Omne or more I H i | ;
iterms. . 4% . 4% 1 48% ; % | % 8% 80% 5% ¢ 6% @ % 6% . 6%
Nope........... 44 51 2 ;& 4 49 4% ; 42 4 ‘ 41 4 0 3
— | — |
100% | W09 | 100%, ; 100% | 100% | 100% | 100% | 100% | 10% | 100% | 100% | 100%

“PanpE T8. Prospective Buyers of Durables {(excluding car) during 1951 ameng
QOceupational and Income groups

Occupation of head of spending unit
Buyers' Plans - -
Professional, Managerial Cleictl 03 yapor | Retired oy gy,
Definitely expeot to bay] 30% 179, 219, 24%, 15%, 239,
Probably will buy....... 2 5 3 0 0 2
Noplans............... 6 3 5 7 5 5
Do not expeet to buy... 82 75 85 68 78 70
Not ascertained. ... .. .. o ¢ 0 1 2 ]
100% | 0% | 100% | 100% | 100% | 100%
1950 lacome
$2000-2999 | 430003999 $4000-4999 $5000-7499  1$7500 or more
Definitely expect to buy 24% 19% A%, 4% 26%
Probably will buy. . .... 1 3 L] 4 4
Noplans............... 5 7 2 8 2
Do not expeet f0 buy. .. 70 71 74 66 87
Not ascertained. ....... 0 L] Q o 1
1009, 106% 100% 0% | 100%
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TaBLr 77. Per Ceni of Spending Units with Incomes of $2000 or More Owning o Car
in Early 1961, and Year of Purchase

Car ownership Per cent of all spending units

OWD & GBE. .. 38
Year purchased

1901 . 4

1960, 15

104 i

Before 1949, .. ... . L, 9
Donol own 8 CBY. ... ... ., 62

1009%,

TaniLi 78. Per Cent of Spending Units among Different Income Groups Buying ¢ Car
in 1950 and Price of Car Bought

1950 Income
Car Purchase $7500 or All units
$3000-2999 | $3000-3999 | $4000-4999 | $5000-7499 more 206001
mote

Bought a ecar (new or

weed). ...l 6% | 12% | 1% | %% | 2% | i8%
Price

Jess than $600. ..., .. .. 3 ) oy (1) ® | @
$600-$999, ... ........ o) @ | ® @ © )
$1000-$1999 ... @ @ oy (7 @ | ®
$2000-82090. . .. ....... L) 6 ) (@ ® | @
$3000 or more. . ......| (0) ) (5] (&) @ | @
Didnot buy. ........... 94 88 8% [ T4 73 | 8%

100% | 00% | 100% | 190% | 100% . . 100%

TABLE 79. Method of Financing 1950 Car Purchases

Method % Per cent of buyers
Installment plan...... 60
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TaBLE 80 Per. Cent in Back Occupational and Income Group Bupeciing to Buy o Car
in 1951

Occupation of head of spending units

Mathod of financing purchase Profes. Mana- Clerical Labar il.ctm:d or
sional gerial ¢ and Sales ’ em plcy ed
Expect to buy—will pay eash. ... ... 3 3 2 1 0
Expect to buy—on installment plan. ... 12 g 9 12 4
Expect to buy-—do not know how will ‘
BORDCE. ..t o e e e 3 1 L] 0 2
Donotexpecttobuy................. 81 86 87 86 92
Do not know whether will buy . ....... 0 1 2 1 0
Not ascertained whether expeet to buy. 1 0 0 0 2
1009 | 1009 | W% | 100% ; 1009,
1958 Income
Method of fimancing purchase T o
$2000-2999 [$3000-3999 340004999 $5000-7499 | 37000 OF
Expeet to buy-~will pay eash..... e 1 1 4 4 3
Expect to buy—on the installment
plan. ... 7 8 12 16 g
Expect to buy—deesn’t know how will _ :
BHANCE. .. ..ot ¢ 3 3 0 3
Does not expect to buy . ... .. S 92 86 80 70 . 82
Do 1ot know whether willbuy. ..... ... 0 1 1 1
Nof ascertained whether expect tobuy.] € 1 9 6 i 1
100% | 100% | 100% | 100% @ 100%

TaBLE 81. Methods of Financing Purchase of Durables {(excluding car) Planned by
Those Whoe Expect to Buy in 1951

Methad

Per cent of buyers

Wil buyonimstallment plam. .. ........ .. ... ... .. ...
Wili buy some items op installment, will pay eash for others.

&
5
a2
2
1

100%
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TasLe 82. Home Quwnership* emong Different Income, Occupational, and Age Groups

1950 lncome
$2000-2099 | $3000-3999 | 340004999 | $5000-7499 | $7300 o
OWNS. ... 519, 489%, 58% 57% 7%
Rents.. ... ... . ... ........... 33 45 36 38 24
Neither. ... .. ... .. ... ... ... 16 7 i) 6 8
Not ascertained. . ... ... ... 0 Q 0 i 1
0% ¢ 100% 100% ; 1609%, 1009,
Occupation of head of spending unit
Professional Managerial acniimsg?és Laber
OWRS . ... 519, 619 | 42% 579,
Rents. ........... .. ............. 39 28 46 34
Newther .. .. ... ... ... ... .. 10 11 11 8
Not ascertained. ... ... . .. ...... 0 ] 1 0
1009, 1009, 1009, 1009,
Type of employer of bead of spending unit
Private Industry Government Self-employed
OWDS. ... ..o 45%, 52% 639,
Rentsd... ..coooiiiiiii . 41 ; 37 30
Neither.......................... 14 : 11 7
_ |
H
1009, 3 100%, 190%
Age of head of spending unit
18-34 i 3544 | 45-54 55 4nd over
OWBE. ... i 45%, 51% 60%, 67%
Rents............ . ... ............ 41 38 33 25
Neither... . . ... ... 14 11 ] 7 8
3
100% 100% | 100% 100%

* Ownership of house in which the family lives.
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TasLE 83: Value of Ouner-ocoupied Houses among Different Income, Occupational,

and Age Groups
i 1950 Income
: Value of Houses:
$2000-2000 | $3000-3099 | $4000-4999 | $5000-7499 | $7300 or
Tess than 85000.. ... . ........... 59%, 519, 439%, 19% @ 0%
$5000-80009 . .. ... 32 28 18 19 10
$10000-824099 . ... .. ... ... 7 18 30 48 49
$25000 ormore. ... ...l i 1 5 12 26
Not ascertained. .. ............... 2 1 6 2 5
100% | 100% | 100% | 100% . 100%
Dccupation of head of spending unit
Professional | Managerial e Labor
Less than $5000. ... .. ......... 25%, 389, | 239 649,
$5000-$9999 ... .. ... 22 17 &7 22
$10,000-$24,999. ... ... ... 40 29 28 12
$25000 ormore. ... ... 9 13 1 0
Not ascertained. . ... ....... ... .. 4 3 1 2
1009, ' 100% 100%, 0%,
Type of employer
Private Industry Government Self-employed
Less than $5000. .. ... ....... 34% %% 449
$5000-$9999 ... ... ... .. 28 33 i5
$10,000-624,999. ... ....... 32 24 | 26
$25000 ormore. ..., 4 4 12
Not aseertained. . ........... .. ... 2 3 3
100% 1009, 1009,
Age of head of spending unit V
334 3544 - 45-54 55 and over
Less than $5000.................. 32% 37% 42%, 809,
W ........................ &6 % 17 17
530_,306,—52%-,999 ................... 27 30 28 20
$6,000 OLINOTE . . covn. oo, o i 8 ] 13
Not ascertained. co............... 4 2 4 ¢
100% 1009, 190% 100%,
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Tasre 84. Per Cent of Those with Incomes of $2000 or More Who Bought their Home
in 1950 and Price of House

Per cent of Per cent of
spending units | home owners
Bought or built during 195¢. ... . ... .. .. 5 g
Purchase Price
Less than $5000 . ... . ... . ... 3%,
$5000-$9909 . . . . .. ... .. 0
$10,000 or more . . . .. 2
)id net buy during 1950 . 95 89
Not aseertained whether bought,, e 0 2
1009, 100%,

TasrLe 85. Amount Borrowed to Finance Purchase of Home in 1860

Amouat ; Per cent of spending units
Less than $5000 P
$5000-$9900 ... . ... 1
$10,000 or more. ... .. 1
Not applicable: paid caah .................................. : 1
Not applieable: did not purehase. ................ ... ... 05
100%

Tasre 88. Per Ceni of Spending Unils with Incomes of $2000 of More in Puerio Rico
and the [Fnited States Purchasing a House* in 1960

House Putthase, 1950 i Puerto Rico | United States
—— - E
Bought or built . ... i 5 L 6
Didnot buyorbuild. ... ... ... ... g 05 | 04
; |
| 100% 1009

* Owner-cccupied house
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TaBLE 87. Rale of Interest Paid on Morigage Logns to Finance Home Furchased in. 1860

Interest 1ate : Per copt of spending univs

Lesathan 69 ... ... .. ... . .. ... ... . 2
5% or more. ... . R 1
Not ascertained.. ... ... . .. ... . .0 Lo 1
Not applicable: did na% burrow 1
Not applieable: did not purchase 95
100%

TaBLE 8%, Debt-free ownership of High-priced and Low-priced Houses

Value of house
Mortgage debt . e
Under $5006 | $5000-8749% | #7500 or more
Havenone. ... ... .... ... . . .. U 849, 57%, 479,
Havesome. .. ... .. ... ... ... ... ... .. .. 18 43 53
10047 1009, 100%,

H

TasLi 88. Home Chonership among Al Spending Unils in Puerto Rico and the United

States with Incomes of 82000 or More

Ownership | Puerto Rico | Usited States
Owns home . ... . ... § 55%, 55%,
Rents . ... ... .. . 35 49
Netther owns nor renbs ................................ i 10 3
i JRE—
; 0%, 100%

Tasue 9. Comparison of Value of Owner-occupied Houses in Puerio Rico and the

United Siates*

¥alue of houses Puerto Rico | United States
Under$s000 L T 40%, 0%
$7500-$8099. . 4 i
$10000crmore. .. ... ... . 34 3
Not ascertained . ... ... . .. ... . ....... 3 5
1009, 106%

* Puerto Rico figures reflect owners’ estimate in early 1951; United States’ Bgured

refleet owners estimate in early 1950.
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TarrLe 81. Amounts Spent on Home Improvemenis in 1960 by Home Oumers in Each
Income and Age Group

1930 Income

Total ameunt spent All spend-
$2000-2009 $3000-3999 $4000-4999 $s000-1a99 | 37300 or - dpg mies
: : more
$1-8499. .. .. ... 2% | 4% Y% 6% @ 2% %%
8500 or more. . ... ....... ... i6 18 : 16 . 33 19 20
Nopme... . .................... BT . 58 B . 51 : 54 55
Not ascertained whether had : : :
any expenditures or amount
spent. .. . .. ... ... ... 0 LU 0 5 1
100% | 100% | 100% | 100% | 10% | 100%
Age of head of spending unit
18-34 3544 4554 63 and ovel
!
$1-8400 . L ! 269, 25%, 23% 229,
$500 or more. . ... 28 21 14 15
None. . ... 46 52 62 62
Not agcertained whether had
any expenditures or amouni
spent.. . ... 0 2 . 1 1
1009, 00% 1 W% 100%
1

TasLe 92. Per cenl of All Spending Units Making Payments on Home
Mortgage Loans (principael} in 1950

Amount of payments Per cent of spending units

82008200 . e 4
$300-8900 . . ... ... ... . F e : 5
S10,000 or mOre. .. . . ... e 1

19
No payvments, home owners. . ... . L. 35
Not HOTE OWRETS . ..o oo e 45
Noi ascertained. . ... ... ... .. A R 1

' 100%




94 SAVING AMONG UPPER-INCOME FAMILIES

Tanie 93. Perceni of All Spending Uniis Who Made Mortgage Fayments on Real
Estate of Any Kind in 1950, and Amount Paid

Total amount of payment {including interest) } Per cent of spending units
-
Under $500. . .. ... oo 11
SB00-8890. 7
$1,000 OFr IOYE. . ... ... s 3
21
ORI . 79

TasLe 94. Per Cenl of Home Owners in Puerlo Rico and Uniled States with Imcome
of $2000 or More Having Morigage Debt on Home

Indebiedness Puerte Rice | United States
BOME . . . e 35%, 539,
NOme™ . 84 46
Not ascertained . . ... ... R N 1 0
100% 100%

* Puerto Rico figures includes all home owners making no payments on home mort-
gage or loan during 1950. The assumption is made that these owners have no debt on
their homes as payments on mortgage debt usually must be made regularty.
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TasrLe 85. Plans for Purchase of Real Estate during 1961*

Anticipated purchase

Characteristics of spending wnit i Farm, i -
i com- Pmperty, ' Not
House | mercial | kindmot | None ascers
. property | specified | tained
i oralot ;
1950 Income
§2000-82000 . . . ... [, . 8% 1 3 87 1
§3000-83600 ... 169, H 2 &1 0
$4000-84599. ... oL 209 4 3 72 1
$5000-8$7499 . ... ... :12% 2 5 81 0
$7500 and over . . )1 3 8 67 0
Oecupation of hmd of spendmg unit;
Professionsl .. ... .. ... ... 1% 2 7 76 0
Managerial. . ... ... 149%, 3 2 81 0
Clerical and Sales. . ................ 14%, 1 4 81 0
Labor .. ... ... 1% 3 3 81 2
letired or unemploy e& .............. 18%, 0 4 78 0
Type of employer ... ... . ... ... ...
Private industry .. ... L, C1% 2 3 82 2
Government . . ... 149 2 4 80 0
Self-employed........ ... ... ... 15% 3 4 78 0
Age of head of spend;ng unit
1834 ... 1% 3 6 75 i
3&44 15%, 1 3 38 0
45-54 . ... .. T : 12% 3 4 80 H
Ssandover. ........... .. .......... P13% 1 3 83 0
All spending units. . ... .. ... .....0 13% 2 4 30 1

* The question asked referred to purchases of houses and other real estate “during
the next year or so.”

TaeLE 96, Estimated Amounts Prospective Buyers Plan lo Invest in Home
or Other Real Estate

Amount ‘ Pes cent of buyers
Tess than $5000. . . 6
BS000- 80000 . .. s 5
SEO000 OF IROTE . .. L. .t s 8
NOME . e 80
Not ascertained. . . . .. e ! 1

160%
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TaBLE 97. Amounts Prospective Buyers Plan io Borrow lo Finance
Real Estate Purchases

Amount Per cent of buyers

- ]
Less than 85000, . ... ... ... . &
$5000-$9099 . . ... ... . BN : 5
$10,000 ormore. . ... L S 3
Willpayeash ......... .. . ' 3
Do not expest to buy........... ... e e : 80
Not aseertalned. . ... ... .o L 3
1009

TasLs 98, Per Cent of Spending Units with Incomes of 32000 or More in Puerto Rico
and the United States Expecting to Buy or Buwild ¢ House in the Next Year or So*

Puerto Rico | United States

Plamtobuyor build.. ... ... ... .. .. ... .0 13 5
Net planning to buy or buwild . ... .. ... R 87 05
1009, 1009,

* Puerto Rico and United States data are not exactly comparable as the United
States figures includes only non-farm families; however, since farm families com-
prise a very small proportion of the Puerto Rican sampie the data provide a useful
comparison.

TasLe 99. Per Cent of Spending Units Having Each Kind of Consumer Debt ab End
of 1950 and Amounts Owed

Kind of consumer debt

Indebtedness .
Personal loans Igﬁiigf;:t | Store accounts

All those having debt . . ... ... L 34 43 32
Amount owed :

$1,000 ormore.. .. .. . . L. {10 {4 (13

$200-8999. .. ... (14) {16) (5}

$1-8199. .. ... ... .. aey @) (285

Amount nob ascertained.. ... . .. ... . ... 0} o (1}
All those having nodebt. ... .. .. .. .. ... 65 57 68
Not ascertained. ... ... ... ... ... . 1 i 0 0

W% | 10% | 100%
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Tasue 100. Consumer Debl at the End of 1950 according lo
Ceeupational Group
Occupation of head of spending unit
Indebtedness i i : ;
Professional | Managerial C%erawac}sand ; Labor
All those having debt.. .. 74%, 649, 879, 749,
Amount owed
$400 or more (34} {34) (28) {26}
Under $400 o (40} (30) (39) {48)
All those having no debt. . .. . 25 35 33 26
Not ascertained ... . 1 i 0 0
1009, 100%, 1009, 100%,
TanrLe 101, Consumer Debt at End of 1950 aceording io Age Group
o Age of head of spending uait
Indebtedness -
18-34 35-44 45-54 ! 3% or older
All those baving debt. ..., 73%, 769, 67 53%,
Amount owed
£400 or TROTE . . . ... ... .. (42} {33) (29) @
Under $400. ... ... . . A (31} {416 {38) {32)
All those having no debt. .. ... 26 24 33 ‘ 45
Not sseertained. .............. 1 : 3
1% 100%, 100% 10097,
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Tasus 102. Consumer Debt al end of 1950 according to Diflerent Amounts
of Liquid Asseis Held

Amount of Equid assets
Amount of debt* S
$1000 or more | $300-990 i $1-209 : None
! ; iy

$1000 ormore. . . ... ... ..., 5% | 2297 5 189, 129,
$400-8999 ... ... 8 10 18 1%
818390, ... ... ... ... 24 41 38 46
Nome..........oooiviiiinian. 53 27 . 26 24

1009, 100%, 1009, 1009,

* Total amount owed on installment purchases, including ear, personal loans
and store accounts

Tanre 103, Conswmer Debt at End of 1950 in Large and Small Familes

P
¢t Number of persons in spending
unil

Five or more {mne 1o four
$I000 or more . . .. ... 15% 15%
$400-8890 . L. N 15 14
$1-8399. ... ... e 40 38
Nome. ..o : 29 33
Notaseertalned . . ... ... ... . ... ... ... ... ... . ... 1 [}

1809, 100%




TavLe WM. Per Cend of Spending Units Purchasing Durables (excluding cary on the
Installment Plan in 1950 among Income Ocoupaiwnal and Age Grou

1936 Income

Purchases on installment plan i il ; o
| ‘ S ST
($2000-2999 1$3060-3999 $4000-4999 $5000-7499 o

i ; naore
: !
All those who made purchases. .. ....0 37% 40% | 41% ¢ 2% 2%
Total amount spent g é

$300 ar more . ... ... ... . ... .0 W) 7y ¢ @ W {7
$1-499 e (32 33y + 33y ; (19 (13)
Not applicable: paid cash . 11 16 21 28 3%
Not applicable: did not buv durabies 52 44 38 4 i 45

100% | 100% & 100% | 100% = 1009

Occupation of head of spending unit

| Poofess | M | Clerical | Retired
‘L sricc‘nil g::il:i . angréﬁesi Labor E en?}glg?; d
Al those who made purchases. . ! 359, 249, 429, ! 449, 37%
Totsel amount spent ! : :
£330 or more ¢ 11 ¢y B - I A {4}
Si-&409% P23y 0 (9 0 Be BTy . (33)
Not applicable: paid eash A -} 26 12 7 14
Not applicable: did not buy dursbles. . 34 - B0 46 49 49
L I00% | 100% | 100% | 100% . 100%
Type of empioyer
; . anatc Industr} Government .- Seli-employ;.g )
i :
All those who made purchases . 38% : 42% . 239,
Fotal amount spent :
$500 or more. L 5 (1D {5)
$1-8490 . L (33} ' 31 {18}
Not applicable: psid c&sh ............ ‘ 13 20 : 27
Not applicable: did not buy durables. . 4 38 i 56
0% . 0% ¢ 100%
. Age of head of spendmg unit
TSV OV 55 and over
All those who made purchases . 3% ¥% . W% 319,
Total amount spent : :
$500 or more . .. . : 7y 9 &) (5)
$1-$499 e = I 2 | 28 -
Not applicable: paid ca.sh . 25 [ LT { 1%
Not applicable: did not buy durab}es R L | 53 50

100%

W00% | 100% E 100%
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TasLe 105. Amounts Owed on All Installment Purchases at End of 1966 among
Income, Occupational, and Age Groups®

1950 Income
Amocunt . -
$2000-2999 | $3000-3999 | $4000-4999 | $3000-7499 | 7300 or
$00 ormore. ... .. ... 2% 8%, 12% 12% 9%,
$1-8400. ... ... 42 47 29 26 17
NOHE . oo e 56 45 59 80 74
Not ascertained. . ... ... g 0 0 2 0
100% | 100% | 100% 100% @ 0%
Crecupation of head of spending unit
Professional Manageriai; agé“g:?; Labor 135:3;@3;;"1
$500 OF MOLE .o 10% 8, | 5% 1 4% 99,
$1-3409. ... ... 33 23 43 52 35
NODE. .o 56 69 52 P43 56
Not ascertained. .. ... ... ... i 1] ¢ 1 0
i :
W00% | 100% ¢ 10% | 100% . 100%
Type of empioyer -
Private Industry Government Seli-employed
$500ormore. ... .. ... ... .. 5%, 7% 99,
$1-8400. .ol 40 47 21
None.....................c...... 5 46 70
Not ascertained. . ................ 1 { ]
0% 1009, 1009,
Age of head of spending unit
e 3544 554 | 55 and oves
$500 ormore. .. ... ... ... 1%, % 5%, 3%
$1-8490 . 43 ; 40 31 26
Nome............................ 44 ‘ 53 64 71
Not ascertained. . .. ... _.......... 2 0 0 0
1009, 5 1009, 100%, 1009

* This table ineludes amount owed on all installment purchases (ineluding car)
brought during 1950 or at an earlier year.
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TasLe 106. Method of Financing Durable Purchases (excluding car} by All Spending
Units Having Some Liguid Assels Who Purchased during 1960

Amount of lguid holdings
at end of 1956

Method
$300 or more E §1-499
. i
Paidcash....... ... .. ... ... .. ... ... 52% | 339,
Bought on installment plan. ... ... .. ... ... .. 418 67
0%, 100%

Per cent of those who purchased: 1930 income

All huyers, | :
Method of income of | $2000-099 . $3000-3099 | $4000-4999 | §3000-7499 | 87569 or more
Financing | $2009 ot more | :

Puerto United=Puert0:United;Puerto United :Puerto | United | Puerto | United | Pyerto [United
Rico | States| Rico | States| Rico | States! Rico | States| Rico [States; Rico | States

Paid cash for ait i
items......... 36 62, 24 41 i 28 41 33 42 50 60 63 85
Bought some or :
all items on
installment i
plan.._.......0 64 48 1 78 5 72 2] 87 58 i)

100% we%mo% W00% | 100% | 100% | 100% | 100% | 100%

TasLe 108, Total Amounts Spent for Durables (excluding car) Purchased on
the Installment Plan during 1950 by Those Making Installment Purchases

Amount Per cent of buyers
Teess than $100. . ... e 11
BI00-8200 . 31
S300-8400 . 38
85008600 . . e 15
$700 OT IDOTE . .. ... e, 5
1009,
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TABLE 100. Amounts Borrowed through Personal Loans duriig 1950
among Oceupational and Age Groups
Qccupation of head of spending unit
Profassionalg Managerial! ag%fg;?és Labor ‘“}Te;g;;)ei?;y(:d
$1000 OF IOTE. . ..o e 4y, o 289 | 1% 8%, 99,
$500-8509 . 8 9 10 8 4
$1-8490 . ... 23 i1 23 25 14
NOBE . ot 55 5l 56 59 T
Not ascertalned. . ................ ] i 1 it 1] i
1009 - 100% | 100% - 100%  100%
Type of employer
Private industry ‘ Govern‘;zi;:rnrtwwﬂ» " Scl.i-;;-;z;;loyed
$1000 ormore. ... 7% 149, 2997,
$500-8090. ... ... ... 5 13 7
$1-§490. ...l 20 27 10
NOBE. .o 68 46 53
Not ascertained. ... ... ... . 0 G ]
100% 100% 100%
Age of head of spending uail
1834 ! 3544 43—54 35 and over
| e
$1000 ormore. . ... ... 2% 189, 189, 14%,
$500-8998. .. ... ... ... 8 i 9 9 7
$L-$499. .. ... 20 22 i8 15
i
NORE. ... iy 80 ! 51 55 64
Not ascertained ... . ... ..., 0 0 | ¢ 6
1009, | 1009 0%, W09,
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‘Tanre 110, Per Cent of Spending Units among Income and Occupational Groups
Making Paymenis durtng 1950 on Personal Loan Debt Incurred prior to 1950

1950 Income
Paymeats o — :
$2000-2999 | $3000-3999 | $4000-4999 | $5000-74g9 | 75 or
Made some payments. . .. - 0% %1% L A A 1997,
Amount paid . ‘ ‘
$400 or more .. .. ... .. . (5) B & a3 (14)
$1-399. ... .. ... (®» A, G @ @
Not ascertained. ... ... o o i o @ W (3)
Nome... ... .. ... .. ... ... 80 I ! .78 . 81

100% © 100% L 100% | 100% | 1009

Type of employer

Pr;'-atemdustry Government ' Seli-employed
Made some payviments R 199, 319 169
Amount paid o
$400 or more.. ... ... (5 (%) (113
$1-308 . ... .. B (13) (23} {5
Not ascertained. . . . R 0 : {0 : o
None. ... .. &1 69 : 84
100%, 100% . 1009,
Oecupation of head of spending unit
Professional; Managerial ag‘lieg:?; Labor u%:g;eldo;erd
Made some payments .. 21%, 209, 25%, 2% 18%,
Amount paid
400 or mMore. . .. ... ... ... 1ty (13) (5 13) {5
$1-309 ... .. ... (12) 8 {19) ity @
Not ascertained. . .. ... .. .. ... G)] (0 (1 (1) @
WORE . .. 79 79 75 78 4
100% | 100% 100%, 1009 100%,




TarLE 111. Amounts Qwed on Personal Leans at End of 1850 amoeng
Income, Occupational, and Age Groups

1950 Income

Amowmt ; S
$2000-2999 | $3000-3999 | $4000-4999 ¢ $5000-7a90 - 75 and
$1000 ormore. .. ... 5% % 11% 13% 259,
$500-8900. ... .. 2 1 6 3 3
$1-8400. . ... ... 23 23 16 i4 6
NODE .. oo 67 58 67 70 62
Amount or whether owes on losan
not ascertained. ... ... ... .. .. 2 0 G {0 4
1009 | 1009 | 1009 | 100% 1009
Occupation of head of spending unit
Professional! Managerial C‘?;f:: & Labor :u}:;::; ?gy‘;&
$10000 or mMore. ... ... 8%, 19%; 6% 8% 29,
$500-8999. ... .. . ... ... 5 5 5 g 5
$1-%400 25 1 23 20 H
None. ... ... ... ... 61 64 66 65 73
Amouni or whether owes on loan
not ascertsined . ... ... . ...... 1 1 0 ¢ 4
1009 : 100% ¢ 1009 . 1009 1009
Type of empioyer
Private industry | Goverment | Self-cmploved
$10Cormore . ..... ... ... .. 4%, 119, 179,
&500-8500. . . .. 2 10 5
$1-$499. ... 16 27 12
None 77 52 85
Amount or whether owes on loan
pot ascertained. . .. ... ... . ... 1 0 1
100%, 1009, 109,
Age of head of spending uan
-3 | a4 | 4554 | 55andover
$1000 or mOTe ..o 7% 129, 129, 97,
$500-$999. .. ... ... ... .. 5 6 7 3
$1-8409. ... ... .. ... ... 21 18 18 15
None............................ 65 63 &3 70
Amount whether owes on loan
not aseertained . ... ... .. .. 2 0 0O 3
1009 100% 1009 100%;

104
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Tavup 112. Inlerest Rates on Personal Loans Paid by People in
Different Types of Employment

Type of employer

Interest rate Pri ¢ iAl spending
ingﬁsﬁ; Government :mg;;iy- ed i m;sftss ;)g(lh g:; x;,zl;%cs
V43T 9%, 14% 6% 9%
5639, . . L. 7 13 14 10
T-8%. . . 9 12 12 ! 11
9-10%. ... 5 13 10 g
More than 10%. ....... ... . ... * * * 1
Borrowed, no interest . . .. ..., .. 2 2 2 2
Not ageertained . ... ... ... .. 0 ] 2 1
Did not horrow . .. ... ... .. 68 46 54 ; 57
100% | 100% | 100% :  100%

* Lesa than one half of one per cent

TasrLe 113. Comparison of Income Groups tn Puerto Rico and the United Stales
according to Net Change in Indebtedness in 1960

1950 income

Change in $2000-299% i $3000-3999 $4000-4999 $5000-7499 | $7300 or more
indebtedness

Puerto | United | Puerto | United | Puerto | United | Puerto | United ! Puerto | United
Rico | States | Rico | States | Rico ! States | Rico | States | Rico | States

Net increase....| 419! 299 52% 33% 43% 32% 39%| 2% 42%] 20%
No change. . ...] 31 53 23 45 25 45 37 49 377 84
Net decrease. . .| 28 17 25 21 32 22 24 23 17 18
Not ascer-
tained. ... .... 0 1 0 1 ] i 0 i 4 0

100%,) 1009 1009, 100%: 100%, 100% 100%| 100%| 100%] 1009,

TasLe 114. Proportion of Total Conswmer Debt Represented
by Amount in Each Type, at End of 1950

Type of debt :} Per cent ofc{:&l COnsumer
Persomal borrowing. . . ... 68
Installment eredit. ... ... . .. ...l : 22
Debt on charge accounts. ... .. ... L . 10

100%
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TaBLE 115. Net Change in Consumer Indebledness during 1950
among Income, Occupational, and Age Groups

1950 Income

Net change in consumer indebtedness : S—
$2000-2999 | $3000-3090 = $4000-4099 = $5000-7gee B30 of

more
Increase. ................. ... .... 41%, = 52% 43%, 399, 429,
Amount of increase :
$500 ormore. ... .. ... (1) . Q7 = @y (15) (24;
$1-8499. .. ... ... e (B4 35 @ {24) (18
Deerense. . . oo 28 ¢ 25 32 24 17
Amount of decrease i
$500 or more .. ... ... ... 3 & an 13) (9
$1-$409 .. ... ... @) (@) (21) (11) (8
No change, hasdebt. ... .. . 5 5 3 3 7
No change, basnodebt . ...... .. 26 P18 22 . 34 30
Changes not ascertained. ... .. .. 0 0 ‘ it o 4

100% . 100%  100%  100%  100%

Occupation of head of spending unit

Professional Mzmageria]: ag};‘::f‘é Labor uﬁ;i;e‘gy‘;
Increase. ... ... ... ... .....1 49% 39% 7% 419 339,
Amount of inersage
$500 ormore. . ... ... {17) {19) 4 (8}
$1-8499. ... ... e (32) {20) (33) ¢ (38  (@n
Deerease. .. ... ... 24 28 20 I I
Ameount of decrease
$500 or more. ... ... .. e {6) {(11) 3 (4) (9]
$-$409. . . L (18y . (an an (22 @22
No change, hasdebt . ... ... .. .. 4 6 5 3 5
No change, has nodebt. ... .. .. .. 23 26 28 Poa9 29
Change not ascertained . ... ... .. e 1 0 2 2
100%  100% 109 | 100% 1009,
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Tasue 115 Conlinued

Nel change in consumer indebtedness

Type of employer

Private Industry

Government Sejf-smployed
Increase. .......... ... ... .. ... 399, 569, 387,
Amount of increase
500 ormore. .. ... 9} (18) {19)
$1-8499 . (30} (38) 1%
Decrease... . .. ... ... 28 25 23
Amount of decrease
$500 ormore. . ... ... L {5} {4) (11)
§1-8409. ... .. (23} (21 (1
No change, has debt . .. ... ... ... 4 5 6
No change, has no debt. ... ... 28 14 31
Changes oot ascertained. ... . ... 1 0 2
100%, 1009 100%
Age of head of spending unit
18-34 3544 45-54 % 55 or over
iperease ...... ...... 47 489, 419, 349,
Amount of increase
$500 ormore .. .. ..., (16) (18) (16) s
$1-§499 e (312 (32) (25) (28)
Decrease . .. ... ... ... .. 29 27 26 18
Amount of decrease
$500 ormore. ... ... . ... (8 (8} 5) {6}
$1-$490. .. ... ... {21) (19) (21) {12}
No change, has debt . ... .. . .. 2 6 5 7
No change, has no debt ... .. ... 21 19 26 40
Changes not aseertained....... ... 1 0 2 1
100%, 100% 0% 0%
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TasrLe 116, Positive and Negative Saving by Spending Unils in Each Income Group

1930 Iocome
Amount saved or dissaved . :
All units, . . o 7300 or
$2000 $2000-2009 | $3000-3099 | $4000-4999 | $3000-7499 | N0 ¢
9T more
Positive savers
$1000 or more . .......| 19% 207, 49, 2897, 319, 639,
$500-8909. .. ... ... ... 14 10 24 11 21 ' 2
$200-8499. ... ... ... 17 20 23 16 13 7
$1-8199 ... ... ... 13 22 13 9 3 3
Negative savers
$1-8400 ... ... ... 19 26 21 17 13 5
$500 or more. . ... .... 10 8 9 14 i6 B
Neither saved eor dis- :
saved. .. ... ... ... 12 3] 3 2
Saving not ascertained. 1 0 0 1 0 7
1009, © 100% 100%, 1009, 1009, . 1009
Median amount saved . .| $205 £40 £204 £356 $550 £2650
Median  amount  dis-
saved by mnegative
SAVErs. .. ........... —280 —19%4 —269 —404 566 . —1500
Median amount saved
Dy positive savers. .. 567 249 445 795 904 3543
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TaBLE 11& Character%sttcs of Poszéwe and Aegalme Savers

Characteristic of Spending Unit

Positive Savers

Negative Suvers

1950 Income
$2000-2999 ... ... ... 289, 8%
$3000-3900. ... ... 25 %
40004000, . ... 12 12
$5000-T409 ... 18 16
$T500 and OVEr. . ... 17 8
1009% 1009
Age of head of spendmg unit
18-34. . R, 279, 289,
B4 . e 33 33
ABBh 23 25
Bhand OVeT. . ... .. e 17 14
100%, 1009,
Kind of employer of head of s;)endmg unit
Private industry.. e 7%, 219,
Government. . ... ... 33 34
Self-employed . . R 32 27
Retired or uaemployed ....................... 8 7
Not aseertained .. ... . ..., .. 0 i
1009, 61
Ceeupstion of head of spending unit
Professional .. ... ... ...l 229, 219,
Mansgerial ... . 32 28
Clerical andsales. .. .................... ... R 22 20
Labor. .. ... 16 22
Retired or unemployed g 9
1009, 1005,
Educstion of head of spending unit
-3 years.......... ... ..., L 7% 119
FBYOATS .. .. 27 30
G2 years... ... ... 30 25
Morethan 12. ... .. ... ... L 35 34
Notaseertained . ... ......... ... . . . .. ... 1 1
1009, 1009,
Urban-Rural
Urbancity;‘,.,,..‘.,,.,,,,_.“...,..........,. 199, 16%
Hrban barrio. ... ... ... ... ... 5 62
RBuraltown . .. ... ... ... o i 12 10
Rural Barrio. ... .....cov o oL 18 12
100%, 100%
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Tapte 119 Per Cent of Spending Units Having Positive, Negalive, and Zero Saving
For 1880 according Lo Occupation, Age, BEducation, Size, and Localion

Occupation of head of spending unit

Saving from 1956 income T

meessional% Managerial ?Clersicaziésand; Labor %u}nl::;;r;lgyzz
Positive saving . .. . .. . ... 69% 6% = 64%  53%  60%
Zero saving. . 3 9 1] 15 .
Negative saving. .. R 27 24 - (- ©25
Saving not ascertained. . . H 3 : G ! 1 2
1009 100% | 100% - 100% - 100%
Type of employer of head of spending unit
Private Industry Government Seli-employed
Positive saving. . . 57% 6697, 659,
Zerosaving ... .................. 15 : 4 ' 19
Negative saving. ... ... ... ........ 28 : 30 22
Saving not ascertalned. . ¢ 0 3
100% 1009, 1609,
Age of head of spending unit
18-34 45-54 i 55 or more
Positive saving ... 57% 669, 62%, f 579,
Zero saving. .. ... . 6 7 g | 20
Negative saving. ... .. ... .. ... .. 36 27 28 20
Saving not ascertained. . ... ... .. 1 : ] 1 : 3
W% | W% 100%, > 100%,
Education of head of spending unit
8 years or less 917 I More than 12
Positive saving. ... ........... 56% 67% | 67%
Zero saving .. ... ... ... 16 ] 1 4
Negativesaving..... ... ... ..... .. 28 2 &
Baving not ascertained. .. ... .. ... 0 1 2
0% 100% 1 100%
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TasLE 118. Condinued

Number of persons in speading unit
Saving from 1950 Tncome | e et e s e e e
1-3 46 7 of more
Positive saving ..... .. ...... .. 83%; 65%, %
Zerosaving. ............. . ... ... 8 10 i3
Negativesaving.................. 7 : 24 31
Saving not ascertained. ... . .. .. 2 : 1 0

100%  © 100%

Number dependent on head of speading unit

1-2 34 E 5 or moTe
Pogitive savimg. ...... .. ... ...... 589, 69%, 639
Zerosaving. ..................... 9 : 1 1
Negativesaving.................. 31 . 20 31
Saving not ascertained. .. ... ... 2 1 9
1009, 100% 10%

Urban—rural families

Urbaz {City} %Urban {Barrio}: Rural (Tewn}é Rural {Barrio;

1
Positive saving. ... ... ........... 61% | 609 65% 739,
Zerosaving. ......... ... ......... 15 8 13 6
Negative saving............. ..., 22 30 22 21
Saving not aseertained. ... ... .. 2 2 0 0

1009 100% 100% - 1009
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TaBLE 120, Per Cent tn Each Gccupalion, Age, Education, Size-of-family, and Urban
or Rural Group Who Are ““High,” “Mediwm,”” or “Low" Savers
within therr Income Class™

Occupation of head of sperding unit

Saving relative to income level

Pmiessﬁonalz Managerial ‘C}C‘:ﬁ;&nd Labor b%i:;:g}i;;d
Highsaver...‘....".‘.,..,.A.‘,. 2% . 2% | 0% @ 8% . 36%
Medium saver. ... .............., 3% 25 | 40 | 3 | 24
Low SBaver. ........ e 34 31 P 3 | 37 . 35
Savings not ascerta.med .......... 1 P2 I 5

100% © 100% | 100% | 100% | 100%

Kind of employer

Private Industry i Government | Seli-employed

Highsaver. . ... . ... ... 2% 6% 39%
Medium saver. ... ... ... ........ 41 : 32 28
Lowsaver. . . ... ... ........ 36 : 32 30
Savings not d.scertamed, BN 0 0 3
100% 009, | 1009,

Age of head of spending unit

18-34 35-44 45-54 i 35 or more

Highsaver... ................... _ 2e, . 32% % 31%,
Medium saver............. ... 3z ;36 26 : 38
Low saver. 35 .31 36 28
Savings not ascortained . . 1 : 1 1 3
0% | 10% 100% | 100%
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TaBLe 120. Continued
Education of head of spending unit
Ssving relative to income level |
i More 1 17
3 § years or less 912 'fé&lé?é?
Highsaver .. ... ................ 339, 369 319,
Medium saver..... ... 33 35 32
Lowsaver.. .. .. ............... 34 29 35
Savings not ascertained .. ... ] 0 2
1009, 100%, 1009,
Number of persons in sperding uah
[
High saver.. ... ... ... 319, 32% 3%
Medium saver... .. ... ... .... 33 36 30
Lowsaver. ...................... 34 31 34
Savings not ascertained . ... ... . 2 1 0
100%, 1009, 009
} Urban or Rural
 Urban-City | Urban-Barrio | Rural-Town . Rurmi-Earric
Highsaver..................... .. 2% 30% 42%, 4%,
Medium saver.................... 43 32 32 26
Lowsaver. .. .................... 29 37 26 30
Savings not ascertained. ...... ... 1 1 0 0
0% 100%, 100%, 100%

* For statement on method of determining high, medium or low savings, see foot-

note 6, page 40, Part 1.
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TaBug 121. Per Cent of Spending Units in the United States {all income levels)

Reporting Various Types of Additions to and Withdrawals from Saving

Type

1959

Additions to

saving

Withdrawals from
saving

i

1949

1950 . 1949

Copsumer indebtedness
IBETess8es ...
Decresses. . ... .. P

Life insurance _
Payment of premiums. . ... ... ... . ....... :
Full cash payment received fmm pohc\ ......

Ligquid asset holdings
Increases™
Deereases. ... ... ...

Real estaie :
Purchasea of homes for own use (nonfarm}. ..
Purchases of other real estate (including farms)
Mortgages taken out for home purchases. .. ..
Mortgages on other real estate. . . :
Sales of houses, farms, and lots. . .. ... . . ... '
Payments on home mortgages (including full :

payments) . . e
Home inprovements . N

Retirement funds i
Pavments to such funds. ... ... ... :

Securities transactions (excluding Federai)
Inereases in holdings .
Decreases in ho}dlngs N,

Unincorporated business (excludmg farmers) _
Profits left in business. . ........... ... ... ..
Business logs. . ... . ... ... ... ;
Personal investment in busmess ...........
Withdrawals of business investment.. ...... ..

Farm equipment purchases

18

72

o

10

74

17
14

o I
o

|~ 1

)

* Excludes cases in which Houid assets inereased solely because

acurl on U, 8. Government savings bonds.

+ No cases reported or less than one-hali of 1 per cent.

of interest ac-



TasLe 122. Per Cent of Spending Units in Puerto Rico in Each Income Group Whe
Made Additions to Saving in Each Form, and FPer Cent Whe Made Withdrawals
frem Saving in Each Form

1950 lacome
Additions tosaving 0 77 T e
$2000-2099 §2000-3999 | $4000-4099 $5000-7409 1 $7300 or
Life insurance paymentg. .. .. .. .......¢ 21 40 41 80 85
Retirement fund payments. .. ... ... .. 27 50 47 40 20
Capitsl improvements on properiy. . ..1 24 24 32 34 38
Mortgage payments. ............ ... .. 14 19 25 29 30
Inereases in liguid asset holdings. .. ... 12 28 25 34 28
Decreases in consumer debt .. .. ... .. 22 25 32 24 v
Withdrawals from savicg O T o
i
Increased consumer debt. 41 51 43 39 42
Decressed liguid asset holdings. ... . .. 22 21 47 34 33

Tapre 123. Changes in Consumer Debl among Spending Unils Hering Positive or
Negalive Saving at End of 1950

Positive Savers Negalive Savers
Net chiange in consamer debt s e .
All savers ?:?(?r: ' $1-3409 22\:2: $1-4a89 S;ﬂg{:r
Increased
8500 or more. . ... . ... 119, 12% 89, 47%, 14% 489,
$1-8406 . ... 24 19 30 25 80 24
No change {(including
those with no debt), 29 30 29 16 16 16
Decreased
$1-8400 . ..., 28 22 32 8 8 8
$500 or more. . ..... .. 10 17 1 3 2 4
100%, 1009, 100% 1009, 100%, 100%,

TasLr 124, Changes in ldguid Holdings in 1950 among Spending Units Having
Positive or Negative Saving at End of 1950

Positive savers Negative savers
Net Chmfe;é? lquid asset e o e
oldings . :
All savers ;f:gnm $1-$495 ‘:‘f‘,gg' $1-$459 : *;93::!
Increased
$500 or more 13% 21%, 49, 3%, 29, 4%,
$1-8400 .. .. ... .. 18 18 17 9 12 4
No change (including
those with no hold-
Ings) . ... ... .. 49 33 80 38 43 30
Decreased
$1-8%409. . ... 12 11 13 29 33 24
$500 or more.. . .. .... 8 il 8 20 10 38
1009, 1009, 1909, 1009, 1009, 100%,
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Tasuk 125. Purchases of Durables (excluding car) in 1950 among Positive and Negative

Savers
Durable purchases Positive Savers . Negative Savers
Purchased durables. ..... .. . .. .. ... 849, 67%
Total amount of purchases i
8500 or more .. L. 13%, 229,
$1-8499. . . .. ... .. S T 3 1 459,
Did not purchase durables. ....... ... .. ... .. 46 I 33
100%, | 100%

TasLe 126, Saving among Spending Unils Having Diflerent Kinds of Consumer
Ezxpenditures in 1960

Kind of expenditure

Purchased durables (other than car)
Savings in relation to alllaspenéing units
in income class Total Amount Other large
Purchased d
of purchases expendi-

[ AR a car p e
i Purchasers s
: 00 or
! mote $1-499

Highsaver.... ... ................ 309, 239, 389, 28%, 32%,

Medium saver. ... .............. 31 30 32 45 33

Low sgaver. ... .. .... B 39 47 35 27 35

100% 100%, 100%, 100% 100%

* Iaciudes expenses such as: travel, education, weddings, hospital or Jarge medical
expenses, and other emergency expenditures.

TasLe 127, Saving, Relative to Income Group, among those who Shop at Large Stores
and Small Neighborhood Stores®

Relative saving Large stores Small neighborhood stores
High saver. . ..............oooii... 369 30%
Medium saver........................ | 32 38
Lowsaver............................ l a2 32
’ 100% 100%

* Number who shop at other kinds of stores such as ventorillas, cafetin, whole-
sale, ete,, is too small to be reported in this table,
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Tasue 128. Saving, Relalive to Income Group, among those who Would L'ze Loltery
Winnings for Investment {or liquid saving), to Pay Debts, and for Consumption

Expenditures
. X Would Would pay W ould use for
Relative saving or invest off debts : mnsum;&tmn
Highsaver.............. .. ....... 3%, 5 389, 359,
Medium saver.................... 38 21 35
Iowsaver. ........... . ... . ...... 3 4] 30

0% 1 100% 100%,

TasLe 129, Allitude toward Providing for Fulure Income

Attitude e e
Should provide for the future 969,
Reasons
It is necessary in order to have basic necessities when no longer
earnming & regular income.’ . 419,
*Do not want to depend on others for basic mecessities when no
longer earning a regular income.”” . . .32
““T'o have more when older, be able to tmve] retu-e eariy enjoy
life when not working.”™. .. .. ... ... ... ... . 5
“It is the respons&blhty or abhgation of people Lo pmv:de for
their future.” e . . . .13
Should, no reason given. . . e 4
Should not have to prowde for future ................. . z
Astitude toward providing for fulure not ascertained . .. ... . . z
100%,

Tanne 130, Per Cent of Spending Unils Ownzng Different Types of Real Estate (other
than owner-occupied home)

et

R OBD W e M RS

Gther houses (inelud'mg apartments). . ... ...
Farm. ... . e

{hmmercmipmpert}
Lot (other than own home pmperty) ..............
Farm and other houses. .. .. ... . ... ... . .. e
Farm and commereial property.... ... ... ... .. . . . ... . ..
Houses and commercial property . .. ... . ... .. . . . ..
Doesnotown realestate. ... ... ... .. .. ... . ... .. . . ... ... ...

| 2
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Tasue 131, Per Cent of Owners of Property (other than cwner-occupied house) Who
Baught Bome Froperty during 1960

Bought some property in 1950 . . . PP 13
Bought sll property before 1850 ... ..., .. .. . e 88
Date of purchase not ascertained . .. ... . . . ... .. .. 1

' 100%,

TapLrk 132. Per Cent of Spending Units with Incomes of $2000 or more in Puerto Rico
and the United Slates Whe Own Beal Estate other than own Homes™

Type of real estate i Puerto Rico United States
Other houses {(apsriment building, summer home,
ete.). . .. e 129, 8%
Farmorf&rmlandT 6 2
Commerma%propert}. 4 4
Lot .. . 4 5
()ther {or several %ypes) e 5 ‘ 1
None... ... . .. . 69 ; 8G
100% 100%

* Puerto Rico figures represent ownership in early 1951; United States figures,
ownership in early 1950.

1 United States figures exciude owner-oceupied farm; Puerto Rico figures ineiude
farm ocoupied by owner; as total number of owner-occupied {armsincluded in Puerto
Ricosample is small (less than 4%, of totsl sample) s reasonable comparison can be
made,

TasLe 133. Per Cent in Each Income Group Who Have Some Kind of Non-liguid
Investments and/or Ligquid Asset Holdings of $500 or More

1956 lbcome

Investments or holdings

$7500 or
$2000-2999 © $3000-4999 $3000-7499 | PO

Has some investments {including liquid :
agsets of $500 or more) . o o 389 467, 4% . 8%

Has no investment (or hqmd assets of$500
OT TOTE) . ..ottt e e e e 65 54 ;28 11

100%, 00% | 100%  100%
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TasLe 134, Value of Business Inleresis among All Spending Units Having Full or
Part Ownership in any Type of Business

Estimated value of business interests iPer cent of business owners
Under $1,000. ... .... ...... . . [P 17
$1.000-84,000. . ... ... 26
£5,000-89,909. ... ...l e 16
$10,000-824,0999. ... ... 14
$25,000 0r IOFE . . ..o e 20
Value of business interests not ascertained. . .. . ... ... ... T
1009,

TasiE 135. Kind of Investment Preferred by Investors among Income and Employment
Groups

1930 lacome

Type of investment preferred

$2000-2099 | $3000-4999 | $5000-7499 ‘7‘1510;’“‘"

Real Bstate. ... . ... ... ... ... ... 379% 519, 379, 439,
Business . . .. ..... ... ... ... .00 29 18 19 23
Mortgages. ... ... i4 15 23 22
Stocks or bonds . . . ... R 8 7 10 8

Type of investment preferred not ascer-

tained. . ... ... L. L. 12 8 11 : 4

1009, 100%, 1009, . 100%

Type of employer

P’i";gf, dndustry or Self-employed
Real Estate. ... .. ..... .. ... ... .. .. 479, 47%
Business. ... ... ... o 2 : 25
Mortgages. . ... ... ... ... 19 23
Btoeksorbonds. ... ... .. .. ... L. 13 7

1009, : 100




Tasup 136. Invesiors” Reasons for Preferring Particular Investments®

Keason Per cent of all
: investors

Profitable . . R 31
Safe ... .. ... .. 29
¥Profitable and safe ....... 4
Produces regular income . . ... ... . 4
Little effort or expense in earning profits. .. .. ... .. . . 5
Iuvestor likes type of investment—enjoys responsibility and freedom
of managing investoment.. .. . 4
Possible to know more about ¢ . ... ... | 2
Other reasons. . .. .. ... . 10
Investment preference or ressons for preferring a partxcu}ar type
notascertamed“.....‘.‘.,_,,....‘,.,,,,..,........,........: 11
| ——
100%

* Investments include real estate (other than house investor lives in), own busi-
ness, mortgages, and stoeks and bonds.

TasLE 137. Preferred Investments and Reasons for Investors’ FPreference*

. ‘Per cent of investors giving
Reasons for preferring type of investment each reasen for preferring

iparticular type of investment

Real estate

Safety. . S e 45
High profits . i 20
Regular income. ... ... ... ... B 9
Other reasons . e, : 13
Reasonnotascertamed 4
1009,
Own buginess
High profits. . i 47
Like 11—responstb}e only to gelf and free to manage invest-
ment .. . 17
Eagy and quick way t,o make TRODEY .. . e e 10
Know more about it than other types. . .. ... e 8
Bafety . ... 5 7
OLther reasons . . ... ... .. : 10
Reason not ascertamed ................................... : 1
1009,
Mortgages
Safety .. . . o . 41
High profits. .. .. N ‘ 36
Tittle work or expense in earning profits......... ... ... ... ! 17
Other reasons. . ... .. .. . ... :
Not aseertained. .. ... . .. 3
! 100%,

* The number preferring stocks and bonds is too small to report reasons for pref-
BTONCE.
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Tasie 138. Opinions of Investors concerning Advantages or Disadvantages of Each
Type of Investment*

Opinion ‘Real Estate: Morigages | Business | bi%ﬁdi“d
Advantages :
Safeby. .. ... 199, 89, 19, ]
High profits . . ... 1B 22 a8 2
Stable and permaaent proﬁ&s. e 9 0 0 0
Assures regular monthly income.... ... .. : 4 0 0 0
Safe and profitable for large investment. . 0 7 0 0
Little expense and offort involved . .. 0 2 0 0
Profitable if managed well . ... ... ... 0 0 17 ]
Invesior responsibie to self and free to :
manage 88 he thinks best .. ... ... ... 0 0 4 0
Investor more familiar with it than with
other types. . ... ... ........... 0 0 2 0
Easy and rapid way to make money...... 0 0 i 1
Safe and guaranteed. .. ... ........ .. .. ... 0 0 0 26
Other. . . 19 10 18 14
Disadvantages
Risky. ... .. .. 2 & 12 g
Not profitable. . .. ... .. ... L. 4 ! 0 ] 5
Upkeep too costly........... ... ... .. 4 0 0 0
Profits uncertain due to changes in prop-
erty values . .. ... ... ... . ... .. 2 0 0 4
Personal dislike of type of negotlatmns
implications of usury, ete.. 0 23 0 0
Too much expense and legal proceedmgs
involved. . ...... ... .. ... .. . 0 2 0 0
Value of collateral ﬁuctuates too much. . 0 1 g 0
Requires too much personal {ime tomanage 0 0 3 it
Too many Government restrietions. ... . .. 4] : 0 1 0
Not good for small investors. ... ... S 6 0 0 11
No control over investment. . . ... e . ¢ I 0 0 3
Other ... ... 9 . 7 8 8
Opinien not ascertained 13 E 12 16 21

100% . 100% . 100% . 100%

* This table i3 based upon all investors (persons holding non-liguid assets of
$500 or more) regardiess of choice among the forms of investment.

TaBLE 139, Preferred Investment Ranked by Investors according to Safely and Profils

Iavestot's own investment preference %Per cent of investors

Is safest and pays highest returns. . ............. ... ... L. 20
1s safest, some other t¥pe pays higher returns. .. ... . .. ... .. 24
Pays highest returns, some other typeissafer. ... .. ... ... .. ... ... 24
Is meither the safest nor pays the highest returns. . : 18
Not ascertained which type prefers or which bei:eves 8 safest and

pave highest returns. . ... .. .. . e T _ 18

; 1009,
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TasLe 140. Income Groups Compared according lo Preference for Investment in Puerto
Rican Industry or Investment Elsewhere

1950 locome

Preference =
$7500 or

$2000-2099 | $3000-459% B5000-7499 ! Taore

Better to invest in Puerto Rican industry. .  75% 659, 589, © 729
Betier to invest in industry elsewhere. . 12 P2t % ;18
kot&acertamed........H....‘.u..,..g 13 oo P10

100% | 100% | 10% | 100%

Tasre 141, Puerto Rican Industries Ranked by those who Prefer to Invesi within
Puerto Rico

industry }Per <ent of investors
@ugar..... e - 32
Manufacturing (other than sugari. . ... .. e . 39
Agrieulture (other than sugar). . .. . . . .. ... ... .. . €
Other industiries - e : 5
Not ascertained T e i3
1009,

Tapue 142, Investors’ Attitude toward Investiment in Gevernmeni-guaranieed
Manufacturing Enlerprises

Attitude iPer cent of investors
Favorable ... ... ... .. ... .. e . 73
Unfavorable ... .. 2
Not ascertained. . L : 25
1009,

TasLg 143. Investors’ Plans for Changing Ways of Investing their Money

Plans Per cent of investors
Will mol elange. ... . . 79
Will change to other t,ypes of investments. .. ... .................. 5
Not ascertained.. . . ... ... ... ... 16
1009,
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Taste 144, Factors thai Might Alter Invesiors’ Atlilude loward Present Investments

Factors iPer cent of :nvestors

Decline in profits on present investment .. .. .. ... ... . ... .. .. 17
Discovery of more proﬁtable or otherwise more advantageous mvest—

ments. . e o )
Rise in taxes or increase in govemment mtervemmn . 5
Complete loss in present investment ; or inability to manage preﬂent

investment. . ... ... ... ... . o 157
None: no change ir attitude seen as possible ... .. .. ... . 18
Other factors. ... ... ... ... 13
Not applicable: change of mvestmenta alreadv plaaﬁed R ]
Not ageertained . . ... ... .. ... . ... L 19

1009,

TasLs 145. Reasons for Preferring Small-volume Business

¢ Per cent of those
Reason | prefesring smali-
volume business

Mipimum capital risked (or tied up) and less personal work and efort 42
Lower operating costs and less persenal work. . 24
Less capital risked and less work. ... . ... . .. .. . . ... 15
Profitable—returns high profits for less work and effort. . ... ... .. 32
Reluctance to assume responsibility and worry of managing a large
business {no mention of capital risks or profits). ... . ... ... .. 12
Other considerations . . ... ... ... . ... ... ... 14
100%

Tanie 146, Reasons for Preferring Large-volume Bumnﬁss

i Per cent of those
Reason i preferring large-
i wolume business

More profitable—in long-run gains. . e 36
From inereased working capital and vo}ume of s&les ,,,,,,,,,,,, ;31
From becoming better known, establishing reputation. . .... .. 5
More profitable—in immediste gains. . . ... ... . : 38
From inerensed sales volume ... ... . .. .. .. . .. ¢ 31
From incressed working eapital... .. ... .. ... ... DT
More personal enjoyment in the activity involved in operating a
large business.. . ... . .. o . [
Othereonsxderatmns.“...A...‘...,..A.,,,w...A._.....A,...A,,? 2%
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TaBLE 147. Reasons Given by Businessmen for Failure to Expand Business

i Per cent of
Reason i businessmen®

Lack of capital (including insbility to get sufficiently large loans or :

eredit terms which would permit borrewing) ... ... . ... ... : 46
Too much competition. . ... ... .. . .. H 20
Limited building space (inciuding high cose of expanding when addi-

tional space 1s available}. .. . .. ... Ll ; 16

Limited demand for goods (mcludes hmlted consumer purchasing
POWET). ... ... ... .. D 12
Lack of skﬁled empioyees ........................................... ‘ &
High cost of equipment . . 3
Present wage legislation or attxtude ef workers 3

Other Teasens. ' 24
Nothing standmg in way of expansion. . ... ... 4
Not ascertained.. . . ... P ; &

* Totals mnore than 100% as some people mentioned more than one factor standing
in the way of expansion.

TasuLe 148, Faetors Making Business Expansion Possible and Profitable

Factor | busesmmen
More operating capital . 44
ff able to enlarge building or space faeilities......................... : 13
Improved economic situation of consumers. ... 1
Better equipment . ... ... e 8§
More cash 2ales ... : 4
Ability to obtain betier cred1t terms for porrowing capital..... ...... ; 3
More favorable wage legiglation. . ... . ..o : i
OEREr SACLOTE. . o oot 48
Opipion not agesrtained, . ... ... o 6

* Tatals more than 100% as some businessmen mentioned more than one thing
as making it possible to expand the business.
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TasLe 148, Changes in Business Investments 1n 1850

Per cent of

Change business owners

Increased investments. .. ... ... ... .. .. .. ... ... .. ... .. 52
Amouni of inecrease

Under $1,000. ... ... ... .. e 2!

$1.000 ormore. ... ... ... B
No ehange in investments. ... .. ... 39
Decreased investments. .. .. ... ... ... 3
Change not sscertained. .. ... .. .. ... ... .. . 6

1009,

TasLe 150. Ways in which Business Owners Expanded therr Total Investments in 1950

Way ’ Per cent of
business owners
Expanded inventories. . . ... ... ... . . .. o8
New building or equipment.. .. .. .. ... ... 17
Other.. ... .. .. .. ]
NOexpamSiOn . . . . . ... ... ... ... L 42
Not ascertained whether increased investment. ... ... ... .. .. .. 6

TasLe 151, Plans of Business Owners lo Increase Capital Investment of their Businesses

Have definite plans to expand business. . .. . e 169,
Planning to expand, plans not completely definite. . ... . . . . 8
Not plamnming toexpand. ... ... . .. . .. ... ... . 69
Plans not ageertaimed . ... ... 7
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Tasus 152, Kind of Slore at which Most Food Items Purchased by Spending Unails in
Income and Oceupational Groups

Kind of store

Large store entively. ... . ... ..
Large store and market . . .. ... ..
Large store and vendors..........
Small store entirely . ... ... ...
Small store and market. ... .. ...
Small store and vendors. .. .. ... ..
Wholesale and others.. .
Vendor, ventorillo, or other £om-
binations .

Does not make purchases, or owns:

food store... . ... ... ... ... ...,
Kipd of store where purch&ses
made not ascertained .

Large store entirely............ ..
Large store and market. .. .. .. ..
Large store and vendors. . ..... ...
Small store entirely . .............
Small store and market. . ... ...
Small store and vendors. . ........,
Wholesale and others.. R
Vendor, ventorillo, or other com-

binations. ... ... .. ...
Does not make purchases OF QWIS

food store. . s !

Kind of smre where purchase&
made not agecertaimed. .. ... ...

1950 Iacome

$2000-2099 $3000-3999 | 34090—4999 ssom"ngo $7500 ot
159%, 189, 219, 269, 35%

0 3 1] 1 7

0 0 0 1 1

53 44 38 .34 25

10 12 i4 I 12

4 5 3 6 5

6 6 3 4 2

3 2 0 9 4

9 1 16 9

0 1 0 0 0
100% | 100% 100%, 100%, 1009,

Occupation of head of spending unit
Professional] Managerial Clersi:ic\elsand Labor uﬁggﬁg{;ﬁ

2% 229, 199, 15%, 15%

4 3 0 1 0

2 0 0 0 0

36 30 47 56 58

8 13 11 13 14

8 4 5 4 2

4 7 3 4 4

7 4 5 4 b

6 17 10 3 0

0 0 0 1] 2
1009 1009, 1009, 100% 100%,
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TasLr 153. Reasons Given for Falrenizing a Parlicular Store

Resson b
Personal convenienee.......... ... .. ... .. 50
Location of store......... ... .. ... ... ... ... ............... 33
Personal services {delivery, ete.}. ... ... .. ... ... . ... ... . ... ... 17
Store has everything. . ... .. ... ... .. 25
Qualityof goods. . ... .... .. ... .. .. e 16
Prices. . ... ... R, 15
Credit . ..., 10
Close personal relations with owner. 7
Babit 2
Other Teasoms. . . . .. . o 9
Reason not ascertained. ... ... ... ... ... .. 5

* Totais more than 1009 as some people mentioned more than one reasons for
shopping at particular kind of store.

Tasus 154. Eeasons Given for Patronizing Large Stores or Small Stores by Consumers

Who Do So
Xind of store
Reason Large store '
iSmall neighbor-
ploriionyeicye  Bowd store””
Variety—store has everything. . ... . ... .. ... ... . ... 19 209,
Quality of merchandise. .. ... ... ... L L 26 | i1
Personal services received {delivery, personal attention or :
other specisl servicss) . . .. .. ... .. 19 |
Prices. . . .. i 18 i3
Convenient location of store. ... ... ..... ... .. ... 11 : 45
Credit... ... ... ... ... ... . 4 ; 14
Close personal relations with owner .. ... B 4 g
Habit . 3 2
Other reasons. .. ... ...... ... .. ... ... 10 8
Reasona for shopping at particular kind of store not as-
eerbadmed. ... ... L 8 12

* Totals more than 100%, aa some persons mentioned more than one reason for
shopping at & particular kind of store.
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the Same Food Store among Income, Oecupational,

and Urban and Rural Groups

1950 Income
Shopping practice - ; e
$2000-2999 | $3000-3999 | $4000-4999 | $3000-7499 sﬁg‘:e‘“
_— |
Always buys at same place. .. .... 65% 849, 599, 3% 57%
Almost always at same place ... .. 2 2 4 2 )
Shops around at different stores. .. 27 28 28 P23 29
Does not purchase food items . . .. 6 6 g 1 6
Not ascertained. .. ... . ... .. 0 0 1 1] 2
100% | 100% | 100% | 100% | 100%
Ocecupation of head of spending unit
- — e
meessional:; Managerial gCleg:la;sand Labor ? ulg:nt;;elgygi
Always buys at same place. .. ... 669, 619, 639, 879, 899,
Almost always at same place. 6 i 1 2 4
Shops around atl different stores. .| 21 30 28 L2 27
Troes not purchase food items. . .. & 7 2 2 g
Not ascertaiped. .. ... ... .. ..., 1 1 0 0 : 0
1009 | 1009 . 100% . 100% | 100%
Kind of employer
Private Industry Guovernment 1t Self-employed
Always buys at same place. .. .. .. 679, 849 { 607,
Almost always st same place.. ... 2 4 2
Shops around at different stores. . 26 24 i 32
Does not purchase {ood items. .. .. 5 g 5
Not ascertained. .. . ..., 0 0 1
100%, 100%

100%

Always buys al same place

Almost always at same place. ... |
Shops around at different gtores.
Does not purchase food items . .. .

Not ascertained

Urban and rural families

Prban {city) (g;l’f;é) : Rural (town) SRursJ {barrio}
569, 659, A 67%
2 3 b5 2
31 27 23 &
9 5 1 4
2 0 0 0
100% 1009, 100% 1009,
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TarLe 156. Reasons Given for Buying Food [tems at One Store by those in Income and
Decupational Groups Who Do So

$95¢ lncome*

Reasons for shopping at the same store I T
$2000-2999 §3000-3099 Iuooww; $5000-7490 H1300 o

Credit. . ... . TR 40% 26% 139
Convenience . o 25 34 23
Prefer to shop Where kaown persenaliy_ 22 18 23
Close personal ties with owner of sterel 13 8 7
Variety of merchandise... ... ... ... o 12 16 22
Prices. .. ... ... 6 5 13
Owner will obtain “hard«to geﬁ” items

for his customers.... R 1 3 & 9 ]
Qther considerations. . . 20 25 23 36
Reason for shopping a,t. same pl&ce not

ascertsined . ... .. .. TR 0 0 ¢ 2
Not applicable: owns store ... 8 10 8 9 g

Kind ol employer®

| Private Industry |

Government Self-employed

Credit ... ... ... 30% ‘ 3% 199,
Ceonvenienee . .. ... : 41 26 18
Prefer to shop where known personally 19 ; 21 19
Close personal ties with owner of store 9 l § 14
Variety of merchandise. . A 12 17 16
Prices . . 8 5 9
Owner will obtain “hard-to-get”” items : 5

for his eustomers.. . . ... ... ... ... 3 7 4
Other considerations. ................. 21 14 o8
Reason for shopping af the same place :

not aseertained. 1 0 Y
Not applicable: owns store . 5 4 23

* Columns total more than 1009, as some respondenis mentioned more than one
raason for shopping at the same place.
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TapLe 157. Comparison by Income and Occupational Groups of Food Prices Where
They Skop and Elsewhere

How prices compare

$950 Income

i

$2000-2999 | $3000-3999 | $4000-2999 $5000-7499 | s”gfr:'
Lower . 169, 21% 30%, 20% 271%
Higher .. ... ... ... ... 8 11 11 16 10
About the SRIE. ... ... ... 59 54 44 54 49
Doesn’t know how prices compare 5 2 ; 1 6 3
QOpinion not ascertained. 3 3 .z e 3
Not applicable: owns food store or
does not buy food items. ... ..., 9 9 12 4 8
100%, 100%, 1009, 1009, 100%
Occupation of head of spending upit
; Professional Managerial Cleg;ia.eisand Labkor
Lower. . ... . ... ....... 23%, 249, %% 17%
Higher.. . 17 3 10 12
About the SBIME. ... ... 47 47 57 83
Dioesn’t know how prices compare; 5 4 3 2
Opinion not ascertained. . .. ... .. 2 2 2 4
Not applicable; owns food store or
does not buy food items .. .. .. B 17 & 2
100% 100%, 100%, 1009,
Kind of empioyer
Iﬁg‘:’;ﬁ Gogernment | Seli-employed | uﬁggﬁg&
Lower.. ... .. ... .. ... .. ... .. 21% 25% 19% 149,
Higher.. ... . ... ... ... e . 12 12 7 19
About the same. . . 56 50 52 60
Doesn’t know how pnces eompare 3 3 3 )
Opinion not ascertained. ......... 3 3 1 2
Not appleable: owns food store or.
does mot buy food items... ... .. 5 7 16 0
100% | 100% 100% 1009




132 SAVING AMONG UPPER-INCOME FAMILIES

Tasrk 1588, Consumer Purchase of Canned {or frazen) or Fresh }eggtabigg

Per cent o!

Purchase of Vegetables ; consumers

Always buy canned (or frozen) vegetables. . ... . . &
Buy mostly canned {or frosen). ... .. .. ... .. .. . 5
Buy sbout half canned, half frozen. . ... ... ... .. ... 1%
Buy mostly fresh vegetables. ... .. ... .. .. o L 28
Always buy fresh vegetables ... ... . e e 38
Doemnot buy vegetables. .. ... ... .. 5

100

TasLe 159. Consumer Proctice with Respect to Hamemade or Ready-made Ciﬂlhing

Practice ?&rngff;;i
Always makes own cloihing . . 4
Sometimes makes own. ... .. .. ... 30
Never makes own. ... .. 65
Not ascertained whether makes any eiotiung or buys ail read} made 1
1609

TasLe 160. Reasons for Preferring Homemade to Ready-made Clothang

Per cent of ol

Reason ! who make clothing

“Cheaper”. . . 57%,
“Cheaperandbet&ermade” . 3
“Cheaper and has better style” ‘ . 16
““Has better style, or beiter mde” {no memma of bemg chesper} 8

“Enjoy sewing and have time to sew’’ {no mention of being cheaper) 4
Oiher eonsiderations 4
Not ascertained why prefers m mai;e eiothng or W}zeth&r makes own

elothing. ... ... ... ... . ... ... 5

HO%
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TasLe 161. Reasons for Preferring to Finance Durable Purchases on the Installment
Plan or to Pay Cash

o i All those whe
Reasons for preferring installment plan ; prefer i?siailment
H pian*

H
An essy and convenient way to buy; (have use of item while paying
for it; making regular payments is better for budgeting income, |
ete.}. .
Only way the 1£ems could be acquired; {unable to save money; would
take too long to save enough money; number of demands on income
make it impossible to save up money for purchases}. ... ... ... 43
Forces saving (where emphasis is on acquiring durables versus
spending with no tangible increase in assets) . .. .. ..., .....

Other reasons. .. ... .. ... . 11
Prefers ;nstailment bu} ing, reason not ascertained... ..., ..., .. 3
Reasons for preferring o pay cash All those who

prefer to pay cash*

Cheaper (8aves iuterest charges, or price 18 cheaper). . .. cee 79%
1o not like to have debts (refers to worry and uncertamty mvolved
may not be able to make payments and lose what you have pazd

outl, ete.) R . 21
Do not Hike to have debis (refers w inconvenience, ruisance of b}ll

collectors, ete.} e 14
More freedom to shop around .................................... 5
Frequently results in living beyond one’s income. . . .. ... ... .. 1
Other reasons . [ e e : 4

* Totals more than 100% as some persons menticned more than one reason for
perierring one or the other methods of financing.

TasLe 162. Consumer Opinion of Advisability of Purchasing Items Now or Wailing

Until Later
1950 Income
Opinion Al spending
00— | $3000- | $4000- | $5000- |$7500 :
s%‘;‘99 s3999 s*1:99‘3 ’5499 moreor m;;tsmtgrDeOO
Better to buy now... . .. ... BYTLI BR9%: 529, 529%. 58% 53%
Better to postpone buying. . . 45 45 40 45 35 43
Not aseertained whether be]zeves be%ter
to buy now or postpone buying...... 4 3 8 3 7 4
: 100% 100% loﬂ%i 1009 109% 1009
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Taswus 163. Reasons Given for Buying Now or for Postponing FPurehases

Better to buy now

Expects price increases. . ... . ... . . .. e
Expects seareities. . .. ... .. . ... . . ...
tincertain how thmgs will be later on, may he worse.

Should always buy when you want or need the item not waxt for 8

better time . e

Other consxderatwns o

i Fer cent of those

i

who think it better
to buy now

37
19
g

24
4

1007

Better to postpone purchases

Expects lower prices. .

Present prices too high f(no mentlon Of expected lower pnces) o

Things too uncertsin now . T
Better to save or invest now (mentxons no spec;ﬁc reason}
Always better to save ... .. o
Should postpone; other constderatlons ,,,,, e

Better to postpone; no reason mentioned. . . . .

i
i

Per cent of those

i who think it better

to posipone
purchases
22
34
15
24
1
3
1

1009
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TaBLE 164, Amount of Income Needed, Relative lo Present Income, according to Age
Group and Size of Family

Apge of head of spending unit
Amount of income needed relative to 1930 income

1534 3544 0 4585 155 or more

Tess. o 120, 6% | 12% | 14%
Same.. . 31 14 -1 o7
More : ;
BOL-2A%0 . B 12 1
Y% .| 19 18 w15
AROLBATL 2 -1 o1 LT
6501049, .. ... ... 15 14 D16
106% ormore. . ... ... ... 2 g : 3 7
Not ascertained how much income needed.. 1 2 5 3

1009 . 100% © 1009% . 100%

Number of persons dependent on head of
spending unit

-3 4-6 7 or more

eSS .. 0% w9 119
Same ... e 29 18 13

More:
BG2AT, T 15 15 g
SRGA4G] . 16 22 15
BB 12 12 24
B5%-104% .o . 9 17 ] 17
108% Oor mMOTe. ... ..ot 5 6 3 10
Not ascertained how much income needed. . 4 ¢ ] 1
R H
100% 100% | 1009
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TasrLe 165. Opinion among Income Groups as lo Providing for Fulure

1950
Opinien ; ; ;
$2000-2090 | $3000-3999 | $4000-4999 - $3000-7499 | $7500 or
Bhould make provision 99%, 97% 97% 96%, | B7Y%
Reasons
Necessary to have basic ne-
cessities when no longer
earning a regular income (50} “dH (35} (40 (271
Does not want to depend on
others for basic necessities {28y | {40y (32) (33 {28}
To have more when older,
travel retire early, enjoy life (3} {5} {7) (6) (9}
Responsibility or obligation of
people to provide for their ;
future a2y {6 {22) {15) {16}
Should, no reason given 6 {3) (1) (2 (7:
Should not have to provide for the ;
future ; 0 1 { 3 10
Attitude toward providing for the
future noi ascertained 1 2 : 3 1 3
100% | 100% PO100%

TasLe 166. Spending Units Having Addilional Expenses in 1950

Had additional large expenses

Kinds of expenses

(Other emergency or extra expenditures. . . . ... . ... .. ...
Kind not ascertained. ....... . ... . e

Did not have additional large expenses. ... ... ..
Not aseertained whether had additional expenses. . ... ... .. ...

56%
26%
8
6
2
3
3
2
3
3
43
1

100%
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TasLe 167. Make of Car Guwned

Per cent of
Make of car all car owners
Cadillac; Lincoln . ... o &

Buick; Packard; Chrysler; Pontiac; OIdsmobﬁe Ie Boto; Dodge;

Hudson.. ... . ... .. 53
Studebaker; Kaiser; Nash. ... ... . 10
Chevrotet; Ford; Plymouth. . ... ... . ... . ... .. ... . .. .. .. 26
Other makes. ... .. 3
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METHODOLOGY

Research Method

The sample interview survey method was employed in the present study.
Briefly this method involves interviewing a selected sample of peopie, who
are representative of the population to be studied; the population in the
present study is all families in Puerto Rico with 1950 incomes of 82000 or
more. Within the lirmnits of sampling error, facts and opimons collected in
interviews with the heads of selected families are representative of facts
and opintons which would have been obtained i every family in the lsland
with incomes of $2000 or more had been interviewed.! A specific description
of each step in the survey process employed in the present research follows,

The sample

The objective of the sampling process was to select a group of people for
interviewing who would be representative of all the spending units in the
Island with incomes of $2000 or more. This was accomplished by making
use of information accumulated by the Bureau of Labor Statisties in the
Puerto Rico Department of Labor. The Bureau periodically conducts
studies of the employment status of the Insular iabor force, and for these
gtudies employs an area sample of approximately 6000-7000 dwelling units.
In selecting this saraple, the Bureau stratifies its primary sampling units
{(one or more muricipalities) by region, degree of urbanization, and, in the
coastal areas, by the nature of the principal industry. An over-all sampling
ratio of 1/70 is used, so that the BLS sample inciudes every 70th dwelling
unit in Puerto Rico. Interviewing is done in each of 24 places, including
each of the major cities.

In its study conducted in February 1951, the Bureau of Labor Statistics

! Bub-samples sre also representative, within the limits of sampling error. That
is, when the sample is subdivided inio businessmen, clerical workers, laborers, etc..
figures based on the sample of businessinen may be considered representative of all
the businessmen in Puerto Rico with incoines of $2000 or more. Of course, the number
of cases of businessmen is small; sampling error is greater for sub-sections of the
sampie, and resulis wust, therefore, be interpreted with more caution, but the sub
samples provide unbiased estimates of the groups which they represent.

138



METHODOLOGY 139

added questions concerning income to its basic interview schedule. When
the study was completed, therefore, it was possible to make up a list of all
the dwelling units in the sample where the occupants had a total 1950 in-
come of $2000 or more. If this list were complete, it would constitute an
unbiased sample of the Island’s upper-income families—including every
70th dwelling unit whose income totaled $2000 or more.

The BLS interviewers were not able to obtain income data from every
dwelling unit which fell into their sample—due to refusal, not-at-homes,
illness, etc. When they could not get the income data, interviewers made a
rating of the dwelling unit, indicating whether, in their judgment, the dwell-
ing was probably occupied by people with incomes of $2000 or more.

For the present study, the list which was made up by the BLS included
689 dwelling units—596 which were known to contain oceupants with in-
comes of at least $2000, and 43 which were rated by interviewers as prob-
ably contalning such occupants.

Some of these dwelling units were discarded from the present sample be-
cause there were several spending units in the dwelling, and although the
incomes of all the spending units taken together tosaled more than 2000
no single spending unit in the dwelling had an income as high as this.? The
losses from the original sample list were as follows:

Original number of dwelling units 689
Not eligible—no spending unit with income of $2000 or more 42
Vacant 11

Total dwellings at which interviews should have been taken 634
Not at home after repeated ealls (including several families travelling

abroad) 11
Interveiwer could not locate dwelling 5
Refused to be interviewed 15

Total dwellings at which interviews were taken 603

Thus interviews were taken at 95 9% of eligible dwelling units—2 % were
lost through refusals to be interviewed, 3 % through inability to locate the
respondent. There is another possible source of incompleteness in the
sample: the BLS interviewars, in rating dwellings where they were unable
to obtaln income data, may have rated as under $2000 some dwellings where
the occupant actually had ineomes higher than this, and in this way, some
dwellings probably were not included in the original list which sheould have
been included. It is impossible to estimate the magnitude of this error—
whatever bias it introduces would be in the direction of under-representing
the group who are just over the $2000 dividing line.

The dwellings found to be eligible (because they contained spending units
with incomes of $2000 or more) constitute approximately 10 % of the dwell-
ing units in Puerto Rico.

2 For definition of a “‘spending unit?’ see page 144.
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The sample is highly concentrated in urban areas, as might be expected.
About three fourths (73 %) of the dwelling units containing spending units
with incomes of $2000 or more are in urban sreas; and over one hall (56 %)
are from the San Juan Metropolitan area.?

A very large proportion (91 %) of the dwellings selected contained only
one spending unit. In multiple-spending-unit families, all spending units
were interviewed, even if the secondary spending units had incomes of less
than $2000, so that data could later be computed by family units rather
than spending units if this should prove desirable. However, for the present
report, secondary spending units with incomes of less than $2000 have been
excluded, and the final sample includes 630 cases, of which 603 are primary
and 27 secondary spending units.

Time and budget did not permit the exact computation of sampling
errors. Formulas for the sampling error of simple random sampling are not
directly applicable, since the BLS sample was both stratified and clustered.
The stratification presumably reduced sampling error somewhat, and the
clustering presumably increased it, but the magnitude of the effect of these
two factors on the final sampling error (and whether they approximately
cancel one another) is not known. In computing the sigmficance of differ-
ences for the present report, formulas for unrestricted random sampling
have been employed, and fairly conservative confidence imits have been
used (1 % level) for designating which differences are to be considered sig-
nificant.

The Interview Schedule

Questions used ranged from quite detailed specific questions, such as,
“Do you own a car?”’ to more general questions designed ‘o permit free re-
sponse concerning a specific subject or behavioral act; for example, “In
your kind of business, if a person wanted to expand his business what things
do you think would stand in his way?” It was often necessary to use a num-
ber of specific questions to measure one variable, such as the amount a
family spent on purchases of household durables during a given year. Rather
than to require, or expect, the respondent to sumrarize for the interviewer
the approximate amount spent for all such purchases during the pasy year,
he was asked, first, whether or not he bought any household items, such as
furniture, a refrigerator, etc. If such purchases were made, he was then
ssked what particular things were bought and the price paid for each item.

Two main principles were followed in the choice of question wording.
One was to make the ares of inquiry, or information sought, as specific
and clear in meaning as possible, to avold ambiguity in the subject under
discussion; and two, to avoid the suggestion of “right” or *wrong” answers

fincludes San Jusn and Rio Piedras Municipios.
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to questions, thus permitting the respordent to state facts or opinions which
reflect his own personal situation or positien. So that comparisons could
be made with certain consumer actions in the United States, questions to
obtain similar items of information were used and exact question wording
employed in the United States surveys of consumer finances (within the
limits of translation) was used when it was evident in the pretest or “trial”
interviews {(discussed later) that the question was applicable and workable.

Schedules in both 8panish and English were necessary to accommodate
all families included in the sample. Careful attention was given to main-
taining exactness and clarity of meaning of the questions in both languages.
This was done primarily by getting agreement among all the staff members
on the project and by selected testing of question meaning with other staff
mermbers of the Social Science Research Center, and qualified people outside
the center. The questionnaire was originally written in English, and then
translated into Spanish. Theun s bilingual person translated the Spanish
form back into English, a process which permitted a check on any changes
in meaning which had oceurred during the translation.

The questionnaire was subjected to a thorough trial or “pre-test’’ before
actual collection of data was begun. The purpose of the pre-test was to in-
sure that the question could be understood; also to see that the question as
worded established the frame of reference relevant to the particular vari-
able being measured and did not detract from the level of rapport required
to obtain or maintain the cooperation of the respondent in the interview
situation. The sequence of questions also is important in achieving this
iatter objective. The pre-test was accomplished through interviewing a
number of families who were drawn from the same groups who would be
represented in the final sample of families. Necessary changes and modi-
fications were made following each pre-test session with a group of families.
Each question in the exact form in which it was inciuded in the final ques-
tionnaire was tested in the “real” situation with a group of families before
full scale interviewing began.

Interviewing

A staff of 18 persons carried out the interviewing of the families included
in the sample, The group was selected from different areas of the Island to
facilitate interviewing in the widely separated sample points. A one-week
intensive training session {or the whole group of interviewers preceded the
actual interviewing. Training had two particular emphases: first; to develep
understanding of and skill in non-directive interviewing using specifie ques-
tions; and second, to develop an understanding of the over-all objective of
the research and the specific objectives for which the individual guestions
were designed. The training process was carried out through group dis-
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eussion, supplemented by explanations by the training leader and written
materials. Bach interviewer had interviewing experience during the frain-
ing; first through interviewing another staff member of the project i group
interview sessions in which the whole group discussed techniques and prob-
lems demonstrated in the practice session, and second, by interviewing a
family selected at random where the situation was fully represeniative of
the actual interviews he would later tske. Results of their individual ex-
periences in the actual interview situation were then discussed by the entire
group of interviewers and other project staff members.

Interviewers were given specific addresses of dwellings a1 which inter-
views were t0 be taken. An interview was taken with the person in each
family residing at the dwelling selected who makes the major financial de-
cisions for the family. Interviews were usually made in the home; if the ap-
propriate person {0 be interviewed were not at home on the interviewer’s
first call an appointment was made to see him &t a later time, or calls back
were made at a tune better caleulated to reach people who were not in at
the time of the first visit. Interviews required on the average from one hour
to one and one half hours. Interviewers were instructed to use a generally
uniform simple explanation of the study and need for the respondent’s
participation, and to assure the respondents of individual anonymity. In
addition, each interviewer was furnished with copies of a personal letter
from the Director of the Bocial Science Research Center to each respondent
selected for interview explaining the purposes of the research and the {act
that information received from individuals would be treated confidentially.

The interviewers recorded, in appropriate blanks on the prinied ques-
tionnaire, the responses to questions requiring a “yes” or ““no’’ answer or
reports of dollar-amount figures. Responses to attitudinal and opinion ques-
t2ons were recorded as nearly verbatim as possible in a separate notebook.

Editing and coding

Schedules were mailed 1o the central office as they were completed by
the interviewers. They were reviewed for completion of all items, and for
internal consistency of dollar amounts reported. For example, if amounts
spent plus amounts saved exceeded income, the interviewer was asked to
reconcile the difference by again visiting the respondent to clarify ques-
tionable amounts reflecting either a reporting or recording error in the initial
visit. In addition, if necessary financial information were lacking because an
ttern had been omitted in the interview, the interviewer was agked to re-
visit the respondent and obtain the needed information.

The interview data were classified according 1o a series of numbered code
categories; the appropriate number, reflecting the particular classification
of & response, was recorded on a special form which could be used in trans-
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ferring the number classification to Hollerith cards for IBM tabulations.
A staff of six people coded the interview data; each interview had a total
of 179 separate code items. Many of the codes did not involve judgment
on the part of the coder but required accuracy in assigning the correct code
number to the interview information—in some cases this involved trans.
ferring directly the information reported in answer to a specific question;
in other cases it involved obtaining a resultant amount derived from addi-
tions or differences in a number of specific amounts.

In coding the responses 1o attitudinal and opinion Hems the coder was
required to make judgments as to factually and psychologically different
responses based on general principles and understanding of category defi-
nitions developed in the training and early coding sessions. The number and
specificity of such categories was based on the vanation in responses ob-
served in a large sample of interviews and the amount of detail required in
the analysis of survey findings. To take account of errors and differences in
coder judgments, a system of “check coding” was followed. This involved
an independent coding of the same interview by two persons; differences in
coding and understanding of category definitions were discussed and rec-
onciled. During most of the coding, every fifth interview was indepen-
dently coded by another person and differences discussed. In the latter
stages of coding it was necessary to “check code” only every tenth inter-
view. The percentage of difference in judgments in terms of maximum pos-
sible differences which could arise reflects a high degree of agreement in in-
dependent coder decisions and judgments. In most items the percentage of
error or differences in judgments was less than 5 % and in no instance ex-
ceeded 16.3 %,
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DEFINITION OF TERMS

Spending unit. All persons who are members of the same family (related
by blood, marriage or adoption) living in the same dwelling and who depend
on a common or “pooled” income for major living expenses. In some
instances there is more than one spending unit within the same family.
However, the word “family,” in this report, is used interchangeably with
the word “‘spending unit”’ as no separate analysis is made of family units
which combine multiple spending units within one family unit. A member
of a family will be considered a separate spending unit if he (a) is at least
14 years old; (b) earns at least $18.00 a week, and (¢) contributes less than
half of this amount for family living expenses.

Head of spending umit. The person who makes all or major financial
decisions for the spending unit (in most cases this is the chief WREE earner).

Consumer durable goods. Includes consumer non-perishable hard goods
such as household items of furniture, refrigerator, washing machine, radio,
vacuum cleaner, etc. or automobile. “Household” durables when used in
bhis report designates inclusion of all durable items except a car. Clothing,
house furnishings such as draperies, china, etc., are not included in “dur-
able goods.”

Liquid assets or liguid holdings. Amounts held in Government Bonds
(Series A-F); in bank deposits (checking or savings accounts), postal saving
or amounts kept in cash (except amounts kept for regular current use).

Installment purchases and installment credit. Purchases (usually of auto-
mobiles and other durable goods, house furnishings, clothing, lewelry, etc.)
bought under contract stipulating monthly payments and granting the
seller the right to recover the item if the purchaser defaults on payments.
Purchases, and credit ensuing, exclude purchases bought on regular credit
accounts with stores (usually payable within 90 days and not nvolving
interest charges).

Personal loans or borrowing. Borrowing from banks, credit or loan or-
ganizations, or private individusls.

Income. Money earned for personal services rendered or in interest,
dividends, bonus, unemployment compensation, pensions, etc. Excludes
gifts of money, inheritance, lottery winnings, money received in repaymeni
of loans, (except interest earned), in sale of assets or lump-sum cash re-
ceipta from insurance policies.
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QUESTIONNAIRE

Social Seience March 1951
Research Center

University of Puerto Rico

Office PC.___
Use S8U0.C
Only

STUDY OF BAVING AMONG UPPER INCOME FAMILIES IN PUERTO RICO

Fuce Sheet 1—1nroruaTiON aB0UT THE Dwrerrine UniT

Interviewer interview No Date
Municipio Barrnio
In Town, City, oR UrBan Barrio Ir OreN CountrRY
Town or City Block No. Begment No.
Address or Description of Dwelling__ |E. D.
Apte Now
1 2 3 4 s 6 7
{If yes) {1f yes)
D?Slg E'e Does h
she (3 OE
g Does be
. %3 {she) :
How many people, 14 years Famil FECELVE {she} keep 5 Spending | Respondeat
#f age and pver, Live heve? Uait No, |CF MDE DI 4 e Bnances contribute Unit No. {check)
week from ; less than
any scparate one-balf?
source?
Hear oFr DwELLING H — m — 1
Unsr

(List in same order on all face sheeis for this dwelling unit)

* If yes, that is, if he {(she) contributes less than one-half to the family’s main

living expenses he {she) is s separate spending unit. If No he (she) is not a separate

gpending unit. The main spending unit should be pumbered “1”. Number each
additional spending unit in the housebold; 2, 3, ete.
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i

11.

12.

13.

14,

16.

7.

Faee Sheet I1-—INrFOoRMATION ABOUT Srexping Unit INTERVIEWEL

. Do you {817} have any children less than 14 vears old?

(If Yes) How manvy? {All Children in 8073

. Besides your (wife, children, other members of ‘ii ) cio you haw muy Diher rels

tive who does not live here and who is dependent on yvou {or more than hall of hus

living? ;E\_mzéi FOW;Q! ;Twog !Three‘ E\fi{}m than 3

Oceupation of Heav of spending unit: What w your {hs; cccupation®
What kind of work do you (he) dor ..

(If unernployed or retired) When you are s\wem} M;rkn:g what Kind of m:r& e
you do?

11a. Do you work for yoursel or for someone else?

If head 1s [Self[ !Sameone eisei
wOrking now

11h. (If someone else) What kind of a business do you work :
for? -

Were vou doing the same kind of work (Unemployed, retired) during 19507
12s. {If No) What did you do then’ . _—

Age of Han [18-24)  [m34) [341] [1851 o585, [Boor over

Edueation of Hean: How many grades of school did you {head) fimish~

{Cirele the highest grade completed:
Nope | 2 3 4 5 6 7 %5 & M il 1% imore
14a. {If 12 or more} Have you {head} atiended s college or university?

. ! . E— :
. Are you {head) a veteran of World War 11?7 | Yes! [No;

Sex of Heap 23}‘13.11% iWDmani
Bex of RespoNDENT IM&BQ iWomaﬂé

Call No. | 1

i more {apeciiy} ]

“Time of Day

Day of Wesk

Reaults

Burino Hasirs

1 would like to ask you s few guestions about how you buy food and other ilems.
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18. Do you {or does your wife} usually buy food at the same place(s) or do you

{or does she) shop around and semetimes buy in one store and somtimes in
anoiher?

{1 usuaily buy at same 183, How does it happen that you do this?
plate or places)

18h. Have you ever thought of buying elsewhere?
Yes Ne
18c. (If yesy Why didn’t your.._

19. At what kind of store do you buy most of vour food?

Liarge stores (such as Plaza Provision, PRACO, ete
cm—narket

em8mall stores (neighborhood;
other (specify;

20. Why do you buy at this Kind{s) of store?

21. How do you think the prices you pay for things you buy in this kind of store
compare with prices in other places?

22. Would you tell me something about how you buy vegetables. Do you buy canned

{or {rozen) , fresh sorboth kinds 7
{1f botl 225, About whal part of the vegetables consumed by your family last
kinds: week was canned {or frozen) and what part was fresh?

mostly caonned (or frozen; .
about half canned and half fresh
mostly fresh

23. When you buy canned foods 1o you usually buy the same brand?

always the same
almost always the same
sometimes the same
never any particular brand

24. Now, would vou tell me something about how you (or your wife} buy clothing.
Troes she (or do you) make her owa clothing or does she buy most of the ciothing
ready made?

Always makes own_____sometiees makes own pever makes own

{1f makes some or 24a. Why do you prefer making your clothing?

all clothing?

Masor ExpuNDITURES AND BORROWING

25. Now about items such as furniture, a refrigerator, radio, housebold appliances
and 80 on—did you buy snything of this nature during the past year, 18507

(I Yes} What did you buy?
[Nothing

25a. Anything else?
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If Name of Purchase
bought
any 26. About how much did the cost? | $ $ 3
durable ‘ e :
goods 27. Did you pay it all in cash or did C_1 LT . C._1. |
in 1950 you buy it on the installment plan
If in- 1 28. How large a down-pay- | § . 1 $
stall- 1 ment did you make? :
ment ; i .
} 26. How much did you pay @ § $ 3
! off in installment pay- |
! ments in 19507 [

30, Aside from the article(s) we have been talking about, was thers anything that
you bought on the installment pian last year, in 1950, such as jewelery, things
from Sears and so on? (I ves) What was it that you bought?

Nothimg ...
If bought some- 30a. Did you owe some money on it at the end of 19507
thing else on in- Yesa No_ ..
stallment (If yes} How much did you owe? - S -

31. Do you expect 1o buy any large items (such as furniture, radio, refrigerator,
ete,) during the next year or so? &

3ia. (If yves) How do you plan to finance this?

Instailment plan All cash Some items on installment, others
with eash
32. Do you own a car? One Two Three or more None ..

32a. What maks?
32b. What year?
32¢. Did you buy your ear new or used?
33 When did you buy it?

If bought in {34, What was its total price? ... ... U SR
1850 35. Did vou trade-in or sell & ear in 18507

[Tradein]  [Soid] j

3. If Traded-in or sold:
How mueh did you get on the trade-in (sale)?. | I S
. Iid vou buy the car on the installment plan—or did you use
only your own cash?

{Cash| [Installment

38. If Instaliment:
How large s cash down-payment did you make {in addition to
trade-in, if any)?. T i S
39. That mesns you had abom s____.___ 1eft to pay after you
made your down-payment {and trade-in). How much of that
did you pay off in installment payments in 1950? §______

8




Asx LvERYONE

40. 1o you expect to buy & car in the next year or 867

{I{ ves or 1t
depends)

(f Yea;

41,

42.

43.

44

How do you expect to finance it? Will you pay all cash or buy
on the instaliment plan?

Cash  Instaliment plan_____ Deon’t know
During 1950, did you make any installment payments on things
like sutomobiles, furniture, household appliances, clothing and

80 on that you had bought before 19507 iYes

About how much did you pay in these instaliment pay-

ments during 19502 . 3
About how much éld you have left to pay at the end of
the year, 19507 e 1

45. When peopie need a fairly large item such as furmture refngerator radio, and
80 on, they can either buy 1t on the installment plan or wail until hey can pay
cash. Which do you think is best?

Buy on instaliment plan. . Wait and pay cash

46. Wh\; (io you think this is best?

47. (lfR has pot talked about the installment plan} What do you think of the
instaliment plan as & way of purchasing these large itema?

Housing anp OresR ProPERTIES

4%, Do you own your home or pay rent here?

Owoo_ Rent_______ Neither___..__
4%. (If owns) When did you buy or build your home?
1 bought a(} How mueb did you pay for it? §_
during 1950 51, How did you finance it? 1 mean, did you take out s morigage,
or what?
52. (f mortgage or other borrowing) How large a mortgage did
you take out? {How much did you borrow?). ... .. ]
53. What was the rate of interest? . ___ %
Ii owas 54. Did you make any mortgage paymeunts on your home during
home 19502
55. (1f Yes) How mueh were your mortgage payments altogether
in 19507 e Y S
56. Can you !,e}l me how muck of this was payment on the
principal? {Exclude both interest and taxes) . .. .§
57. 1Did you have any expenses for additions to the house repairs,
upkeep, ete., in 19507 No
58, (1f Yes) What kind of rep&n‘ or additions did you make?

Type of repair, addn;en
ete, :

]

59. How much did youf | |
spend for [ ! $ $

149
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Ask of all home owners who hought their home before 1950
80. Could you tell me what the present value of your home 187 1 mean about wha!
would it bring if you sold it today?. .. .. .. T L S

ASE ILVERYONE

61. Do you own any other real estate, such as anocther house, an apsrtment house.
a sumuer home, & farm, or a lot or agy commereial property?

(If Yes) 62. What kind of property is that? N
$3. Did you buy any of this property in 19507

If bought other . How much did you pay for t?. ... . . . s .
real estate in . How did you finance it? I mean, did you take out s mort- |
1950. If more gage or what? .

ar

thar  one  ask 66. (If mortgage or other borrowing) How large a mortgage
about each did you teke out? (How much did vou borrews) §._
Lﬁ?' What was the rate of interest? 9

1f owns other 6%. Did you make any mortgage payment on this property.

I eatat [ T
fond estate during 19507 Yes No:

{If Yes; 64. How much were your morigage pavmentis !
altogether in 19507 . g
70. Can you tell me how mueh of th;s W4S pay-
ment op the principal? {Exelude both inter-
est and taxes). . .. NP S
71. Did you have any expenses for additions 1o |
the property repairs, upkeep, etc., in 19507

{If Yes) 72. What kind of repair or additions did you :
make?

Type of repair, addifion, etc.
73. How much did you spend
for. . ,,,_3 -1 - 8

74. Did you sell a home, or land, or any other kind of real sstate during 19507

(If sold sny prop- 7T5H. What was the price you sold it for? R S
erty during 1950} 76. Is any of this money still owed to vou?

{if Yes) How much? - S
77. I3id you have a moriageg on that property?
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(If Yesa) How large was the rmoortgage at the time it was

gold?.. ... ... . ... S - S

7%. Do you expeoct to build or buy a house, or buy some %and or other real eatate,
in the next year or so?

{1l expects to buy  ]79. About how much do you plan to pay for it?..§
or build} 80, How do you think you wili finance it—will you bor-

row any part of the money? [Yes |Not

(If will borrow) About how much will you probabily bor-
TOWE. . b

O1usrR BorrowiNGg axD DEBTS

£2. Some people borrow from a bank, loan corapany or private individual. Did you
borrow auy money in this way in 19507 (other than borrowing for housing, cars

or durable discussed eariier} iYes! L;’fo

{If Yes) %3, About bow much did you borrow?. . .. ... .. $_
4. What was the rate of interest of the joan?. . §
85, Did you make any payments on this {or these) loan

during 19502 [Yes| [No]

{If Yes) &6. How much did you repay?....$%

87. Did you make any payments on old loans of this kind during 1950, 1 mesu,

mouney borrowed before 19502 . . IYes lNo‘

(If Yes) &8. About how much did you repay?. ......... $
%9. How much did you have left to pay on these old
loans st the end of 19507....... .. .......8

90. Ind you lend any money (aside from mortgage) during 18507 Yes% INo!

{If Yes) 91. About how much did you lend?. . ... .. . . ... ... $
62, In 1950 did anyope repay you money they owed to you? {Inciude repaying of

loans made previous to 1050; Yes|

(If Yesy 93, How muech was that? ... .. . -
94. Do you have charge aceounts with a grocery store drug store or other stores

{If Yes) 95. Did the amount you owed on these accounts increase or decrease
during 19507
Increased. ... Decreased Remained about the same
86. (If increased or decreased) About how much did they
(increase §_.___.._.) {decrease § )7
97. About how much did you owe on these accounis at the end of
19507 §




AsK LYERYONE

98. We have talked aboul several kinds of expenses. During 1950, did you bave ans
other large expenses which we did not talk about, such as travel, education of
children, weddings, hospitsl bills, or other emergencies, snd s on?

99, In order to gel an accurate picture of how the people are getting along fGnun
eially we nesd to know the income of all the families we interview in the siudy
Would you tell me what your total ineome wag in 19507 [ mean, ineluding vours
and {other members of the spending unit) &

laquin AsseET Houvixgs

We want to find out something about the amounts people put inte different form:
of savings during the year, 1850, We would like to consider first of sll, the smoun:
you had on January 1, 1951 and then compare it with the amount you had a yen:
earlier than that, January 1, 1950
100, Did yeu have any U.3. Government savings bopds at the beginmng of 19517

How about (81} did they have any of these bonds Jan. 1, 18517

1f bad say (101, About how mueh did you own in regular savings bonds (A-F)
A-F bonds at the beginoing of the year, maturity value, thai 1s? I mean,’
January, including the bonds your . (83U} had 100? - S
1951 . , : s (15 ey
102. Did you get any of these bouds during 19507 {3 ves) iow
many did you (8U) get? {(Maturity value} (Subtract] §. .
Hesult &
103. Bome people used some of their bonds lasi year.
Did you £{SU) eash any of your bonds in 19507 :
{1f yes) How many? (Matunity value) CAdd s
{enshed: |
183. That means you had at the beginning of 1951 {(eopy from Q. |
Wy . i SRR
1951 :
in bends and you had a year before that abows $__
1950 :
Does that seem about nighi?
if had oo 105, Dd vou {8U) have any saving bonds at the beginmng
A-F bonds, of 19507 (Yes! |No
Jan. 193] : {1 yes) About how muech did vou have” b S

16, At the beginning of 1951, did you {8U} have apy U 8. Government bonds that

pay interest eurrently? %‘{esf iNa,

U had inter- §1C‘T. About how mueh did you {BU) have in such bonds at

8t paying 5 the beginning of 19512 i ST —
bopds Jan. 108. About how much did you (Bl have in such bonds a
1951 ¥oar before that, at the beginning of 1850¢ - S
Toual 185] and a year before holdings of Govern-
ment Bonds
s 3
(1951 {1956



From previous page, enter total January 1951 and year be-
fore holdings of Government savings bonds .

106. Some people keep savings accounts 1n a bank. Dld you

(8U} have a savings sccount in a bank at the beginning

of 19517 [No|  (if yes) Did you have more than

one sccount?

If had savings ac- |110. About how much did you have in

aecount(s) in bank vour savings{accounts) on Jan. 1, of

Jan, 1951 thigyear? ... .. ... .. . ... ..

11l. About how much dld vou have in
your savings account {accounts) a
vear before that, Jan. 19507

if had no savings 1112, Did you (8Y) have a savipgs ac-
account(s) in bank couni in a bank at the beginning

Jan. 1951 e T
of 19507  [Yes,  |Noi  (If yes

How much did you have in it at
that time. . .

113, Did you have any money in & postal savings account
at the beginning of this year, 19517 (R & BU}

If had postal sav- 114, About how much did you (SU) have

ings account, Jan. | in these aceounts on January 1,

1951 19517 .

115, Bow much did you hzwe in tbese at-
counts a year before that, January
1, 19502

118, Pid you have any money in postal
1f had no postal savings on Jan. 1, 19507

i ar. 1951 ] [
ssvings, Jan. 195 éYes;i INO] (f yes) About how

17. At the beginniag of 1951, did you (S8U} have a checking
account with s bapk? !Yesl ;I\o (If yes) Did vou

have more than one account?

} had a checking [118. About how much did you {8U) have
aceount, Jan. 1951 in your checking aceount (s} at the
beginning of 18517,
110, About how much did it run s year
pefore that time?. ...........

ing account Jamn. at the beginning of 19507

1 had no check- !120. Did you have a checking asccount
1951 ;

L JYesl [No| (f yes) About

153

] much did youhaveinitatthattime?. ..

Jan, 1850 Jan 1930

N S, S

Y T



12l. Bome people save by putting their money away in some
safe place in the form of cash. Do you save in this way?

é;Yes% Noi
{H yes: 122. At the beginning of this vear, how rouch did
vou have put aside In the form of eash’ S
123. How shout s yvear before that, how much did
vou have in the form of cash savings’ -
Enter totals here § - S
1851 195
124. Now sdding sli this together 1 find that you had § 10 bonds and de
posits at the beginning of 1951 and §__ . at the beginning of 1850 You
{added, used) about $ _____ to {Irom} vour savings. Is that aboul right~

i total assets 125, What sort of things did you use this money for? -
less than year -~ et
ago

If had assets at 126, What are vou planning to do with this money you have ac
beginning of mulated in bonds and in the banks? —
1958

Write answers 1o the following questions {127-1343 in your notebook

127. Suppose a person has some money over and abeve what he neads for his e
penses. What do you think is the beat thing for him 1o do with it
Put it in the bank, _.
Buy governmeni savings bonds with 11, ..
Put it in postal savings, or ..
Keep it in the form of eash?
12%. Why do you make that cholee? S
128. {¥or each item not mentioned; You didn™t mention .
What do vou think of them?

130. Ide you know about the Christmas Club? [ Yes) E‘?;

If kpows about the 131. What do you think of this plan of saving?

Christmas Club 132. Do you have a Christmas Club Baviag account?

133. If the Insular Government issued small-denomination bonds that pay 1w
terest, do you think you would want to purchase soms of thess bopds?

134, Why do you think vou would {or would not; want to buy them?

OTHER Assgrs

135. Do you (R. & S1J) earry any life insuranee? ?’Xesg ;Nﬂ?
{3 Yes) 136, How much did you put inte life insuranee payinenis alic.
gether dunng 16507 I S
137. During 1950, did you cash in any insurance policies or did vou receive
any one-time cash payment from an insuranece Poliey?

(1f Yes; 138. How much did you receiver . . - - S

134, Dhid say of your ineome (R, and BU) go into a retirement fund?

Fo

1
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(If Yes) How much went inte it?. . .. ... .. ... ... .3
140. During 1950, did you (R. & 80} mhemt any money or b(}ﬂdS or dld you
receive any large gift of money or bonds or win a lottery prize?
{If Yes) About how mueh? . . -
141. De you own any stocks or bonds (not mcludmg D . savinge bondg)?

YesE Loj

I owns 142. Is it stock that is sold to the general public or stock in a pri-
stock vately owned corporstion?

143. Are any of these stocks or bonds in Insular Industries or
Corporations?
All Insular
None
(1f any Insular} 143s. In what kind of industry?

Most Half Lesg than half

144. Did you buy or sell any stocks or bonds in 19507 I mean not counting U. 8,
(overament bonds.

bought sold both bought and sold neither
If bought 145. About what was the net difference between the amount you
and/or gold paid for the securities bought last year and the amount you
stocks received for securities sold?

Purchase greater thansales (net) (or purchase only). . §
Sales greater than purchase (net) (or sales only)... &

v =
146. Do vou have any money invested in mortgages? 1Yesg Noj

If has money 147. Did you invest any of the money during 19507 Yes
invested 1n No
mortgages (Xf Yes} 147a. How much did you lend during 1950 in the
form of mortgage loans?. ... .. ... B ..
148, How much did vou receive in payment from mortgages during
19502 . . R S
149. How muck of this was payment on the prmclpal. -

150. D)o you own a business or have part interest in a business? {1 mean in usnin-

corporated business;. iYes% !NOE
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If owns & |151. Aside from the money you may have taken out of the business
business or in the form of salary or profits, was there any additional profit

has part in- which you left in the business? E:;;J @

terest
(If Yes) 152. About how mueh did you leavein?  $
153. Druring 1950, did you put any sdditional money into a business
(besides the profit you left in) by enlarging your business or

investing in new business? Yesl E

{If Yes) 154. About how much did you putinf. . Fes
(If left profit in, or in- 155. What did you do with the money you
vested new money) left in {pui in) the business’?
Expanded inveniory
increased accounts receivable
New building, eguipment
Other {specify;}

186. During 1950, did vou take any money out of business by li-
quidating business assets? (not counting profits taken out)

Yesi lNo
(I Yes) 157. About how mueh did you take out?. $__
158. About how much is your interest in the business worth? Is it
approximately: . SR
junder $3,000~’$5,000—l$m,000~3315!00& $25, 000~
Is1,000 4,099 19,509 114,999 124,000 lor more.

Asx oF Arl, PErsons Wao Own A Fany

159. During 1950, did you use some of the profits from your {arm of some additional
money {exclude business profits and investment mentioned in questions 151-
133) to incresse your investment in the farm? 1 mean other than buying new
property 01 aRy repairs or new construciion.

{1f used pro- 180. What did vou do?

fits or Dew Bought new truck, traclor, ete.

money to in- i Planted acreage which had not been cultivated be-

crease farm | {ore

investment) | Other (specify)
j1§2. About how much did youput in?. ... .. 8

162. In 1950, did you take any money oul of the farm by liquidating farin assels’
{not counting profits taken out or sale of land}

(If iquidated farm assets) 163. About how much did youtake out?. $ -
164, Could vou tell me what the present value of your farm is? I mean including land.
buildings and machinery. What would it bring i you sold it? B T
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165,

166.

167.

QUESTIONNAIRE 157

INVESTMENT

{For all of the remaining guestions, write answers in notebook)
or Tuose Wao Have More Taax $500 18 Liqguin Assets or Weo Have In-
vESTMENTS IN RualL Estare (Nor Iscuupine Owy Homz) or BECURITIES
Of all the ways of investment that are available to a person these days such as,
real estate, stocks or bonds, mortgages or a business of one’s own, which do
you think is the best way for a person to invest his money?
Real esiate Btocks or bonds Morigages
165a. Why do you make that choice?
165h. (For each not mentioned) You didn't discuss. ... What do you
think of that?
{If not mentioned) 165¢c. Which do you think pays the best returns?
165d. Which do you think is safest?

In general, do you think a man is better off to own stock in an industzy here
on the Isiand or in Industry elsewhere?
(If indicates 166a. Why is that?
Puerto 166b. In what kind of industry?
Rican indus-
iry;
As vou know, in the past few years there has been quite 2 large industrisl de-
velopment here in Puerto Rico. Do you think an investor would find it to his
advantage or disadvantage 1o invest his money in some of these manufactur-
ing enterprises? Why?

Business

If not mentioned) 168. How about if the Government guaranteed invesiment

ASE
172,

in maeufacturing enterprises, do you think sn in-
vestor would then want o invest in such industry
dustry here?

Ask people 169, You have told me that you have been putting your money
who now in- mo. , do you think you will inake any changes in
vest in Real ithe next year or so in the way you invest your money?
Estate (If plannag to change 170. What kinds of changes will you
Stocks, make?
Mortgages (If not planning to change) 171. What kinds of things
or own Busi- would cause you to con-
ness sider changing your in-
vestment from...........
.. (copy kind of invest-
ment as in Q169) to some
other kind of invesiment?

DEecisions oF Business MEN
Oxuy oF Trose Wuoe Ows A BusiNeas

You have told me that you own your business. The bhusiness man has to make

many kinds of special inancial decisions that other people do not have to make.

1 would like to ask you a few questious about how you dacide on some of your

business policies. For instance, would you tell me something about how you

decide what price to charge for the items you sellr

{If R. is producer) 172a, How do you decide how much toadd to the total cost
of preduction?
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{if retail; 172b. How do you decide how much to add to the whole
sale price?
173. How muech difference do you think it would make in the sumber of cuslomers
you have if you lowered the price on a few iteins or ran specials more often?
174. As far as you are concerned, would you prefer to run s business with » small
volume and fairly large margin or one with s larger volume and somewhat lower
margin?
174a. Why do you prefer this?
175. In vour kind of business, i s person wanted to expand his busipess, what things
do you think would stand in his way?
176. What things do you think would make it possibie and worth s while to expanst
his busipess®
177. How sboul you, do you have any plans to expand your busipess?
{If Yes) 177a. What do you plan to do?
177b. About when will you do 1t?

AsE BEVERYONE

Now I bave a few general queshions about how you ieel about some things

178, Bome people feel that ss they go along they should make some provision 1o
have an neome when they retire and are no longer earning a regular imncome
(riher peopls feel for many reasons they don’t need 1o do this. How sbout you?
{1f not mentioned) 178a. Why de you feel this way”

179, o you ihink this is s good time Lo buy those things you feel you need and want
or i3 it a good 11ne to postpone buying these things and put your money 10 some
kind of savings or 1avestment?

179a. Why do you ieel this way?

1% About how much money do yvou feel yvou would need 1n o year {or your {family
to have the things they wanl and need 1o live comfortably? R S
{if indicated more 180a. If you had that smount of income, what would
than present income) you do with it which you are unable 1o do now?

181. Buppose you won one of the $1,000 lottery prizes what do you think you would
do with ity
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